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The Most Complete 





Advertising Cooperation 


ver 





Utterly new and attractive dealer news- 
paper advertisements like these are sure to 
bring customers to your store. They feature 
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Full-page advertisements like these are 
appearing every month in ten of the lead- 
ing ‘‘class’’ magazines—reaching over 
2,000,000 of the country's finest prospects 
for sterling silver. Many of these readers 
are in your community. 
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Gorham-Whiting Division, Providence, R. I. Aad 
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Kerr Division, Providence, R. I. Durgin Division, Concord, N. H. | 
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“America’s Leading Silversmiths for over 97 Years” 
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Hollow ware in Etruscan is the 
newest of Gorham patterns— 
and extremely popular. Pieces 
illustrated here make appealing 
and popular holiday gifts. 


fives Waasiebacturer 


ORHAM is pointing the way to the most profit- 
able season the sterling silver industry has ever 


known . . . by giving to jewelers the most complete 
advertising cooperation in the history of the business. 

Not only is this cooperation complete . . . it is 
utterly new in many of its phases . . . brings to the 
jeweler, for the first time, his full share in the profits 
advertising pays. 

And there is ample proof of the soundness of this 
new plan! During 1929 nearly 300 progressive jewelers 
have adopted it . . . have joined the growing drive for 
greater sales of Gorham silver... 

Reproductions on the opposite page show a part of 
the work this new plan is doing for these jewelers . . . 
An unprecedented newspaper campaign for local tie-up 
... backed by national advertising reaching more than 
2,000,000 of the nation’s finest prospects for sterling 
silver! 

Don’t you, too, want to join the growing list of 
progressive jewelers profiting by this new merchandis- 
ing idea? Then mail the coupon at once for complete 
details on the plan. 





This water pitcher, bowl and entree 
dish belong to one of the most popu- 
lar of Gorham patterns—the Dolly 
Madison—unusual for its lines of 
grace and beauty. 








The THE GORHAM COMPANY, j.c.9 


Providence, R. I. 


G O R | i A M » O M PA N ' | Gentlemen: Please send me complete information of the 


Sales Agents for GORHAM MANUFACTURING CO. 


new Gorham cooperation plan, as soon as possible. 
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DIAMONDS? 


HE House of J. R. Wood & Sons 

carries an immense stock of diamonds. 
We have the resources, the experience and 
the opportunity to buy when the market 
is most favorable. This means thousands 
upon thousands of dollars saved—and this 
saving is passed on to you in the form of 
fine stones at low prices. Dollar for dollar 
it is impossible to buy better diamond 
values than Wood offers you month in 
and month out. 


IAMONDS are a permanent gift 
and so they are particularly fitted 
to represent the spirit of the Christmas 
season. Because they are permanent gifts, 
because they are bought on confidence 
and because they are “business builders,” 
they must be selected with every care. 
The name of J. R. Wood & Sons, backed 
; it is by experience and success for well 
over three-quarters of a century, is your 
bond of assurance. 
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—AND TYPICAL 
OF “JAFFE” 
CRAFTSMANSHIP! 





Our line includes, of course, 
many other pieces, less expen- 
sive in price, but whatever your 
selection you are assured of 
unusual beauty of design and 
modesty of price synonymous 
with the name of Jaffe for over 


thirty-five years. 





ALSO—DIAMOND WEDDING RINGS, DINNER 
RINGS, SEMI-MOUNTED RINGS AND DIAMOND 
SET BROOCHES AND WRIST WATCHES. 


Adaffe & Son 


Established 1892 
10 West 472St. - New York City 
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and perforated on two or four opposite sides. 


54 Austin St., Newark, N. J. 


30 Church St., New York 760 Market St., San Francisco 
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BAKER @ CO., INC. 


TRUE UNIFORM AND CLEAN 
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5 So. Wabash Ave., Chicago 
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Series 369 High Square Settings. Made both light and heavy, either plain or dovetailed 
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To those satisfied — nothing but the finest, 3 Leading wele rs EV erywhere maintain invalu- 
the PICARD line of Enameled Sterling Silver sble reputations for handling quality merchandise 
Boudoir sets holds especial charm. For PICARD Pie yy showing only PICARD Creations to their best 
Creations are things of beauty—rich in distinctive rade And this quality line, supported by 


. . 7 A | me. ° 7 
design and superb in master craftsmanship. ene Advertising now dominates the quality 
market. 


VICTOR A. PICARD & CO., Inc. 7 West 45th St., New York 
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JEWELRY CREATED BY 


KREISLER REFLECTS AN 


INCOMPARABLE ELEGANCE 
JACQUES KREISLER G COMPANY 


NEW YORK -: THIRTY-SIX WEST FORTY-SEVENTH STREET 


-+» CHICAGO: FIFTY-FIVE EAST WASHINGTON ST. 
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As far as jewelers are 

concerned, Christmas 

Ca ——is just around the 

‘ } corner. At Christ- 

Pea mas— more than at 

any other time of the year—all classes 
want Quality merchandise. 


The well-to-do irrevocably demand 
Quality—there is no substitute. Those 
of more moderate means demand 
Quality just as insistently—but with 
a thought to cost. 


In Concord Watches and Clocks, 
dealers may be assured of Quality 
that satisfies the most exacting—at 
prices that will attract every purse. 





Concord models—tor men and 
women — inc'ude Bracelet, Strap, 
Pocket, Desk and Traveling Watches; 
as well as Desk and Traveling Clocks 
in varied designs and sizes. 


We shall welcome the opportunity to 
furnish you with complete details of 
the entire Concord assortments. 


& 


CONCORD WATCH CoO. 


INCORPORATED 
10 West 47th Street, New York 
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FORSTNER 
VALUE 
MEANS 
VOLUME 
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Key chains — sleek chains 
to hold keys—are made by 
us in nickel plate, silver 
plate and sterling silver. 





ALES of Forstner chains probably exceed 
those of any other brand. 


Dealers who feature these chains make large 
profits, accordingly. Over 90% of chain whole- 
salers carry this line and also profit from it. 


» 
ad 
4 


The line includes Waldemar, Dickens, Vest, 
Belt and Sport chains in the qualities as shown 
on our trademarks, and Key chains as men- 
tioned above. 


SOLD THROUGH WHOLESALERS ONLY 
FORSTNER CHAIN CORP., IRVINGTON, N. J. 


OO 
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INCREASED NALES 
IN ALL DEPARTMENTS 





‘Yime china 


ewoovles more sakes 
ancl pvofits ol he 
OSENTHAL china has be- yew cwroumndl 


come a tremendously im- 
portant factor in the sale of 
silver and jewelry. Through re- 
placement buying and original 
purchases, it brings more custo- 
mers into your store every day. 


E can tell you of hundreds of 
jewelers who have found this 
out for themselves. A few square 
feet of store space and a very 
small investment is all you need 
to starta paying china department. 


L® us give you the details and 


show you how simple it is for you. 


@ 
The ROSENTHAL CHINA CORPORATION 


149 FIFTH AVENUE, NEW YORK 
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Eleiin Princes/| 


ENAMELED BOUDOIR SETS 


PERPETUAL PLATE 


Indestructible 
Non-tarnishable 


Elgin Princess 


Full Enamel Design 
Lavender~Rose ~ Green~Ivory 



































ELGIN QUEEN 
Straight Line and Enamel] Design 
Blue ~ Green~Lavender~Ivory 





Sets that have won 
instant recoguitiow 
by all of our distribu- 
tors ~ distinctive 
designs, created by 
eminent stylists, who 
interpret the moderw 
trend tu both color 
and pattern.—~ 
Complete with velvet j 
lined presentation _—=~ ff 


eZ 2 














Elgin Princess 
Full Enamel Design 
Rose~ Blue~Green~Ivory 











~ JEILGON ARPMERICAN MAXNURACTURING Co. 
“Jactory and Main Office at Elgin, Illinots, USA. 





NEW YORIC CINCINNATI CHICAGO TORONTO LONDON 
20 Weet 47th. St 414 Walnut St. 35 Wacker Drive 17 Kang St.E 65 Holborn Viaduct 
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Crystal Bracelets 


in Particular 


All Bracelets are selling well—but Crystal Bracelets 
lead them all. 


At retail, they sell for $50.00 to $100.00; and you 
can make no suggestion for a Christmas gift that will be 


as well received. 


Style and finish as in all Kohn products. 
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NEW PROFITS IN WALTHAM CLOCKS! 


From now on, all Waltham clocks carry 


the same margin that has been available 


on Waltham Colonial and other Waltham 
factory cased watches. 

This means a larger profit for the 
retailer . . . together with the customer 
satisfaction and goodwill that comes with 


selling a Waltham product. 


IT’S TIME TO GET 
READY FOR CHRISTMAS! 


There isn’t a Christmas gift more welcome 
or more fitting than a Waltham watch or 
clock. Your customers will want to choose 
from a full, complete stock. Check yours 
now, and be sure that it is full and 


com plete ! 


WALTHAM FOLDING CLOCKS! 


CUSHION SQUARE 





ROUND DIAL ROUND DIAL 
7 Jewel Movement, Price $25.00 7 Jewel Movement, 
Id Jewel Movement, P, ice $31.00 15 Jewel Movement, P; ice $ 31.00 


Price $25.00 


SHAPED DIAL SHAPED DIAL 
7 Jew / Movement Price $30.00 7 Jewel Movement, P, ice $350.00 
13 Jewel Movement, Price $36.00 15 Jewel Movement, Price $36.00 


WALTHAM 


FOUNDER OF THE AMERICAN WATCH INDUSTRY 


Waltham Willard Banjo Clock 
Number 1505 
Retail Price $100.00 


In the following leathers: 
Ecrasé, Tapir, Pearl Morocco, 
Pigskin, Pin Seal, Ostrich, 
Alligator and fancy com- 


binalions. 


In the following shapes: Square, 
Cushion, Cut Corner, and 
Rectangular. 


With the following dials: Round 
or Shaped, Plain Silver gilt, or 
with harmonizing colors, Lumi- 
nous figures and hands, if 
desired. 
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Nationally Advertised 


No. S-30. A Whiting & Davis purse- 
style Costume Bag and Choker Set. 
Both the bag and the new rope-style 
necklace are finished in antique gold, 
in Armor mesh inlaid with enameled 
Beadlite mesh. Frame 5 inches wide. 
Set $36. 
Order Through Your Wholesaler 


Subject to Keystone Discount 





ANOTHER 








A New Type of 
COSTUME BAG 


A Novel Type of 
CHOKER-NECKLACE 


mounted and boxed in 
Beautiful Matched Sets 


Already the new Whiting & Davis Costume-Bag-and- 
Choker Sets have made a big stir. The new fashion. 
sponsored by Chanel of Paris, has been expanded quick- 
ly into the broad and profitable popular market for 


costume jewelry. It’s the hit of the season! 


Now the new Whiting & Davis line of Costume-Bag-and- 
Choker Sets includes also an entirely new type of Cos- 
tume Bag... purse-style (without chain) in new designs 
and smart color effects achieved by weaving together two 


different types of mesh ... and an entirely new type of 


el 
CWHITING & DAVIS COQ) 
i —BAG _———— 


Look for this trade-mark stamped 
in miniature on the frame of each 
genuine Whiting & Davis Cos- 
tume Bag. It is the hall-mark of 
excellence which stands for more 
than 50 years of creative crafte- 
manship. 


Hand in Hand With Fashion 





BiG IDEA 








2G 5) Tink piled ge 
i 6h DAVIS } - 
WHR 


NEW FASHION IDEA 


At SPONSORED BY 
CHANEL 























choker-necklace . . . light, flexible and gorgeously color- 


ful rope-style necklaces made of the same types of mesh 


in matching shades. 


These new bags and necklaces are specially mounted 
and boxed in matched sets. They are tempting mer- 
. attrac- 


chandise . . . especially effective in displays . 


tive for gifts or personal use .. . sure to start a spurt in 


your Gift Dept. and Costume Jewelry sales. 





Warne & Davis Co. 


World's Largest Manufacturers of Costume Bags 
Makers of Costume Jewelry for Everyone 
Plainville (Norfolk County) Mass. 
In Canada: Sherbrooke, Quebec 
New York Chicago: F. E. Whiting 
366 Fifth Avenue 31 N. State Street 











WHITING & DAVIS 
COSTUME BAGS 
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| inlse x Piss ' No. 116—Porringer 
No. 120 Compote i <i — —~ 
No. 121 Bon-Bon Dish ‘4 sii 


Cornwall Pewter 


A line of quality, beauty and value, at Pair of Candlesticks 
prices that will put enthusiasm and vol- 
ume into your holiday selling. 





In style, Cornwall Pewter responds to 
the standard of people who appreciate 
nice things. Been 5 a aee 

Many designs keep displays alight with ™ oan 
change. A fine variety especially to re- ; Water Pitcher 
tail under $6.00. Close cooperation helps 
keep assortments complete. No. 117—Bowl 

Illustrations, prices and terms for the 
asking—or, better, see the line. 


MIDDLETOWN 
SILVER COMPANY 


Middletown, Conn., U. S. A. 7 — 
World’s Largest Producers of Pyrex-Lined willl No. 112 


Silverware ? 
New York Office Los Angeles, Cal. Syrup Pitcher 


. c/o Roy Livermore Co., 
366 Fifth Ave. 643 So. Olive St. 











Coffee Pot, Sugar Bowl and Creamer 
a * : 
ae . 
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No. 36 Cake Tray No. 134 Bowl 
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THE SELF-WINDING WATCH 
LAUNCHES ITS NATIONAL 
ADVERTISING CAMPAIGN 
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VOGUE ° THE SATURDAY EVENING POST 
THRE WEW YOQORERER VANITY FAIR 











THIS TWO-PAGE ADVER 





THE ODERN 





le age has been called 
the Age of Wonders. Man flies round the 
world, stays aloft for days and travels faster 
than sound. His ships and motor cars surpass 
themselves; he sings across a continent, and 
his pictures speak. And now the spotlight 
focuses on a device that is the symbol of the 
whole wonder-working, time-saving era —the 
Watch That Winds Itself. ¢ Fashion adopts it 
for its accuracy as well as for its incomparable 
convenience. Its movement incorporates every 
principle of fine timekeeping and to that move- 
ment has been added the marvellous simple 


device for keeping it perpetually wound. 








HE WATCH THAT WINDS ITSELF, for months the subject of comment by 
the national press, begins its advertising campaign. And it begins it in an impressive 
way, at the buying season of the year, with full pages and double pages in The Saturday 
Evening Post, Vogue, The New Yorker and Vanity Fair. @ Herein are reproduced 


two of these advertisements. They are designed to turn the great public curiosity about 




























TISEMENT APPEARS IN— 





VOGUE 
SPOTLIGHT FOCUSES ON THE WRIST December 


VANITY FAIR 


December 


others in 
Vogue—November 9th 
Vanity Fair—November 
NewYorker—November 30th 





T operates by the normal movement of the arm and it cannot be 
overwound. e Its symmetry is a pleasure to see and a delight to jew- 
elers. Can you imagine a gift to compare with it? e Your jeweler will 
be glad to show it to you and to show you also its Unqualified Guar- 
antee. But should he not have it write to us and we will be glad to 
supply descriptions and prices. e In any case write for the illustrated 
booklet No. 4, entitled “From the Moving Shadow to the Self-Winding 
Watch”, which tells briefly the fascinating story 
of timekeeping down the ages. e The Perpetual 


Self-Winding Watch Company of America, Incorporated, 





Four-Eighty-Five Madison Avenue, New York City. 


THE WATCH THAT WINDS ITSELF 

















this Watch into a determination to buy. @The power behind this new idea in 
timekeeping is as irresistible as the power behind the electric light and the self-starting 


cat. @The perfectly smooth face (the Perpetual Self-Winding Watch has no stem) 






of this Watch will become the very symbol of Modern Timekeeping. @ Are you 






prepared to make the most of it? 









THIS ADVERTISEMENT APPEARS IN- 









THE THUNDER OF 





A WATCH'S TICK 






ee 


uch sounds? Great men, thinking about the boundless 






possibilities of their dreams, have heard them. e Gutenberg, cutting type, and ushering in 
an age of presses, may have heard them. @ Watt, listening to the kettle-lid jiggled by the 
steam, may have heard them. @ Edison, working on his “talking machine”, Bell dreaming 
of his telephone, Mergenthaler, dreaming of his linotype, Orville and Wilbur Wright trying 
their glider and dreaming of motors —these may have heard them. e But the sound we 
have in mind is the tick of the Self-Winding Watch @ There are thousands of watches 
that will run down today. There are thousands of people who will be inconvenienced by 
not winding them. There are thousands of phone calls that will be made in consequence 
But there will be fewer tomorrow. e The Self-Winding Watch has come. Its mechanism 
incorporates every principle of accurate timekeeping, and to that mechanism has been 


added a perfected device for keeping it wound. It is a wrist watch and winds itself 


THE 
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WATCH THAT WINDS 


"Sore 
by the normal movement of the arm. It 
cannot be overwound. Without a stem, it 
is sealed against dust and moisture. @ Its 
symmetry is a pleasure to see, and it 
is worn wherever people abreast of the 
times forgather. Clasp it on and forget 
about it until you wish to know the cor- 


rect time —or to listen yourself to its tick 
eee 

Write for illustrated booklet No. 5, “From the 

Moving Shadow to the Self-Winding Watch,” 

which tells the fascinating story of time-keeping 

down the ages. The Perpetual Self-W inding Watch 

Co. of America, Inc.,485 Madison Ave., New York 
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ITSELF 











New York 











THE SATURDAY 
EVENING POST 


NOV. 16 








THE NEW YORKER 
NOV. 16 








Others November 2 and 





December 7 




















Good national advertising is hard to resist, but good national adver- 
tising with dealer co-operation and local “tie-up” ts irresistible! 

We have prepared for jewelers Counter Cards, a Window Display 
of great beauty, a Customer Booklet and local advertising. 

This Watch, nationally advertised by us,and properly displayed and locally 
advertised by you, will bring new customers into your store like a magnet. 


THE PERPETUAL SELF-WINDING WATCH COMPANY OF AMERICA, Inc. 
485 Madison Avenue, 
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SMART STYLE and 
EASY COMFORT 


. . .in anew design for men... 
















of a big-selling, really profitable holiday item. For it appeals 
to the eye of the feminine purchaser as well as to the man 
who will wear one. 


T@ newest WRISTACRAT Bar Bracelet has all the requisites 


The new three-fold center catch, which opens easily and closes 
securely with no trace of bulkiness, insures a smart appearance by 
carrying out the design of the rest of the bracelet. Links may be 
quickly adjusted, insuring a snug fit on any size wrist. And, of course, 
the excellent workmanship maintains the same high standard of 
former WRISTACRAT creations. 


The low retail price of $6.50 in white, green or yellow gold filled 
makes this bracelet the most outstanding value on the market today 
and insures its ready acceptance. Profits to the trade are very 


worthwhile. End hooks may be easily removed and 
: : ac links taken out, which makes bracelet 
Delivery starts November 15ih. Anticipate your demands for the fully adjustable. 


holiday trade by wiring your jobber today. 


LOUIS STERN COMPANY - - P-ovidence, R. I. 


THE NEW. 


WRISTACRAT 
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The Genco 
Your Wholesaler 


—= Profits for You! 
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What counts most at Christmas? 


What counts most during the Christmas season is to 
spend ALL of your time SELLING. Buying 
MUST NOT be allowed to steal from you the time 
that could be coaxing larger purchases from customers 
and making gift suggestions that would keep them 
from “going somewhere else to look around.”’ 


You CAN spend all your time making sales if you 
place confidence in your Wholesaler. He knows what 
goods are selling well. He knows, for instance, that 
the GENCO is always a reliable seller. (Don’t take 
our word for it—ask him!) He'll also tell you that 
not one Genco in 100 ever needs repairs, because it is 
the strongest expanding bracelet made. 


Follow your Wholesaler’s recommendations on other 
good items such as the Genco. Then you can devote 
your attention where if counts: to the Selling! 


GENERAL CHAIN CO., PROVIDENCE 
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Pierced Genco —_— Foldover Center, Gold Filled, Price $3.00 


The Pierced Genco is made in white, green and yellow gold filled. Has 
foldover center catch. All end hook sizes. Links or end hooks removable 


with fingers. 
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1650 BROADWAY 


NOV-E-LINE 
DIAMOND-LIKE 


REAL STONE COSTUME 


JEWELRY 
for the many—not the few! 



























Characteristic of all that its name implies this merchandise has found 
a worth while place in the stocks of the retail jewelers. Today, 
as never before, the discriminating buyer selects authentic jewelry 


harmonizing with milady’s costume. 


Replicas of the genuine yet moderate in price is expres- 
sive of our merchandise embodying bracelets, 


brooches, rings, pendants and necklaces. 


Our real stone jewelry is equally as effec- 
tive as our rhinestone line. Satisfac- 


tory wear at all times guaranteed. 


Ask your wholesalers about 


Nov-E-Line. 
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THE NOV-E-LINE MEG. Co., INC. 


Creators of Diamond-Like Jewelry 
NEW YORK, N. Y. 


Los Angeles Office, Title Guarantee Bldg., Chicago Office, 29 East Madison Street, 





Mr. Phillips, Representing William Lester, Representing 
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Patented 
JIFFI-SPRING 
stretches 


ates! 


inch 


Z| ) Mig Y 
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Huds every 


wrist 


w ithout 
binding 
2 





without binding 








ugs every wrist 
-.- only one 


length to carry in stock ...2 styles 
for men...2 styles for women! 


HERE’S the story of Jiffiband success 
Z.. a nutshell —a wrist watch bracelet 
that appeals to the majority of men and 
women—that holds the watch securely in 
place without binding on the wrist —yet 


you need carry only one length of the 
four styles to fit every type of customer. 
The patented JIFFISPRING in the 


L \ handsome clasp does the trick... 
“dh 








because it S-T-R-E-T-C-H-E-S a full inch! 

JIFFIBAND reduces investment and 
inventory to the absolute minimum, yet 
assures volume sales by meeting the de- 
mands of the largest number of people. 

PRICES offer you an exceptional 
margin of profit—write for them today 
—and give us your jobber’s name when 


writing. 








‘Hugs e every wrist without binding’ 


MARTIN-COPELAND COMPANY .... 


Branches: New York — 





Chicago — 


Providenee. R. I. 


San Francisco 
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FASTER SALES... 


_. Faster Turnover 


Golden Arrow offers you this 
faster for 
better lighter profits this season. 


selling opportunity 


Golden Arrow is a member of the famous 
Golden Wheel Lighter family. That means 
that its reputation for quality, dependability 
and lasting satisfaction is assured. Its greatly 
simplified automatic action is a joy. In every 
sense it reflects the speed that its name sug- 
Faster 


selling because it appeals instantly to the 


A split-second faster to ignite. 


gests. 


buyer .. . and consequently faster turnover. 
So moderately priced! Suggested retail prices 
begin at $4.50, and even for the more decora- 
tive models in enamels, leathers, engine- 
turned designs and pearls, retail prices are 
exceptionally attractive without sacrificing 
any of the normal profit. 


You will do well to inelude GOLDEN 
ARROW in your season’s showings of 
lighters. Your jobber can show you. 





HENRY LEDERER & BRO., INC., PROVIDENCE, R. I. 


TOU sasgignagsssss? ORMOND evap ggasasees OO 
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The Merger of Functions 
that Simplifies Buying 


‘Apecnge: the buyer— your customer. Bankers, insurance men and ae 
other allied groups have done it. They have concentrated their i se = 
establishments within a radius that lets the customer focus his ener- all < ™ 





gies centrally, to do his business easily, quickly, at less cost. 
Witness, Wall Street, La Salle Street. 


The principle is established. Economies in business, affect- 
ing the profits of all suppliers and the thrift-habits of 
consumers, have forced the issue. 















































u 
Manufacturers, distributors and importers of gen- 
eral merchandise are capitalizing the advantages ¥. os , 
of the established principle. They ae to be i‘ : Mh Hail ce ub : TERE 
where the crowds come to buy. That’s why ni HUPTPER TERR agree it htt fi 
they’ll be in the Merchandise Mart... Wd ye | LELEL 
at the center of things where buyers aa is TH I! 11 Myc t A 
from everywhere will naturally con- Hl * it VIVES 7 Le 
centrate their buying. Pa ay ty! ig . {24 vag | tt Dey 
— Brite. fy Tite dd. 5 hel ee a 
At the nation’s crossroads, eat boo. Prat i 
° ° . . 4 ie a4 ger ee : ' 
within a night by rail and 4 PY ae Wy us 
four hours by air of 65% of tt aaa i) ire feedT 3s 4 
the country’s retail out- Eo) ae hy af die ha 
: tee tees i 4 lets, the Colossus of 
1 se” = Marketplaces is being 
east t = made ready to accommo- 
; ; 


date entire industries on single 
M 200,000 square-foot floors. To 
het such a center will come merchants 
to select merchandise assembled from 
the four corners of the earth. Buying will 
be done with ease. And oftener. This great 
merger of functions invites you to partici- 
pate in the larger profits that will accrue to 
all. On your floor there still are desirable sales, 
display and flexible storage spaces. But hurry! 
Occupancy early in 1930. Request blue prints and 
other information. Address, 


THE 
MERCHANDISE 
MART 


215 West Wacker Drive, Chicago 
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WHETHER their hobbies be tty 
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sports,cars, boats,dogs or horses, diane 
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most men admire the qualities al, 
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of strength and perfection.... 


oo : RRR RRS 
And these same qualities which uO 


reflect the good taste and con- 
servative choice of a gentleman 
are very likely the reasons why 
most men will eventually select; § 


and delight in wearing 


PARAMO 


WATCH BRACELET for MEN 


Made in Chromium 


and 1/10 Gold Filled 










 &) soLD THROUGH WHOLESALERS ONLY 


8% 


SPEIDEL ‘BROS. 


© SHIP ST., PROVIDENCE .R.E. 
THE HOUSE OF WATCH ATTACHMENTS 
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Stock Co. Produet 


Providence 


“Fold-On” 


Modern Watch Attachments 
for Men and Women 
















“Fold-On” 














B F F 63/7 “Fold-On” Pat. Pend 






The above numbers are also made for mer 









Other Providence Stock Co. Products 






for Gentlemen: for ladies: 


The 
In Mesh X-Ls-All Group In Mesh 
(Folding Center) (Folding Center) 






(Expansion 















“*Fold-On” Links) *“Fold-On” 

“E-Z-Fold” “Nancy Lee” “E-Z-Fold” 

**Adjusto” “Moderne **Adjusto”’ 
“Picot Edge” Beauty” ‘“*Picot Edge” 
Soldered Edge “Fair Maid” Soldered Edge 













’ “Fold-On” 
“Fold-On” 
K FJ 63/12 P F'J 63/12 
Pat. Pending Pat. 1,515,056 
This number is also made 
in women’s width 












This number is also made 
in women’s width 


If your Wholesaler cannot show 

you the Providence Stock Line, 

write us for name of one near 
you who can. 





Side view closed “Fold-On” Sid . Fold ° 
ide view open ‘“Fold-On” 


Providence Stock Co. 
100 Stewart Street Providence, R. I. 


Chicago—1209 Heyworth Bldg. New York—9 Maiden Lane Los Angeles—424 So. Broadway 








THe { 


must have its special 
Jewelry - - - or it is 
something less tha 
perfect —~ —~ ~— 
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And so we offer you 
\QJAC HENHEIME R 


Real Stone Jewelry 


xX 
\ 





“ The above is a facsimile of the attractive easel-back display card which we offer you 
° e without charge. Order your display card NOW before the supply is exhausted. 















All mountings are of 
Sterling Silver. Specify 
in ordering, color of 
stones wanted: Chryso- 
prase (green), Onyx 
(black), Swiss Lapis 
(blue), or Carnelian (red) 










to sellSETS 


of \YJACHENHEIMEPS > 


Real Stone Jewelry : 













AVE you a stock of this jewelry that was featured by the Fashion Editor of the LADIES HOME 
JOURNAL in the October issue of that influential magazine? 

The Christmas season is approaching. Men and women alike will gather at jewelry counters in 
search of fashionable and appropriate gifts. A carefully selected stock of WACHENHEIMER Real Stone 
Jewelry, attractively displayed, plus the fact that this jewelry has the endorsement of famous style 
authorities, will result in multiple sales. 





The set illustrated is one of many which the WACHENHEIMER distributor in your locality is now 
If you do not know who this distributor is, write us, at once, for his name and address. 







prepared to show you. 





WACHENHEIMER BROS, Inc., 
PROVIDENCE, R. I. 
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Through two  cen- 
turies marking the 


A standard quality of 

fi fine watches. 

/ f Jules Jiirgensen has achieved an exclusiveness in these 
Baguette Watches appealing to the up-to-date and discern- 
ing woman. 

Platinum—Diamond Studded and Adjustable Cords— 


and a large assortment of designs. 


Lh HENRY FREUND & BRO. 


Sole Agents for U. S. A. 
20 West 47th St. New York 














r 
° A Jewelers Block Policy will protect you against Fire, 
Mr. Retailer Burglary, Hold-up, Shoplifting and Window Breakage, 
covering your own stock and furnishings, as well as 
Your Insurance merchandise entrusted to you on memo, for repairs 
or for safekeeping. 
Problems are The policy also protects you against loss on merchan- 


dise in your customer’s hands for approval. 


Easily Solved Your own insurance broker or agent can obtain de- 


tailed information from us upon application. 


11 South William St., 


WM. H. McGEE & cA, INC. Jewelers 
Underwriters Block New York City 
Policies Insurance Exchange Bldg., Chicago, Im. 








COSTUME JEWELRY THAT SELLS 


ENR Q, COLOR - STYLE - QUALITY - POPULAR PRICES 





—a combination that is bringing business to the many stores 
featuring our leaders. Genuine Rose Quartz, Carnelian, 
Chalcedony, Lapis, Topaz, Crystal, Chrysoprase, etc., mounted 


in sterling silver or 14K gold. 


Earrings and bracelets to match. 


LEWY & CO., 321 Fifth Avenue. NEW YORK 


Specialists in { Costume Jewelry Made of Precious Stones at Popular Prices 
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Lasting Beauty 


HIS model is an outstanding example of the 

way in which the Conklin line of pens, 
pencils and desk sets meets today’s market re- 
quirements. 


Any Conklin embodies all the modern fea- 
tures of design and construction that make for 


TEXOL CASES for JEWELRY pride in ownership and satisfaction in use. 


eserar. pomees pam is real merchandising value in ihe 
unconditional and perpetual service guarantee 
*3100X” Line. Twenty sizes. Covered Futur- on all Conklin Enduras. It leaves no uncer- 
istic Texol, gold tooled. Two colors: royal blue, tainty as to its meaning and puts no burden 
lined yellow velveteen and satin; black, lined of interpretation or fulfillment on the dealer. 
black and Nile green. Conklin price range fits every market class—the 
Pres *3600X” Line pens $3.50 to $8.00; the pencils $1.00 to $4.00; 

EXTENSION EDGE pen and pencil sets $6.00 to $12.00; desk sets 

Two colors: $6.00 and more. Have plenty of Conklins for 

green bronze Christmas shoppers. 

and gold, lined , . 
) green and cham- The Conklin Pen Company 


o : - : 
pagne; three Toledo, Ohio 
tone brown and ie aha Chicago San Francisco 


gold, lined beige 148 King St. W., Toronto, Canada 
and champagne. YY, 
Eleven Sizes. AP 5 

Your Jobber Carries These | * ry) w R. mn \ 


a ° ° . 
Denmoow oMamufachwing Sy SERVICE UNCONDITIOVAELY AND 
PERPEVUALLY CUARANTEFL 


Framingham, Mass. 
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Meet the TOPPER ...unless you fike them ould 











| / y/ Sat a a 
Vf > [7 
FAS f 
\ jf 
ine sert To »pper between 
foil and wrapper. Sa ueeze 
‘at side to open as shown 


in drawing bel Ow. 


.... nI4GOLD 


fee 
Scie gl fe adnale ag 
CHAS KELLER & CO (a 
2.0 W. 475T .NEW YORK 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 
in Jewelry of Highest Crade 








Necklace Clasps and Novelty Jewelry 


Rondelles. Barrel-clasps. 


MODERN NOVELTY CO., INC. 
126 South St., Newark, N. J. 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kollmar & CO 


18 Columbia Street 











Me 0a) 
~~ ST TANG a 


RINGS 
And Pendants to Match 


Chrough wholesalers only 
401-7 MULBERRY STREET J 














New Jersey Jewelry Mfg. Co., Inc 


50 Columbia Street 


Manufacturers of Waldemars, fine gold and platinum 
chains, swivels and spring rings In gold and platinum. 
Various kinds eof Fancy Links—Piain or Enameled. 


Phone Mitchell 2569 





R I N cs-—a Spectaity with 


Louis Bleiberg 
336 Mulberry Street 


BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 


Lady's Stone Rings — Diamond Mountings 
Pendants — Earrings 


CAMBO BROOCHES 
Sold through the jobbers only 
11-83 Governor St., Newark, N 4 





HENRY RUFEISEN-IN 


MANUFACTURERS OF 


DINGS OFAAQUALITY 


126-128 South Street 
Ohicago Office, 81 N. State &t. 





Sterling Fireless Sliver 


Heduces polishing to a minimum and obtsive 
lasting brilliance. 


JOHN J. JACKSON & CO. 
All Sterling and Fine Siivers Relling fer the Trade 


HA you SELL to schools, colleges and 
raternities BUY from 


CRESCENT RING CO., Ine. 


355 Mulberry Street 
Leading 


Manofacturers of RINGS and PINS 


For Fraternal and Scholastie 
EMBLEM HOUSES 


We Specialize in STONE RINGS 

Black Onyx Blue Onyx Kubies 

Sardonyx Green Onyx Amethyste 
Also 


“2 RINGS Sr 





BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request 





ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2498 











What Is the 
Jabel Ring Mtg. Co. 


putting out now? That is the questior 
the ring trade is asking. 401 Mulberry 8t. 


SEND FOR SAMPLES 
INKLESS& 
TOOLLESS 
ARCH CROWN MFG. CO. 
82 Warren &St. Newark, N. J. 


TA CG & TEMA LY 
ALL COLORS 
Originators and Patentees 


THE GENERAL ALLOY CO., Inc 


Correct White, Green. 
Alloye & Solders Yellow and Res 


WEDDING RINGS 











WATCH CASES 


We Specialize In Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Ollver Street 


Y% to 2 carat 18K Engagement Ring 
mountings ornamented with email 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth 8t. Newark, N. J 


Cc. B. W., INC. 


10, 14 and 18K Rings—Jobbere Only 


391 Mulberry Street Tel. Market 8320 
New York Office, 98 Nassau &t 








Gold and Platinum Solders— 
“Clinten Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


81-83 East Kinney St. Newark, N. J. 


the HELEN MFG. 95 


475 WASHINGT ON_ST, Gs 


GS & MOUNT 


L. FRITZSCHE & CO., Inc 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry end 
Flexible Bracelets 
480 Washington Street 











Wefferling, Berry, Wallraff Co., Inc, 


Makers of 
FINE EMBLEMATIC JEWELRY 
Eight Rose Street 








M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 14538 60 Columbia 8t. 








Jewelers’ Settings and Soidera 
Refiners and Smeltere 


BAKER & CoO., INC. 


Murray and Austin 8te 
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CROSS and BEGUELIN 
15 Maiden Lane New York 





ae One Hand Sport, Desk and Pocket Watch 
rill ‘ie 
Haan] AV AILABLE IN , fh. ~ 
Peal 14 K. Gold Sterling Silver = 
aE White, Green and pi 
Hi Y Yellow Gold Filled en pn 
Chromium Finish Colored Enamels 
Closed Beautiful Hand Engraved and Engine Turned 
Designs 
Sole Distributors for United States 




















LAPIS LAZULI 
CARNELIAN 
ROSE QUARTZ 


KRAMER and 


JADE 
CORAL 








37 MAIDEN LANE 


















Genuine Stones Exclusively 





TOPAZ 
AMETHYST 
GARNET 


BICK 


NEW YORK 





MANUFACTURING JEWELERS 
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WASHINGTON’S TRAY 


737, in. long 


The original of this tray belonged to General Wash- 
ington and is said to have been used by him while in 
winter quarters at Morristown, N. J. The General 
passed two winters there, 1777-8 and 1779-80. 

The tray was imported from England as was so much 
of the Washington silver. Our reproduction besides 
being an interesting souvenir is a serviceable card tray. 


CURRIER & ROBY, Inc. 


EXPERT SILVERSMITHS 
217 E. 38th ST... NEW YORK 


























CHINESE JANE # “9 


to meet today’s demand 


Bracelets Brooches Earrings a a 
Pendants Necklaces , B, 
Rings U New shipments of Jade in the 
eee, latest designs will arrive in 
time for manufacturers’ to 
prepare for the coming season. 
WING & COMPANY 
,' 255 Fifth Avenue 


Chinese Importers and Wholesalers N York 
? ills: CANTON, CHINA we “Eee 
er : Phone Ashland 0623-0624 
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In Business for What? 



























You are in the Jewelry business for but one purpose, and 
that is to successfully distribute more jewelry of all kinds— 
and at a PROFIT to yourself. 












The road to success in the retail jewelry business today is 
not an easy one. It cannot be traveled alone. It requires 
| the help, counsel, and the guiding hand of a fearless busi- 
ness paper. 






















THE JEWELERS’ CIRCULAR, “The Weekly Which Renders 
Great Service,” free from any entangling trade alliances. 
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te OUSE OF JADES 


Costume Jewelry MORTIMER B. KLING 
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THE LARGEST CHINESE 
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LINE IN AMERICA 


Carved, Uniform and Graduated 






wit, 


: : } . i} 
Btls a fdlerads Bar cs este 


SUE ATATARLS By 








GENUINE 
ANTIQUE JEWELRY 


SOLID GOLD NECKLACES 
LOCKETS AND CHAINS 
BANGLE BRACELETS 
FLEXIBLE BRACELETS 
RINGS, COSTUME PIECES 
COMPLETE SUITES 


fEO ELWye & Co.,. Ixc. 
23 WEST 55th ST., NEW YORK 














































CHINESE GEMS CO. 


DIRECT IMPORTERS 





@ CHINESE JADE-CARNELIAN 
| AMETHYST-CORAL 

ROSE QUARTZ 
20 West 47th Street New York | 
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| 
A first rate WATCH 
Factory in Switzerland 


REQUIRED nas been guageaa 



































MINIMUM | 
$ 50.000 HIGH CLASS WD's WATCH 
for the American market 
DO YOU WANT TO is looking out for 
BEON FIRST RATE 
RUSINESS ? AMERICAN CAPITAL 


to expand its output 


YES! SURE SUCCESS 


WRITE TO DAY TO: Best references 


IN SWITZERLAND 
Chiffres S.G. 1134 Publicité Horlogere Geneva (Switzerland) 

















OUR 1930 CATALOGUE 


WILL COME OUT EARLY IN NOVEMBER 





WE DO NOT BROADCAST—BUT WELCOME 
INQUIRIES FROM LEGITIMATE JEWELERS 


COMPARE THE 2. W. J O H N % O N rch tig pent be 


NET PRICES 
ILVERW ARE 
INCE 1869 


14 MAIDEN LANE a.” NEW YORK es 1 W. 47th Street 


























ESTABLISHED 1870 


nile 
SEER 


) 
rym j Yp 
JOHN W. BLOCK \ 
Manufacturing Jeweler \\“ 
22 WEST 48ru STREET 
NEW YORK 


“U4 
WS 


U, 
Se 
> 


“Uj 
W 


nid 
= 
O73 

Mmas 
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Fancy Cut Diamond Jewelry 





















BB FANCY SHAPED WATCH CRYSTALS 
For ELGIN WATCHES Exclusively 
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$4 "700 
COMPLETE a 








FOR ELGIN 
WATCH 
No. 411 





Size of Cabinet 2334"x 15"—Height 4154" 


A FANCY BB CRYSTAL FOR EVERY ELGIN 
LADIES’ BRACELET AND MEN’S STRAP WATCH 


The cabinet shown contains an assortment of 116 B B fancy shaped crystals to fit all Elgin bracelet and strap watches 
including sizes for the Parisienne, Legionnaire, and the very latest models recently added to the Elgin line. With all 
these different shapes and sizes it contains, every Elgin watch can be fitted from this assortment without a moment's delay. 
The crystals are supplied one number of a size, with 166 spaces in this beautiful two drawer durable cabinet left empty 
to provide for Elgin’s future numbers as they come out. Every box is printed with the number of crystal (which is the 
size) it contains as well as the number of the Elgin watch it is intended for. 


: 1 : 8 Assortment S2-E containing 116 B B fancy 
For complete and lasting satisfaction add this in- nanan sens ce og ~ Aetna stg $ OO 
expensive assortment to your crystal stock—today. two drawer steel cabinet. Complete...... . 





N.Y.C. 











BROZEN BROS. WATCH CRYSTAL CO. - 160 VARICK STREET - NEW YORK, N. Y. 




















eee —— 


B. B. Outstanding Offer 


THIS BEAUTIFUL MAHOGANY FINISHED 
ALL STEEL CABINET CONTAINING 





6 GROSS 108 
HIGH —_ 
welve 
GRADE Drawer 
Mahogany 
B.B. Finish 
Fancy 1440 
Labeled 
Shaped Movable 
Crystals Boxes 
Adva 





Size of Cabinet 238%"x 15"—Height 21 36" 


CABINET ASSORTMENT S12-6—These (2) six drawer Built-up steel cabinets contain boxes 
labeled in rotation for each of the B.B. crystals and also over 220 additional unlabeled boxes. 
Supplied with a Standard Assortment of 846 different and most used sizes of B.B. crystals (one 
of each) representing a cost of $108. This is the price of the crystals alone. 


IVEN TO YO! RS¢ PRE] 


These cabinets supplied with 1110 B.B. crystals (one of each size) 
CABINET ASSORTMENT S12-8—$144. 





Supplied with a Complete Assortment of 1440 B.B. crystals (one of each size) 
CABINET ASSORTMENT S12-10—$192.30 


15,000 JEWELERS EVERY DAY APPRECIATE THE HIGH GRADE QUALITY OF BB 
CRYSTALS, ALSO THE ACCURACY AND SIMPLICITY OF THE BB SYSTEM. 


www 


BROZEN BROS. WATCH CRYSTAL CO., Inc. - 160 VARICK STREET - NEW YORK,N. Y. 
~t ORDER THRU YOUR JOBBER }- 
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RELIABILITY 


is the first consideration that arises 














in the mind of your customer when 


you show a wrist watch. 


This is one of the great features of 
the Chaucer, and you may recom- 
mend it with a positiveness that will 
convince your customers and, in the 


transaction, create lasting good will. 


The Chaucer 



















Wrist Watch 


creates a good impression on sight, 
and with its many superior features, 
offers a value that makes it irre- 


Styles for sistible at its modest price. 
Men | It has all the popular points of ap- Immediate 
Women peal plus quality. Delivery 
You may make it your volume Fall From 


Boys and holiday seller. 


Girls Stock 


GOLDSMITH, STERN & CO. 


ESTABLISHED 1868 
World’s Largest Manufacturers of Gold Jewelry 
136 West 52nd Street, New York, N. Y. 


CHICAGO LONDON PARIS AMSTERDAM CHAUX DE FONDS 
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NEW YORK ... World Market Place ... Serving the discriminating, and also the millions . . . 


Facing the centers in Europe, close to all the world . . . With its smart shops and clever craftsmen 


. . . Fashion Center and Focal Point of awhole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 
Leys, Curistie & Co 65 Nassau St. 


Orienta’’ Pearls 


BADGES, EMBLEMS, MEDALS 


Dieces & Ciust, 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


BALANCES, SCALES 


CurisTiAN Becker, INC. 92 Reade St. 
Balances (Diamond and Gold) 

CLOCKS 

NorMAN M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 

Poote Cxiock Div.—Morse Prop., Inc. 233 
Spring St. America’s Most Accurate Timepiece. 


CRYSTAL—COLORED GLASSWARE 
T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 
Mappock & Miter, Inc., 39-43 W. 23rd St. 


“Royal Worcester China” 


DIAMOND IMPORTERS AND 
CUTTERS 

3auUMGOLD Bros., Inc. 62 West 47th St. 
Diamond Cutters 

BirnBAuM Presser Co., INn¢ 62 W. 47th St. 
Diamond Cutters 

Cuas. P, Gotpsmitu & Co. 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 

Jewet-Gem Co., Inc., 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 


SuiMan Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G,. Rings 
J. R. Woop & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


DIAMOND JEWELRY 

C. V. DovcHerty Co., Inc. 7 W. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 

Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


Sraicer & Sons, Inc. 527 Fifth Ave. 


Finest Type of Platinum Diamond Jewelry 





FOUNTAIN PENS AND PENCILS 


Pen-O-Graruic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 


NOVELTIES 

Victor E. Leprrer 123-125 West 33rd St. 

Adv. Souvenirs for Store Openings, Anivs., etc. 

Max SINGER 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PEARLS 


Papazian Bros., Direct Importers, 2 W. 46 St. 
Undrilled & Seed Pearls, Zircon, Jade, Coral. 


PLATINUM CHAINS AND MESH 
Corsetr & Berro.ong, Inc. 74 W. 46th St. 
Chains, Mesh, Plat. Cord, Watch Attachments 


PRECIOUS AND COLORED STONES 
R. J. BLruMEeNTHAL 65 Nassau St., 
Jade for Manufacturers 
R. A. BrerpensacH 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 
Max DurArrourG, Ltp. 580 Sth Ave. 
Synthetic Calibre, Ring Stone, Importers 
Jures Frankiin, Inc. 452 Sth Ave. 
Pearls and Precious Stones 
AtFrep La Frantz & Co. 41 Forsyth St 
Jobbing Colored Stones, Cutting, Encrusting 
Levere Co. 94 Canal St., Cutters, 
Encrusters—If it’s a stone, we have it. 
Max Natuan Co. Estab. 1886. 68 Nassau St. 
Pearls, Precious, Imitation Stones. Mail orders. 
Max Stern & Co. 17-23 John’ St. 
Importers of Ringstones of Every Color 
Supreme Stone Imp’t Co. 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 
J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


REAL STONE COSTUME JEWELRY 
ARAX Jury. Mrc. Co., Inc. 74 W. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 
Astatic Art Jewetry Co., Inc. 22 W. 48th 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 
Boyaytan’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 
Inpia Jewevry Co., 307 5th Av. Indian, Antique, 
Enameled, Gold, Silver, Real Stone Jewelry 
Jacors & Lepov, 83 Canal St. Manufacturers 
Oriental Costume Jewelry, Special Order Work 
KERPEN BROTHERS 353 Fifth Ave. 
Genuine Amber Beads & Amber Jewelry 
Mortimer B. Kiinc “The House of Jades” 
Necklaces, Costume Jewelry. 65 Nassau St. 


REAL STONE GIFTWARE 
Aveust Dincetngin & Son S51 Sth Ave. 
Real Stone Ash Trays, Special Order Work 











PRECIOUS METALS 


Baxer & Co., Inc. 30 Church St 
Jewelers’ Settings and Solders 


Jounson, Matruey & Co., Inc. 233 B’way 
Platinum and Other Precious Metals 


REPAIRS FOR THE TRADE 


Samus. Bernarp 22 West 48th St. 
Repairers: Watches, Clocks; Timeology 


S. Hetrer & Co., 49 Maiden Lane 
Silversmiths, Jewelers, Platers, and Colorers 


Kino & Co., 40 John St. 
Repairers, Silversmiths, Jewelers 


I. RosEnsAuM , 36 West 47th St. 
Fine Jewelry Repairing—Special Order Work 


Factory P. TiecHe 93 Nassau St. 
Repairers; Watches, Dials, Supply Material. 


RINGS, RING MOUNTINGS 


DATTELBAUM & FRIEDMAN 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


SEED PEARL JEWELRY 


Eastern Peart Co. 64 W. 48th St., 
Mfrs. Seed Pearl Jewelry, Also Repairs 


SILVERWARE 


Dersy Sritver Co.s 10 Maiden Lane, Werld Re- 
nowned Hollow, Toiletware, Novelties, Pewter 


WATCHES—AMERICAN 


AtPHEus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


WATCHES—IMPORTED 


Corresert Watcu Co., Watches and M’ts. 
M. Foerster & Son, Agency, 15 Maiden Lame 

Lussac Watcu Co. 12 John St. 
Importers of Swiss Watches of all prices 

A. SHaptro & Son 48 W. 48th St. 
Specializing in Men’s Platinum Watches 


I. TANNENBAUM Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


WATCH MATERIALS — TOOLS — 
JEWELRY FINDINGS 

Kriecer & Dranorr, 10 W. 47th St. 
Direct Agents for Bulova Watch Material. 

Prcxorr Bros., 56 Christie St. Am. & Swiss 
Materials, K.K., G.S. & Standard Crystals. 
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MANY 


FIRST ORDERS OF 


CHARM 


PRIZE WINNING 
DESIGN SOLD OUT 
WITHIN A WEEK 


% 








Dealers everywhere report tremen- 
dous pre-holiday sales of CHARM 
and are enthusiastically re-ordering in iF 
quantity for Christmas merchandise. | 


The. nation’s hostesses join in.con- | 
firming the judgment of 15,19 women | 
whose ballots gave CHARM First 
Place in the national art competition. | 
Presented in Sets, Ensembles, Assort- 
ments for smart Christmas display. 
Write TODAY to 


Sales Service Dept. 
Bridgeport, Conn. 


HOLMES ¢ EDWARDS 












‘Something More Than Plate’ 










































INLAI 


NTERNATIONAL SILVER CO. 
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CAN SEE IT... 


Globe trotter or merely a week-ender— you will 
love this hag. A solid silver dresser service, ample 
for all purposes, in the rich Lady Louise pattern, 
is fitted in the cover. The tan hoghide bag will 
serve you well on many a trip. A lavish gift you 


.« Bs00. 


will surely want to hint for. . Complete. . 


8S yyw 


Give her this case and watch her eyes open with 
delight. What can be in it! As lovely a solid 
silver mirror as white hands ever held. A long- 
handled brush to match—and a comb. All in the 


Eudora pattern—a pattern she will never cease to 


$82. 









, . Complete with three pieces. ° 


WOVE. «+ « « 


You Can be SO help 


to Santa Claus. 


CHECK THIS ADVERTISEM 
| LEAVE WHERE ANY OF THE 


ond Crrent. 
Nevoted (ust 
Sweetheart, 
brother, C 

















This, Gentlemen, is our December 
advertisement appearing in the 
following magazines 





VocuE (Dec.7) AmericAN Home [& 

VANITY FAIR H ARPER’S BAZAR 

House BEAUTIFUL House & GARDEN 
New YorKeER (Dec. 14) 





Display these dresser sets and fitted bags. Keep 
plenty of other International Sterling pieces out 
where they will be seen. Last year, jewelers 
found our Christmas advertisements had a won- 
derful effect on their Christmas business. Get 


set now. 


INTERNATIONAL SILVER 


Meriden, Connecticut 


COMPANY 


“ys silheeewe 
For men who want room to pack in, this is the bag. 
London Russet Steerhide— solidly built. Eleven 
sterling silver toilet articles—taking up almost no 
space at all—add to its usefulness. He will like 
Varsity, this simple silver pattern. Only bashfulness 


will prevent his asking for it. . Comp'ete. . . $196. 





. 50 satiny? The 


International Silver craftsmen have accomplished 


These compact cases are becoming more and more Was ever silver so lustrous . . 
popular with men. Here we have ten silver toilet 
articles in the mannish Chevalier pattern— snugly this rich effect by intricate engine - turning and 
packed in a not-too-large case. The leather is gen-  hrocading. Every feminine heart will beat happily 
at the sight of this pattern. Other pieces to match. 


Mirror, comb and brush... 0. ee ee $a0 


uine brown sealskin with Iceland grain. It will wear 


$165 


like trom... 04. Case and nine pieces. . 














THE JEWELERS’ CIRCULAR 


November 7, 1929 











NTERNATIONAL 
STERLING 


= INTERNATIONAL 





SIRGeeNes) MERIDEN, CONN. 


= 
i: 





FINE ARTS DIVISION & 



















¥ UN eee S 


u¥ 

+h, ut 
DOU KKK 
As perfect a piece of luggage as you could wish 

for in a year of Christmases—of tan ostrich leather. the International Silver Company has designed 





Because many men have asked for a two-piece case, 


Thirteen pieces of dresser silver are tucked inside this new set. We trust the many men who called 


its cover—all in the star-sprinkled Adrienne for it will find it on the tree. The silver design 


pattern—a lovely combination of brocade and eng ine- is Courtier—lustrous silver unadorned by scroll 
CS 5 50) oe a nee eo Cees. eee. “Or CoS ois.6 5.8 aS a wl aes Complete... . $15. 
6 99 » 


Send for These Books . Today 

We will send you a beautifully illustrated book 
of new dresser silver patterns and traveling sets 
for 50 cents, a mere fraction of its cost. “Correct 
Table Silver—Its Choice and Use,’ the instruc- 
tive booklet sponsored by Elsie de Wolfe, will be 
sent for 25 cents. Mail coupon today. 

etter tttttsttteteteret e+ sss" 


INTERNATIONAL SILVER COMPANY 
Meriden, Connecticut 


Please send me (Check here) 
“Correct Table Silver—Its Choice 
and Use’ (25 cents) 0 
The International Sterling Dresser 
Silver Brochure (50 cents) CJ 





% . wy Or The name of the nearest jeweler 

’ ‘ ty ca 

yyy Ki py where I can see Dresser Silver 

my Wi KK W Brochure and_ representative 

Four solid silver toilet articles to stand on his Have you thought of giving flat silver? Here are pieces of dresser silver. Zz 
dresser. Four handsome presents all in one. Mirror, three of the most popular patterns you could Sind. 








Name— — oo 
hair brush, cloth brush and comb. The pattern is Minuet on the left—of noble Colonial ancestry — Add 
ese ress—— ae eee panacea 
called Champion and its hand-hammered effect brings lacy W. edgwood, and on the right dignified Pine Tree. 
St, co OS —— 





forth rousing cheers. Other articles to match. Six teaspoons in Minuet are $1 1.I1n Pine Tree $1 1. 
Four PlCCES oo ee eee e ener ees As oy lie Wedgwood ee ee eee ee eee $12. Ok OK KOK KOK kk KK aK a Kk aK ak aR ak ak ak ak a cok ic 
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The Story 
of a 
Woman Who Didn't Believe in Santa Claus 


. niente mca Tamm Hilldale Dec. 3 
Mr. Jack Bent 

Hotel Milton Chicago 
CAN'T WE JUST SEND CHRISTMAS CARDS 


CAST OF CHARACTERS 


Ethel | 


Chicago Dee 


JACK BENT—A young traveling salesman who 
works on commission for World 
Wide Sales, Inc. 


Mrs. Jack Bent, 
Hilldale Ohio 
O.K. PROVIDED YOU TAKE BLAME BUT PLEASE WAIT - 
CLOSE SALE AND MAYBE SANTA CLAUS WILL BRING SILVER 
Jack 
Hilldale Dec 4 


ETHEL BENT—Ais wife, who sees that all checks may 


are sent to the home address. 





Mr. Jack Bent, 

Hotel Milton Chicago 
JACK DARLING | DON'T BELIEVE IN SANTA CLAUS + GOT MY 
26-PIECE SET ALSO 6 TEASPOONS FOR AUNT NELLIE 6 SALAD 
FORKS FOR AUNT KATE 6 BUTTER SPREADERS FOR COUSIN 
JULEE 6 ICED TEA SPOONS FOR AUNT EMMA COLD MEAT FORK 


Hilldale Dec. 1 
Mr Jack Bent, 
Hotel Milton Chicago 
JACK DEAR JUST GOT HAPPY THOUGHT - suGdEST You 
GIVE ME SILVER FOR CHRISTMAS 


. FOR COUSIN JANE GRAVY LADLE FOR AUNT HESTER - [T's 
Ethel BEAUTIFUL ADORABLE 
Ethel 
Chicago Dec. 1 Ch D 
Mrs. Jack Bent, ee 
Hilldale Oh Mrs. Jack Bent, 
ree geen Hilldale Ohio 
DELIGHTED WITH YOUR SUGGESTION SENDING DIME BY 
GREAT BUT WHAT DW YOU USE FOR MONEY 
LETTER 
Jack 
Jack 
Hilldale Dec 5 | 
Hilldale Dec. 2 Mr. Jack Beni | 
Mr. Jack Bent, Hotel Milton Chicago 
Hotel Milton Chicago THAT $35.00 


Ethel 
Chicago Dec 


Ti SERIOUS - WOULD LOVE 26-PIECE SET SILVERWARE 
Ethel 


Mrs Jack Bent, 
Hilldale Ohio 
HOW DID YOU DO IT - DID YOU TAKE COURSE IN BURGLARY | 
Jack 
Hilldale Dec 6 


~) 


Chwago Dec. 2 
Mrs. Jack Bent, 
Hilldale Ohio 
DO THEY HAVE CLINICS WHERE THEY GIVE THOSE THINGS 


aumtay Mr. Jack Bent, 
Jack Hotel Milton Chicago 
Hilldale Dec. 3 NO BUT SUGGEST YOU TAKE COURSE IN READING | 
Mr. Jack Bent, Eiht 
Hotel Milton Chicago Chicago Dec. 6 
JUST GOT CHECK FROM YOUR COMPANY FOR $35 WON'T THAT Mrs. Jack Bent, 
BUY 2-PIECE SET Hilldale Ohno 
Ethel READING WHAT 
Jack | 
Chicago Dec. 3 Hilldale Dec. 6 


Mrs. Jack Bent. 

Hilldale Ohio 
JUST ABOUT BUT REMEMBER YOU HAVE AUNTS AND COUSINS 
DEPENDING ON YOU TO BE BIG HEARTED 


Mr. Jack Bent, 

Hotel Milton Chicago 
READ WM. ROGERS & SON AD ON PAGE 000 LADIES HOME 
JOURNAL 


Jack Ethel 






































































How to turn your 
Christmas Dollars into 


TWICE AS MANY 
GIFTS 


It's really simple—very,very simple! Just ask to see - 
Wm. Rogers & Son Silverplate —at your silver 
dealer's. 

Compare its beauty with that of any silver you 
have ever set eyes on... 

Then compare its prices with your own ideas of 
what such silverware should cost . . . 

And you will find that you can have twice as 
much of it—twice as much silver as ever you 
thought your dollars could buy! For instance. . . 


A 2%b-piece set- - - + + «+ for only $17.00 
(wuth stainless steel knives) 
6 Teaspoons - - - + + «+ foronly $1.75 
6 Salad Forks- - - - + «+ foronly $4.80 
6 Butter Spreaders ae for only H440 
6 Iced Tea Spoons - + - + foronly $3.25 
1 Gravy Ladle eo for only $1.50 
1 Cold Meat Fork - + = + foronly $1.25 


But—just one wee word of caation!—when you go 
to your dealer’s to see the three stunning patterns 
—Triumph, Mayfair, and the gorgeous new pat- 


tern—Princess—remember 
Don't say “Rogers”—say “Wm. Rogers & Son”! 


Ww. Rogers & Son 
Silverplate 
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i — agape it 
ROM now till Christmas, sales of Wm. Rogers & Son 
Silverplate are going up like an express elevator. 
That’s not merely a prediction—it’s a fact, accom- 
om panied by sixty-three years of precedent and proof * 
ag 


and a few more good reasons. 


2 One of them is the natural buying bustle that precedes 





























Christmas. The other reason is directly to your left, 
gentlemen. 
Read that advertisement. 
It is one of the type of advertisements Wm. Rogers 
~ & Son is running in women’s publications throughout 
the country during November and December. With- 
full-page advertisements like this, Wm. Rogers & Son 
is going to tell 11,000,000 women how they can turn 
their Christmas dollars into twice as many gifts— by 
getting twice as much silver as ever they thought their 
dollars could coax from a silverware counter. 
Just put two and two together. (1) No other sales idea 
in the silverware business has ever pulled like “Twice 
as much silver,” (2) No other time in all the year equals 
right now for making money on silverware. Splice 
those two things together and you have a mighty 
sound reason for stocking plenty of Wm. Rogers & 
Son Silverplate. 
If you are already a Wm. Rogers & Son dealer, your 
shelves ought to be glistening with Wm. Rogers & Son 
Silverplate right now. If you’re not a Wm. Rogers & 
Son dealer, the smartest thing you can do is to geton 
while things are going up—get in on the next few 
months of booming business. And don’t wait... wire ! 


WM. ROGERS & SON, MERIDEN, CONNECTICUT 


Wa. Roce 


Silverplate 


<S|| RTE ATONE es |= 
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> oD THIS «S&S A kh 4S 


And so it is! As Paris as Place de la Concorde. As Paris as a frock by Callot or a hat by Madame 
Agnés. Speaking, of course, about these new chests and trays designed in Paris for 
1847 Rocers Bros. Silverplate. Designed by one of the leading decorative artists in Paris. 
He has taken red-and-silver, and silver-and-gold, and a great talent and created the smartest 
silverware containers that ever helped to make a sale faster .. . easier... and more profitable. 
All patterns can be procured in Paris clothes ...and in “twelves,” “eights” and “sixes.” 
No 1929 silverware counter is quite complete without them! Write for booklet JH to 
Dept. E, International Silver Co., Meriden, Connecticut. Salesrooms: New York, Chicago, 


San Francisco ... Canada: International Silver Company of Canada, Ltd., Hamilton, Ontario. 





NO. 834M IN SILVER-AND-GOLD TRAY.. AMBASSADOR PATTERN ILLUSTRATED, KNIVES WITH MIRROR FINISH STAINLESS BLADES, $69.75 [RETAIL PRICE} 


1847 ROGERS BROS. 


SIiLAvre BRP LA TF 2 








INTERNATIONAL SILVER CO 


— 








©cB 48500 



































INDEX TO INDEX TO 
=| CONTENTS AD PAGES |= 
PAGE 95 | PAGE 119 
The Recognized Authority of the Trade 
Vol. 99 


THURSDAY, NOVEMBER 7, 1929 


No. 15 


| atest Uevelopments i 


q0> 


in Evening Jewelry 


Opening of Opera Season Introduces Many Fascinating Creations 


HE new jewels for evening wear have as their 

leading characteristics large size, modernistic 

patterning, heavy diamond encrustation with an 
unusual number of large table and emerald-cut dia- 
monds in their invisible platinum mountings. 

Two outstanding themes are seen in these new pieces. 
Baguette diamonds are used against a contrasting back- 
ground of round diamonds set in pavé formation, while 
the modern patterning is used for the great majority of 
these handsome jewels. Length of line has been added 
to necklace pendants, earrings and corsage ornaments. 
Greater width is seen in the numerous bracelets, the 
only exception being in the bracelet watch, which is ex- 
tremely narrow in contour. 

Great numbers of brooches and dress ornaments are 
to be used with the new graceful evening gowns 
this winter. 
at the termination of the asymmetrical 
neckline, at the center of the corsage 
either back or front, or at the new 
high waistline. 

The colored gems are used for 
accent only. They are placed 
at the center of the pendant 
motif on necklaces, earrings 
and dress ornaments, and 
emphasize the pattern de- 
sign in brooches when 
they are cut in various 
shapes and placed with 
special care among the 
newest baguette diamonds 
and pearls. 

In the illustrations are 
given selections of typical 
pieces taken from the new 
necklaces and bracelets, the 
latest diamond brooches, pen- 














Evening jewel ensemble 
for the opera compris- 
ing the latest platinum 


They are placed on the shoulders, — 





























dant earrings and wrist-watches. An evening ensemble 
is shown in the first illustration. It comprises the latest 
designs in a hair ornament, pendant earrings and a 
shoulder brooch. The hair ornament is a close fitting 
cap-like jewel, flexibly constructed to fit closely around 
the head. The frame is of platinum and the gem-setting 
a combination of small diamonds and large gemstones. 
Topazes, aquamarines, peridots and zircons are chosen 
for the narrow band according to the color of the cos- 
tume with which this hair ornament is to be worn. The 
diamonds are banked in ornamental plaques at the front 
of the jewel and inserted in a smaller cluster just behind 
the ear at the back of this coif ornament. The accom- 
panying ear pendant and shoulder brooch repeat the 
color combination, using diamonds for the smaller cut- 
tings and colored gems in the larger ones. 


HE new necklaces intended for opera 
wear are of two important styles. The 

long neck-chains have long and nar- 
row pendants, often containing 
extremely large gems or gem- 


stones for their terminating 
drop. The second necklace 
type is derived from the 


former popular choker or 
throat-fitting short neck- 
lace. It now has added 
length to the neck-chain 
section and is often deco- 
rated with a central plaque 
or pendant motif. 
In the second illustra- 
tion is shown a group of 
the new necklace pendants. 
These are designed especial- 
ly to accompany long narrow 
neck chains of diamonds and 


mounted gem set hair 
ornament, pendant, ear- 
rings and brooch 











pearls, diamonds and emeralds, sapphires or rubies or 
all-diamond designs in link patterns or modernistie mo- 
tifs. At the left-hand side of this illustration is a neck- 
lace built up of a huissar chain, a sautoire plaque and 
a long narrow finish of sapphires and diamonds. A 
square sapphire is set just below the chain, pearls are 
used in the central row between two large moonstone 
diamonds for the larger ornament on the pendant and a 
large smooth-cut sapphire is set in a frame of small 
diamonds for the terminating drop. 


\ EXT to this first pendant is a necklace containing 
ce 


» jade, sapphires, diamonds and pearls in its elab- 
orate makeup. A fringe of baguette diamonds finishes a 
baguette diamond chain, carrying an ornate motif with 
a huge pearl] for its center. The fourth chain in this 
second illustration is finished with a large piece of clear 
crystal hanging below a pendant containing baguette 
crystals, round-cut diamonds and emeralds. The crystal 
drop may be separated from the rest of this necklace and 
used on the single chain of crystals or a rope of alter- 
nating crystals and emeralds. The fifth design has a 
large emerald-cut diamond in a mounting of beveled 
platinum, diamond encrusted for its unusual drop. There 
are baguettes and triangles cut from diamonds and a 
three-cornered emerald in this necklace design. 

The round necklaces are represented in the second 
illustration by two patterns. One necklace has a deco- 
rative and detachable plaque after the shape of a cor- 
sage brooch. This is placed against a chain of emerald 
baguettes and pavé diamond links. The second neck- 
lace has a star sapphire and two smaller round-cut sap- 
phires to decorate the links of pavé diamonds. Baguettes 
are used as the background against which the star sap- 
phire is set and for the intersecting links of the neck 
chain. 

The opening of the opera always bring forth a 
quantity of very splendid corsage ornaments 
. and large brooches. This year introduces 

new shoulder ornaments and many corsage 
brooches with elongated pendant details. 
Diamonds again will encrust these 
jewels, using according to the edict 

of the leading designers, pavé set- 

tings for round diamonds and 




























Here are some of the 
new skeleton brooches 
showing open spacing 
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A group of the new necklace pendants designed especially to accompany long, narrow neck chains 
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large diamonds cut in baguette and geometric shapes for 
the large plaque mountings. 

For the smaller brooches the new skeleton designs 
are used in great numbers. A trio of these is shown in 
the third illustration. This is the open spacing of form- 
er years used as a brooch motif with baguette diamonds 
for the central gem groups and round-cut diamonds for 
the surrounding borders. The contours for most of the 
shoulder brooches, large ornaments and smaller dia- 
monds, and evening brooches keep to the modernistic for- 
mation and run to oblongs and triangles for a great many 
of the favorites. The shoulder brooches have double tas- 
sels or a single fringe; the corsage ornaments are fin- 
ished with a single pear] or diamond drop and the dress 
ornaments are made on a flexible foundation to conform 
to the curve of sash knot or shoulder drapery. 


GAIN, in the array of handsome bracelets we see 
the persistent use of round-cut diamonds in pavé 
mountings for the groundwork against which baguette- 
cut diamonds are exhibited. The latest bracelets have 
taken unto themselves all the glory of the newest jewels. 
They are heavy, with large diamonds,set in great clusters, 
and are extremely wide and closely set with diamonds, 
pearls and colored gems. 

The designs chosen for the fourth illustration are 
shown here as typical patterns in six different classes 
from the new winter bracelets. There is one design 
with an overlapping motif carried out in platinum wire, 
round diamonds, diamond baguettes and emeralds. This 
has a plaque separated by a smaller flexible motif. A 
two-inch chain of lozenge-shaped diamonds and small 
pearls has for its decoration a link motif carried out in 
round-cut and baguette diamonds. Another design has a 

large plaque and a smaller upright section heavily 

studded in baguette diamonds. 
There are three new designs showing narrower 
bands for the circle portion and wider plaques 
in their contours. These differ from the more 
usual all-the-way-round wide bracelet. An 
overlapping design is used for one of 
these bracelets with the large plaque, 
while another has a curious over- 
lapping terminal to one side of its 
bracelet band. This finish is 


fe 


with baguette dia- 
monds for the central 
groups 
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built up of baguette diamonds like so many steps, in tiers 
accented with two square sapphires. Marquise-cut sap- 
phires are also used for the central band of the bracelet 
with tri-cornered diamonds set in pairs between. The 
third narrow bracelet with the wide plaque shows a 
chain motif carried out in baguette diamonds, pearls, 
round diamonds and rubies. The baguettes are set 
aslant for the central motif, the pearls are used to top 
this plaque, the round diamonds make the bracelet links 
and the rubies cut in triangles are placed for accent. 


OR dress occasions the evening parure this winter 

will include a handsome pair of earrings among its 
numerous pieces. These will be either long and fringed 
or shorter and finished with a flexible pendant as they 
are illustrated in our fifth group. They are chosen for 
their length according to their suitability and becoming- 
ness to the wearer, either length being in good style. At 
the left-hand side is an ear-pendant using baguette and 
triangle diamonds, a pear-shaped pear] for its drop and 
two oval smooth-cut emeralds. A three-cornered piece 
of carved jade is set against a grill of baguette dia- 
monds and finished with a double ribbon of diamond 
baguettes. The third earring has a heavy tassel of small 
pearls, two flexible lines, one of black onyx and the 
other of baguette diamonds. A large diamond and a 
square emerald complete its makeup. 

The question of hair ornaments comes up again, both 
here and abroad, and whether to wear a coif jewel or not 
is decided entirely upon the style of hair-dressing adopt- 
ed by the wearer. With the newly popular white and 
light-tinted transformations, the new coif ornaments 
are superb. These jewels are used to bind the hair 
across the forehead or as a finish at the back. With 
the natural hair, a coif jewel worn as it is shown 
in the first illustration, the hair brushed smooth- 
ly back and away from the brow, colored gems 
are used, but for the others diamonds and 
pearls make the band, and the colored 
gems are relegated to the accompanying 
ear pendants and corsage ornaments. 

Another jewel that has caused 
some controversy lately is the finger 
ring. It has appeared so regularly 


New wrist watches and 
pendants show use of 
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Round cut diamonds in paré mountings are used for the ground work in this array of handsome bracelets 
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in the single-stone pattern that no other design seems to 
have achance of success. This fall, for evening wear, the 
single stone ring appears again, either with or without 
the addition of the accompanying small gems on the ring 
shoulders. All the geometric cuttings are used for 
diamonds, emeralds, sapphires, rubies, amethysts, tour- 
malines and topazes. Smooth-cut carved gemstones are 
set between smaller diamonds for some of these large 
stone rings. Then jade, jasper, amethyst, lapis, coral 
and carnelian are favored. 

Two new designs for wrist-watches are shown in the 
fifth illustration. These, to contrast with the accom- 
panying finger-rings, are exceedingly narrow in contour, 
in fact it is often found that the gem in the finger-ring 
is of a larger size than the whole of the watch case, 
mounted on the accompanying bracelet. All baguettes 
are used for one of these new bracelet watches, while 
the other has baguettes, tri-cornered diamonds and a 
rope bracelet built up of small diamonds simulating the 


cord of a regulation daytime watch bracelet. 
oA NEW and striking note is struck by necklaces of 
pearls strung alternately with precious stones. 
Usually, the gems are strung on a hair-fine platinum 
chain.. A pearl, a diamond, a pearl—with a space between 
each equal to the diameter of the gems, which should be 
of the same size. Variety is obtained by mingling colored 
gemstones with the pearls. 

Fashion says that when traveling to and from the 
theater or when seated in the hotel Jounge one must—if 
one would be considered as being in the very height of 
fashion—wear long black gloves to the elbow. Bracelets 
and rings are worn on the outside so that diamonds and 
rubies may sparkle against a velvety black background. 
Brooches are not worn exclusively upon the breast 

but may be used to decorate the hair or, more pro- 

vokingly, as a’shoe buckle. In the latter case it 

is an important trifle that demands emphatic 
mention—you must wear only one shoe 
buckle and, for preference, upon the left 
foot. It sounds silly until one remem- 
bers that the personality of one of 
the greatest living admirals is as- 
sociated with his cap worn a-tilt. 












































baguette cut diamonds 
in pleasing designs 
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The Recognized Authority of the Trade 


The Time to Sell Fine Jewelry 


HILE it has been a matter of remark this 
W\ year that very fine pieces of gem-stone set 
jewelry have sold continuously, even at times 
when the business in the more moderately priced 
jewelry was “marking time,” nevertheless, our deal- 
ers may look to the next two months as the season 
in which jewelry of the finest character will have 
their greatest market, and no one should be deterred 
by reports and predictions of the pessimistic and un- 
informed from making the best possible display of 
good jewelry during the coming holiday season; nor 
should effort be curtailed in advertising and introduc- 
ing such wares to every prospect possible. 

While it may be true that some of the regular buy- 
ers of fine jewelry suffered reverses in the recent 
break in the stock market to a degree that may curtail 
their buying to some extent, we must not forget that 
reports showed that after the market had struck the 
bottom, a practically new element of investors ap- 
peared whose participation has done much to restore 
normal conditions and to account in measure for the 
fair prices of the past week. These are the people 
who made the profits then and are making the profits 
today. These are the people who, though apparently 
not in the market for fine jewelry in the early part of 
the year, will be excellent prospects during the Christ- 
mas season. The retailer may find a change in his list 
of buyers of fine gems, but the buyers will be there if 
he solicits their business intelligently. 
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The head of one of the largest, finest and most pro- 
gressive jewelry firms in the country, in a most en- 
couraging letter to the editor, last week, speaking of 
the result of stock deflation on the part of the jewelry 
trade, said: 

“We have an enormous stock of goods here and 
they are worth as much money as they were 10 days 
ago. I feel confident the people of this community, at 
least, are going to come to us for whatever their 
needs may be and these needs can be increased by the 
merchants who show confidence in the business they 
are in and who do not hesitate to stock their stores 
with splendid, dependable goods which they can offer 
to purchasers with every confidence in their quality. 

“T sincerely trust that no one in our business will 
feel that it is necessary to exercise any more caution 
than was always necessary under ordinary condi- 
tions. I am also sure that the fine goods will have 
just as great a value in January as they have now.” 

This is the spirit in which the leaders of the in- 
dustry are preparing for the holiday trade. It is the 
spirit that will bring them success. It is the spirit 
with which every retail merchant should be imbued 
if he wishes to follow in their footsteps. 





The Anti-Trust Laws Will Be Enforced 


HE article in a recent issue, ‘“‘How the Sherman 
‘aw Affects American Business,” brought forth 

a few inquiries from subscribers as to whether 
this law and the so-called Clayton Acts were to be 
taken as seriously now as formerly in view of the 
fact that business men generally favor a more liberal 
interpretation. This question has just been answered 
by no less an authority than Attorney General Mit- 
chell, in his first public utterance since taking office, 
on the attitude of the Department of Justice toward 
these laws. His words can be interpreted as indicat- 
ing the present administration intends to enforce 
these laws both in letter and spirit. 

Speaking before the American Bar Association in 
Memphis, Mr. Mitchell sounded a warning to business 
that it must obey the Anti-Trust Laws, stating that 
there was a disposition here and there among big 
businesses to go too far in transgressing the statutes. 
He indicated also that “the machinery of some trade 
associations seem to have been made use of for trans- 
actions that come dangerously near to price fixing.” 

Stating that he has avoided until now, discussions 
on the policies to be followed by his Department pend- 
ing a careful study of the subject, Mr. Mitchell stated: 
“The Department’s program of law enforcement does 
not make any exception to the anti-trust laws which 
are founded on the proposition that ‘avenues of in- 
dustrial opportunity must be kept open as far as pos- 
sible to the initiative of the individual citizen’.”’ He 
declared the alternative is bureaucratic regulation, 
and “until the political philosophy underlying the 
present anti-trust laws has been abandoned by con- 
gress it will be the duty of the Attorney General to en- 
force these laws, and we shall undertake to do this 
without prejudice and with fairness, but with firm- 
ness.” 

The important part of Mr. Mitchell’s statement re- 
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lated to the practice of the Department in the last ad- 
ministration to consider proposed mergers or other 
business transactions presented to it and to indicate 
(in a limited way) the Department’s views on the 
legality of the proposal. This, he showed would no 
longer be done, asserting that though the letters in 
reply to such cases, were carefully guarded in their 
terms, the attitude of the Department has often been 
misrepresented and misconstrued by those to whom 
such letters were sent. Therefore, the passing upon 
the legality of business deals in advance will be dis- 
continued except in rare instances. He said: 

“We have found as a result of such experience that 
such proposals often have some practical elements 
that are not fully developed when the proposals are 
submitted and that the plans as carried out have not 
operated just as was contemplated, and the transac- 
tions as outlined to the de- 
partment in advance, 
seemingly innocuous, have 
in practice worked in ap- 
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But the Mountain Still Stands 


(Gale in the Los Angeles Times) 
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rough to keep our local factories busy. Of the rough 
that was imported, considerably over half came di- 
rectly from the Syndicate, the imports from the 
United Kingdom amounting to approximately $277,- 
700. About $105,400 worth came from the cutting 
industry of Belgium but only $21,500 from the Am- 
sterdam section. Direct importations from the Union 
of South Africa amounted to about $65,500. The last 
item is interesting in view of the fact that the impor- 
tations of cut stones directly from South Africa dur- 
ing the month were valued at $82,661. 





Metric Standard Bills in Congress 


WO resolutions have been introduced in the 
[| Hous of Representatives which will bring be- 

fore the country the importance of the general 
adoption of the metric 
system, are expected to be 
pressed at the reguiar ses- 
sion in December. Both 





parent violation of the 
anti-trust laws.”’ 
The statement of the 


Attorney General clearly M4 


shows that the business 
world of today must be as 
careful and even more 
careful to strictly adhere air 
to the letter and spirit of Z 

the anti-trust laws as at 
any time in the past and 
the relation of these laws 
to all proposed solutions of 
business problems should 
be carefully studied before 
any action is taken. 





Diamond Imports 
During September 


HE imports of dia- 
[mond rough and 
cut, during the 
month of September 
amounted in all to $4,811,- 
000, according to prelimi- 
nary figures which have 
just been compiled for 
THE JEWELERS’ CIRCULAR in advance of the govern- 
ment reports. Of this, the cut gems were valued at 
$4,340,782 and the rough or uncut, $470,220. While 
the total is slightly above the imports of September, 
1928, when the figures reached $4,715,370, it is con- 
siderably in excess of the August figures of this year 
when the total reached $4,453,900, and shows that 
despite the tariff agitation and other handicaps, the 
importations are increasing as the season goes on. 
Both in the amount of rough and cut, the figures 
stand about on a par with the importations of last 
September. 
As far as cut stones alone are concerned, the fig- 
ures should be considered satisfactory but it is un- 
fortunate that we have not been able to import more 
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The avalanche was only on the surface 


have been referred to the 
House Committee on 
Weights, Coinage and 
Measures. The first is a 
ir ‘ Ww resolution authorizing and 
Wy \ directing the Secretary of 
Commerce to conduct a 
thorough investigation to 
determine the advantages 
and disadvantages of the 
general use of the metric 
\ system, while the second 

ni La RN mS authorizes the Depart- 

NK INN y ment of Commerce to es- 

Math Wh, KY tablish commodity quan- 

i Wal ) / Nea. ta tity units for general use 
' in merchandising after 
1935, standardizing the 
yard to the meter, the 
quart to the liter and the 
pound to 500 grams (deci- 
mally divided). Repre- 
sentative Britton of Illi- 
nois, who introduced these 
resolutions, predicts it is 
only a question of time 
when the United States 
will adopt the system 
throughout the civilized 
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almost universally used 
world today. 

Whether Congress passes the resolutions or not, 
they will, undoubtedly, bring up the subject for dis- 
cussion in the business world. The action in the 
jewelry trade, some time ago, in standardizing the 
gem carat weight at 200 milligrams and decimally di- 
viding the same, is in line with the spirit of the reso- 
lutions offered and the advantages that the gem trade 
have found in the change may bring some support, at 
least, to the general proposition that will be placed 
before the country. 

There is no doubt that there will be some opposition 
to Representative Britton’s bills, but the trend in the 
business world seems favorable to the measures. 
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Lo Lncrease the Sale of Fine [ewelry 


Why Wear Cheap Jewelry With a Rich Gown? 


By R. F. N. 


G UCH thought, time, and money are devoted to 
the evening gown, and the jewel that graces 
them should be an outstanding conception of the 

jeweler’s creative genius. The jewel should be worthy of 
the gown. The jeweler having a clientele with sufficient 
buying power for the acquisition of fine jewelry is losing 
an opportunity if he does not do everything in his power 
to enlighten the public about the latest designs—that is, 
the style element, as well as the beauty, the intrinsic 
value, the history and the romance of gems. Every jeweler 
should know what is\appropriate in gem jewelry for the 
new gowns. Play up the thought that the new gown de- 
serves a rich jewel. He should familiarize himself with 
style, not only in jewelry but in gowns as well and with 
the prevailing fashionable colors. Many society women 
themselves are good stylists and they expect a certain 
amount of knowledge in style from the jeweler who 
claims to be a specialist. 

A little four-page folder illustrating a beautiful neck- 

lace, a bracelet, a ring, or a sautoir, briefly described 
and distributed to a well-selected list will be helpful. A 





fine piece of gem jewelry well displayed in the show 
window by itself, or at least not in contiguity to a va- 
riety of other pieces of jewelry, will impress. These 
single pieces, when displayed, should be beautiful out- 
standing examples of the art and skill of the jewelry art- 
ist and artisan. Jewelry consisting of a combination of 
diamonds and sapphires looks particularly attractive 
when displayed on a light blue silk cushion or on Nile 
green silk. One jeweler uses these window mats of a 
size measuring about 20 in. square. Black silk also 
serves well as a background. Suggestions for copy will be 
found in the accompanying advertisement. 

Not so long ago the writer had luncheon with a man 
who unwittingly gave an idea which might be put to 
good use by the progressive jeweler. Embodied in the 
form of an advertisement the idea is carried out in No. 2. 


HE most valuable asset to the retail jeweler who 
specializes in gem jewelry is an educated sales 
staff, a staff that is well versed in the lore and knowl- 
edge of precious stones and style. A jeweler in Texas, 
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when asked recently by the writer what he found most 
helpful, said: “I have found that my best help is an 
ducated salesman who can explain his line to the 
alesforce so that they in turn may talk intelligently to 


Tastefully Jeweled 


Women and men always bear 
an-.impress of refinement. 
Jewels to look best must be worn 
correctly. That is, they should 
harmonize with one’s attire and 
should be suited to the occasion. 
Part of our service is to assist 
our patrons in making the 
proper selection for any occasion 
or for any style of gown. 

We aim to deserve the name 
jeweler — one who jewels cor- 
rectly, who understands style, 
who keeps abreast of the times. | 

We shall be pleased to show 
you the latest fashions in all 
those rich requisites which en- 
hance the beauty of one’s attire 
and emphasize one’s personality. 


these 


NO. 1 


their customers. Such salesmen are not numerous as 
every jeweler knows.” 

The wise jeweler will give books on precious stones to 
his sales help and see that they study them. A retail 
jewelry firm with many salesmen might profitably hold 
luncheons or round table talks, and a lecture might be 
given on precious stones. Later these members of the 
salesforce should be examined. 

No human being can profit by 
standing still and the man who 
does not continually absorb infor- | 
mation about his business not only | 
stands still but retrogrades and de- 
teriorates. Every salesman should 
have enough knowledge of the prod- 
uct which he sells to enable him to 
talk about it convincingly. He will 
find available a great fund of in- | 
formation on the chemistry, history 
and the romance of gems, and he “re — 
should take advantage of this. ee 

Another suggestion as a timely | 
selling thought is put in the form 
of advertisement No. 3. 

Some examples of high-class cur- 
rent advertising are illustrated. 

J. E. Caldwell & Co., Philadel- 
phia, featured in a popular month- 
ly, a diamond necklace and pendant, 
opera length, when joined together. 
When separated the piece may be 
worn as a choker necklace and two 
bracelets; also a brooch consisting 
of a sapphire of exquisite color, 
artistically surrounded by diamonds in modern shapes. 

Bailey, Banks & Biddle, Philadelphia, in modernistic 
lettering, announce “Jewels by Bailey” and illustrate a 
specially designed brooch and bracelet. 

Kirkpatrick & Morell illustrate in a panel on a raised 
pad, a diamond, ruby and carved chatelaine, containing 
a concealed watch, at $4,500. 


Many 


diamonds and 


NNOUNCEMENTS by Black, Starr & Frost in 
black and white, have become conspicuous for 


THE JEWELERS’ 


The thought behind 
little 
nouncements 
is worthy of 

study 


The beauty and the 

real money value 

of fine jewelry are 
emphasized 


Christmas Comes 
during the 
Opera Season 


So what more opportune time is 
there to present that much desired 
piece of diamond jewelry? 
be all the more appreciated when 
worn where it may be seen by ad- 


Suggestions: 


Diamond Brooch 
Diamond Necklace 
Diamond: Bracelet 
Fancy Diamond Ring 


beautiful 
sapphires, 
monds and emeralds, ete. 
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their impressiveness, and are appearing in ten high-class 
magazines. 

Marcus & Co. are using a very unique but interesting 
and impressive type of advertising. The announcement 


Put her money 
in fine jewelry 


“Thats what my wife did,” 
said a man last week. “She 
had some money saved in a de- 
posit box at home and I told 
her to take that money and buy 
herself a piece of jewelry that 
| would please her — something 
| she would always admire and 
| that would add to her happiness. 
She did not need the money at 
the time and it was independent 
of her regular bank account. 
Now she has the jewelry to ad- 
mire and is safe in the thought 
that she has not wasted her 
money. She takes great pleasure 
in showing the jewelry to 
friends who come to the house | 
and many of them have decided 
to do likewise.” 
Jewelry gives 
lasting value. 


an- 


some 


pleasure and 


NO. 2 


illustrated bears the title, ““A Passage to India.” Will- 
iam E. Marcus, Jr., a short time ago, made an interest- 
ing trip to India where he secured a collection of most 
beautiful jewels, with a distinctiveness all their own. 
The present announcement smacks genuinely of the 
Orient. 

The original jewelry announcements shown on this page 
are intended chiefly to indicate to 
the jeweler the power of suggestion 
and to show how a little original 
thought may be effectively applied to 
jewelry advertising. The caption for 
announcement No. 1, “Tastefully 
Jeweled,” was written advisedly as 
two words, the purpose being to 
flash before the reader’s mind the 
favorable impression which _ the 

| world gets from a glance at an indi- 
vidual who wears his or her jewelry 
in good taste. This announcement, 
too, may be helpful in counteracting 
any prejudice which some may have 
against wearing jewelry of any kind. 
And there are such individuals. 
Another iritended function of this 
piece of copy is to impress upon the 
public that the jeweler is an au- 
thority in his line and knows how to 
advise intelligently. 
The thought which it is intended 
to impress upon the reader in ad No. 
2 is the money value as well as the 
3 pleasure-giving value of fine jewel- 
ry. Such an announcement will ap- 
peal to one’s sense of pride and to human vanity. In an- 
nouncement No. 3 the caption states that “Christmas 
Comes during the Opera Season.” The purpose is to link 
up gift-giving with the opera season, and to bring to 
mind the opportunity of giving something which may be 
worn on an occasion on which it will be much admired. 
Beauty has a most powerful appeal in jewelry advertising 
and this should be featured strongly in all advertising of 
high-class jewelry. And, by all means, let us emphasize 
the thought that the new gown deserves a rich jewel. 


It will 


combinations of 
also dia- 














THE 


A Real Jewelry 


JEWELERS’ 





November 7, 1929 


CIRCULAR 


<> <> 


“Palazzo” in New York 


An Inspiration and an Honor to the Industry 


By J. R. B. 


N inspiration to others and a credit to the indus- 
try is the new store of Black, Starr and Frost- 


Gorham, Inc., which was opened to the public at 
Fifth Avenue and Forty-eighth Street, recently, as al- 
ready announced in THE JEWELERS’ CIRCULAR. The open- 
ing signalized the actual, physical merger of two of New 
York’s oldest and best known jewelry concerns. 

The interior is furnished with the dark woods of the 
sixteenth century. Conspicuous in the decorations are the 
Italian Gothic motifs of Benvenuto Cellini, the renowned 
silversmith. Sienna travertin is used for the floors of the 
vestibule, while Brazilian walnut is the material used 
in the panelled walls. The ceiling is attractively beamed 
and beautified by polychrome. This decorative feature 
suggests the old palaces of Florence and is exceptionally 
attractive. 


CJDASSING through the vestibule 

in the cloistered hall, which 
runs the entire length of the store, 
one progresses through five distinct 
bays, each of which represents indi- 
vidual selling space. Separating 
each bay is a distinctive arch whose 
shape and general detail are repro- 


Qos 
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duced from the renowned sixteenth century Palazzo 
Communale, at Sienna. 

The walls and ceilings continuing the Italian Gothic 
motif are of palm finish with ornamental ribs and bosses. 
Noteworthy is the floor in this hall, which is constructed 
of random width antique oak planks, fastened with wooden 
dowels. From the center of each groin in the bays, hang 
antique lighting fixtures of hand-wrought iron. 

Motifs for the carv- 
ings and colonnettes 
in this hallway were 
taken from a Fif- 
teenth Century Lom- 
bardi tryptich in La 
Casa Bogatti Valsec- 
chi, Milan. These 
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Left: Silver Hall. Passing through the vesti- 
bule into a@ cloistered hall which runs the 
entire length of the store, one progresses 
through five distinct bays, each of which 
represents individual selling space. Above: 
Tudor Gallery. Adjoining photo shows the 
jewel salon 
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Below is another view of Tudor Gallery. 
Wandering through the vestibule of the 
store, one notes floors of Sienna travertin, 
panelled walls of Brazilian walnut, and a 
wood-beamed ceiling illumined with poly- 
chrome colors suggestive of ancient Italian 
palaces 
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carvings are extremely delicate in detail and are given 
heightened interest by the richly subdued effect of the 
dark wood in which they are executed. 

At the sides of this hallway are two rooms dedicated to 
smokers’ and drinkers’ articles and to the display of 
hollow-ware. These rooms are of the later Italian Gothic 
design, with carvings and other architectural designs 
changed to conform to that period. 

At the rear is a children’s room, which is given over 
to an interesting display of juvenile silverware. While 
this room also bears the influence of the Italian Gothic 
period, the carvings are slightly modified to prepare the 
visitor for the transition to the Tudor type which is found 
in the adjoining room. 

Throughout, the ornamental hardware is of hand-forged 
iron, in antique finish of a design suggested by a Six- 
teenth Century sword hilt. 


ASSING from the Forty-eighth Street building, 
through two arches ornamented with a series of 
brackets carved to represent hallmarks of the old 
English silversmiths, one reaches the Tudor Room. This 
is finished in English brown oak, which has been left in 
its natural state. Decorative cornices carry out the 





The Tudor Gallery is finished in English 
brown oak, which has been left in its nat- 
ural state. Decorated effects suggest Had- 
don Hall in Derbyshire. All the woodwork 
in this room is put together with wooden 
pins and dowels 
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View of the rear sec- 
tion of Silver Hall. A 
view of the front sec- 
tion is seen in the first 
illustration on adjoin- 
ing page 


English treatment by utilizing a form of composition dis- 
tinctive to famed Haddon Hall, in Derbyshire. 

All woodwork in this room is put together with wood 
pins and dowels. The panelling is adapted from an old 
Worcestershire cottage, with a flooring of antique oak 
similar to that in the Forty-eighth Street building. 

The barrelled Sixteenth Century ceiling, a replica of one 
in the celebrated Four Feathers Inn, is of geometric 
design, fashioned of separate pieces of hand-made plaster, 
with the Tudor rose used as an ornamental decoration. 

As the visitor leaves the Tudor Room to pass into the 
Jewelry Department on the Fifth Avenue front, he notes 
that the decorative motif merges into that of Louis XIV. 
Cases and furniture are of dark statuary bronze, and 
French walnut, natural finish, of the Sixteenth Century 
Renaissance design. The floor in this room is of fumed 
teak, from Java. 


N the second floor, immediately above the Jewelry 
O Department, is found an impressive salon, finished in 
deal and strikingly decorated in the old English Georgian 
period. The carving and ornaments here were adapted 
from a distinctive treatment found in Sutton Court, 

(Continued on page 61) 


















ERE’S an idea that might be used any time as 
H: educational display of gems for the public. 
This display was made by the Geo. D. Davidson 
Jewelry Co., 645 South Hill Street, Los Angeles, Cal., of 
which H. Preston Smith is president. In the window Mr. 
Smith has placed the machinery and devices which turn 
the raw stone into the scintillating gem. Loose dia- 
monds, from 15 points up to two and three carats are 
displayed. They are all properly tagged with descriptive 
legends, mechanical dops, lead dops, sawing machine, 
grinding machine, rounding-up tools, assortment of pots, 
specimens of bort, mortar for crushing bort, display of 
uncut diamonds, display of cut diamonds, tongue show- 
ing dop in place and a large display of mounted pieces. 
Topping off this exhibition is a display of historical 
diamonds, in reproduction. 

Mr. Smith says that he has found that the public is 
stimulated into buying when such an occasion is offered 
and that it also gives the jeweler much better chance 
to get a line on what customers demand. Many come in 
to look at stones, and if they are not immediate cus- 
tomers they will come in at a future time and make pur- 
chases. 

“Our sales showed a big increase last year and we are 
assured by our sales so far that an increase will again be 
shown this year,” said Mr. Smith. 


HE Hamilton Diamond Co., 546 South Broadway, 

made a display of gems, running from 50 to 75 
points to three carats. J. S. Cohen, proprietor, told a 
reporter for THE JEWELERS’ CIRCULAR that such events 
as Diamond Days are especially strong for attracting 
new customers. 

“We are broadcasting concerning the event over the 
radio, using the 24-hour service of the K. G. F. J.,” said 
Mr. Cohen. “You’d be surprised,” continued Mr. Cohen, 
“to note the number of pedestrians who call in the store 
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Here’s a display of gem jewelry and an interesting 
exhibit showing the “King of Gems’ 
machinery used in mining, cutting, etc. 
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in the rough, 


eA rousing More [nterest In Diamonds 


Educational Displays That Command Attention 


to look at some stone displayed in the windows. They 
ask the price and weight of the stone, and while some 
do not make an immediate purchase, there are some who 
ask us to hold a stone or a diamond piece, paying down 
a small sum to insure getting the one they want.” 

“We believe this concerted action is a stimulus for 
trade and that it reacts to the profit of the jeweler,” re- 
plied N. M. Kirshner of Kirshner’s Jewelry Store, 401 
West Eighth Street. Mr. Kirshner has one of the show 
places of Los Angeles. Designed after the Renaissance 
style, with cathedral effect, stained glass and magnifi- 
cent appointments in black walnut and other hard woods, 
the store is a veritable art salon in effect. The windows 
were trimmed with “Diamond Day” stones in profusion. 
There were specimens of nearly every article that makes 
use of diamonds as an ornamentation. 

The Fay Jewelry Co. made a “Diamond Day” display 
and the display window was tastefully arranged with a 
profusion of rings, watches, lavallieres, bracelets and 
other articles set with diamonds. All the latest fancy 
cuts in diamonds were shown in such an attractive man- 
ner that passers-by went into the store after taking a 
scrutinizing glance at the gems displayed. “It is a great 
lure,” remarked Manager Newman, “Jewelers who make 
such displays, I believe, derive much benefit from the 
occasion. I know that we do and I am satisfied that the 
customer gets a much better bargain because of the pro- 
fusion of articles shown throughout the city.” 

Montgomery Bros. declare that the event is a stimu- 
lus to trade and that the extra displays made at such 
times bring many more customers to the store. 


6DROCK & CO. said: “We make a special display for 
the occasion. We are certain that trade is increased 
and that the public is attracted to the exhibitions. This 


interest on the part of the public is bound to bring cus- 
tomers. 


” 
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The _ Jackson-Co- 
hen Co., Water- 
bury, Conn., made 
this educational 
window display 
last month 


Wesselcon 
Crystal Whitc 


Crystal Brown 


Cape 


The display gives 
the location of 
diamond fields, 
classification of 
liamonds, how to 
diamonds, 
ete. 


Byc Water 


value 


A. N. Slavick: ‘We featured Diamond Days this year 
and last year,” remarked S. Sideman, spokesman in place 
of Mr. Slavick, who is in the East. “We ran a page 
‘ad’ especially for the occasion. We know it increases 
business and brings people to our windows.” 

J. G. Ure, manager of Wuerker’s West Seventh Street 
Store, said: “Yes, we know the Diamond Days bring 
us more trade and therefore we can afford to shade our 
prices; the public thus gets a benefit in a pecuniary way.” 

A. & M. DeLovage, 413 West Seventh Street, remarked: 
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‘What you should 
about dia- 
Jackson- 
will tell 


makes an 


know 
monds 
Cohen 
you” 
excellent 
card 


window 


More displays. of 
this character 
would increase 
public interest as 
well as the jewel- 
-r’s diamond turn- 


over 


“We have both our windows chock full of diamonds, both 
mounted and ornamented on jewelry articles. We get 
more patronage and we can give our patrons a consider- 
able discount.” 

Joseph Rittigstein, 500 South Broadway: “You can 
see by our windows,” remarked Mr. Rittigstein, ‘that we 
believe in ‘Diamond Days.’ You can see almost any 
article set with gems that any person could wish and 
prices are within anyone’s reach. They are $35 to 
$1,500.” 


A Real Jewelry Palazzo In-New- York 


(Continued from page 59) 


Chiswick, and in one corner of the room is an unusual 
scalloped head closet.. Between the windows are arranged 
display cases of the Sheraton, Hepplewhite, Chippendale, 
and other Colonial and Georgian designs. To heighten 
the salon effect, the floors are carpeted -with chenille, and 
crystal fixtures and brackets are employed to give an 
added atmosphere of tasteful elegance. 


‘7 HIS interesting business was started by Isaac 

Marquand, 119 years ago, at 164 Broadway, when the 
city’s population was less than 100,000. Mr. Marquand 
retired in 1823, leaving the business in the hands of his 
son, Frederick, who relied greatly on the loyalty and busi- 


ness ability of two young apprentices, William Black and 
Henry Ball. They were rewarded with partnerships 
after ten years,-and with the retirement of Marquand came 
into full control of the business and at the same time ad- 
mitted a cashier, E. O. Tompkins. 

In 1873 Gorham & Co. opened their first retail shop at 
No. 1 Bond Street, New York, and conducted stores suc- 
cessively at No. 37 Union Square, Broadway and Nine- 
teenth Street, Fifth Avenue and Thirty-sixth Street, and, 
finally, Fifth Avenue and Forty-seventh Street. All this 
time the business was growing until it became the largest 
silver business in the country. 


See issue of THE JEWELERS’ CIRCULAR of November 14 for these inter- 


esting articles:— 


** “No Dull Months,’ Says This Jeweler,” (Describing the stimulating business 
methods of a jeweler who manages to keep his turnover satisfactory every month 
in the year.) —*“‘Seventeenth Century Clocks and the Application of the Pendu- 
lum,” (By D. W. Bering, curator of the James Arthur collection of timepieces. ) 
—‘‘What the Salesman Should Know in Order to Sell Clocks Intelligently.”— 


“Some Dealer Helps and How to Use Them.” 
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Bracelets to Be ¥ orn with Gloves or with 
Long Sleeves for Daytime and Evening 


By Isabelle 


NTIL the last two weeks it has been an undecided 
{ question with jewelry designers whether or not to 

feature fine bracelets among their fall offerings. 
Now, however, the decision is definite in favor of the most 
elaborate possible diamond studded platinum bracelets. 

With all the new long sleeve gowns, these jewels are to 
be worn as though they were upon the bare arms. Nor 
are the long gloves to be allowed to interfere with brace- 
let wearing. The modish woman believes in the gleam and 
glisten of faceted gems and demands them mounted in 
large sized bracelets for wear over gown cuff and wrinkled 
glove. 

Bizarre and exotic as the style may seem, it has been 
accepted during the last fortnight by those whose taste 
cannot be questioned. In Paris, above the wrinkled wrist 
of the new long black suéde gloves flexible bracelets and 
large heavily studded diamond bangles are worn. With 
the new long sleeve gowns so highly favored by, the well 
dressed woman in London colored gems are introduced 
into the diamond settings of both flexible and bangled 
styles, and a fresh design in a snake bracelet has made 
its appearance. 

In the illustrations are shown examples in bracelets 
specializing in open links, in closely studded plaques, in 
large central ornaments, in pavé mounted round stones 
and in smooth cut gemstones and colored gems. 

The bracelets shown in these illustrations are to be 
worn with the colored gems and gemstones against brown 
and beige backgrounds, with black onyx outlining pat- 





M. Archer 


terns in baguette diamonds with the new gowns of pail- 
lette and beaded materials. The new snake bracelets of 
graduated pearls with colored insets and terminals are to 
be used with the gowns of pale tints. The all diamond 
bracelet will be highly favored as a contrast to the black 
suéde glove, while emeralds, rubies, sapphires and black 
opals will form a striking contrast against the new glace 
gloves of off-white, tan and cream. 

The favored sleeve materials will .be closely woven 
laces, transparent velvet, the new beaded materials and 
shirred chiffons. These will be used in gowns of self ma- 
terial or as a contrasting fabric for satin, velvet, geor- 
gette and lace. 


HE dinner jacket worn over the sheer gown is prom- 

ised again as a fashion note this fall, but in my opin- 
ion it cannot be a lasting vogue unless it differs entirely 
from the evening jacket of last season. It is shown at 
the present moment by the Paris houses in paillette, lace, 
transparent velvet and black satin. 

With this jacket bracelets will be worn above its tight 
wrist unless a large cuff is used to finish the jacket 
sleeve. With these cuffs as with the decorative cuffs used 
on many of the new dresses, the bracelets will be seen in 
groups of five or six worn on the tight sleeve above the 
wide open cuff. A sample of this bracelet style is shown 
in the accompanying illustration. 

For the bracelet designs offered at the present moment 
as new jewels for early fall wear the illustrations show 
beautiful patterns. There is one design with baguette 
diamonds and round cut sapphires set in pavé designs to 

(Continued on page 93) 


Baguette sapphires and round cut diamond links are used 
in this new bracelet 






































Emeralds, pearls and diamonds are pleasingly combined in 
this new creation 
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The Alamo at San Antonio, Texas, illustrated above,—the Missions of 5: 
San Luis Rey, San Luis Obispo in California, and other buildings in the — 
south and west still —— have bequeathed to modern America the 

ish- 


charm and beauty of Span 


Colonial design. A style which is rapidly 


assuming its rightful place in the decorative scheme of American homes. 








OWADAYS it is not enough to sell a 

chair merely as a thing to sitin. Nor is 
it enough to sell Sterling Tableware, as just 
Sterling. 


People today are acquiring a knowledge of 
good design .. . insisting that their home ap- 
pointments express beauty and unquestioned 
good taste. And the woman of today de- 
mands authentic styles of beauty and lasting 
merit, not only in fine furniture but in fine 
silver as well. 


So with the new GRANADO Pattern. While 
smartly modern with its long slender handles 
and simple, clean-cut surfaces, yet its pattern 
is based on authentic Spanish-Colonial de- 
sign which assures its correctness and lasting 
beauty. 


Never before has design played so important 
a role in selling .. . and the new “GRANADO,” 
like other ‘““TREASURE” patterns created in the 
best accepted styles of modern decoration, is 
meeting this present-day demand, as proved 
by its phenomenal success. 


28. 


ROGERS, LUNT & BOWLEN CO. 
Silversmiths ~, Creators of Distinctive Tableware 
GREENFIELD '\ MASSACHUSETTS 


‘Greasure Solid Silver 


STERLING 925/1000 FINE 


lling a Public Who Knows 











ca : 
“The Granado 
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MERCHANDISING 


CALENDAR 
id DECEMBER \ 


Written expressly for THp JEWBLERS’ CIRCU- 
LAR, by A. EB. Edgar 


Birthstone—Turquoise 
Flower—Holly 


‘‘No other gem than Turquoise on her breast 
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Anniversaries and Holidays 


21. Forefathers’ Day (New England). 
22. Shortest day in year—Winter begins. 
25. Christmas Day. 

30. Rizal Day (Philippines). 


Christmas Retailing 
The progressive stages of Christmas 
retailing are (1) promotion of Christ- 
mas; (2) presentation of Christmas 
Gift merchandise; (3) helping the cus- 
tomer to decide. 


A Merry Christmas 


and 
A Prosperous New Year 


Christmas Symbols 


Holly Wreath; Evergreen Festooning; 
Star of the East; Bells; Candles; Santa 


Claus; Poinsettias; Christmas Tree; 

Scenes of Christmas Festivities. 
Christmas Colors— Red and Green, 

which may be combined with white, black 

and gold. 
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—the gift of gifts 
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—diamond watches 
diamond (emerald cut) fexible 
bracelets 


of square cut rubies, sap 
phires of cayt 


119 Main St 














No. 1—Gift suggestion lists are good 
advertising 






Can to the loving, doubting heart bring rest.’’ 
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December—Clearance Time 


December is the time to sell goods. 
The jeweler’s sales are more easily made 
in December than in any other month 
of the year. People come to him to buy 
with money in their hands. 

Most naturally the sale of gifts will 
include the “latest novelties” the jeweler 
can find in the market. These will find 
a ready demand. But what of the 
“shelf-warmers?” Is this not the best 
time to try and get rid of them? 

By carefully selecting these from his 
stock and placing them with his latest 
buys” the jeweler should see them melt 
into solid cash. It may be necessary 
to reduce the prices on some of these 
lines, but the public need not be told 
of the reductions. If they haven’t sold 
it may be the fault of the price. If they 
haven’t sold it may be because of the 
lukewarm attitude of the salespeople. If 
they haven’t sold it may be because they 
have not been pushed properly. Christ- 
mas is a logical time to get rid of them. 

The suggestion is that “shelf- 
warmers” be offered at Christmas, not 
that “obsolete” items be included in the 
Christmas offerings. The jeweler who 
includes the latter in his Christmas 
stocks will “queer” the whole works. 
Look over the stock early with this 
thought in mind. Use judgment and 
profit will be the result. 


The Gift Month 


Every jeweler and every salesperson 
should be keyed up to selling gifts in 


December. December is the gift month 
of the entire year. The custom of giv- 
ing gifts at Christmas has reached 


mammoth proportions. Not only do 
people give more gifts as the years 
pass, but they give more expensive gifts. 
They give gifts of the class the jeweler 
sells. 

December is the jeweler’s harvest 
month, the month in which his sales 
mount out of all proportions to the other 
months. In December the jeweler’s store 
is the center of the gift business. 

To maintain his position as the gift 
dispenser of the best and most lasting 
gifts he must aggressively put forth his 
claims for his wares. If he wants to keep 
his store the center of the gift business he 





(Continued on page 118) 


Appropriate Selling Events 


Birthstone Jewelry. 
Christmas Gifts That Last. 
Christmas Novelties. 

Gifts for Men—Smokers’ Sets, Cigar- 
ette Lighters; Match Safes; Cigarette 
Cases; Ash Trays; Cuff Links; Belt 
Buckles; Emblem Rings; Signet Rings; 
Scarf Pins; Emblem Jewelry; Shirt 
Sets; Watches; Chains; Shaving Sets; 
Safety Razors, etc. 


Gifts for Women—Diamond Rings; 
Wrist Watches; Platinum Pins; Pearl 
Necklaces; Costume Jewelry; Vanity 
Cases; Perfume Bottles; Ivory Sets; 


Mesh Bags; Leather Bags; Silver Toilet 


Sets; Stationery; China; Cut Glass; 
Clocks; Silver, etc. 

Gifts for the Home—Lamps; Vases; 
Candlesticks; Picture Frames; Book 


Ends; Desk Sets; Objects of Art; China; 
Glassware; Silverware; Table Silver; 
Silver Service; Trays; Clocks, etc. 
Electrical Novelties and Accessories. 
Gifts That Last—Gifts That Endure— 
The Supreme Gift. 


r 








Smart Gift Selections 
For Men 
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No. 2—Don’t forget gifts for men 
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Style No. 1281—Twisted choker of 4 strands of imitation seed pearls 
combined with carved beads of simulated jade and cornelian at $6.00 


Subject to Standard Trade Discount 


ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & CO., Ine. 


)GIFTS THAT LAST 








FOUNDED 1867 FOUNDED 1867 


MAIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, NEW YORK, N.Y. 


BRANCH OFFICES: 236 WESTMINSTER STREET, PROVIDENCE, R. I. 31 NORTH STATE STREET, CHICAGO, ILL. 
PACIFIC COAST: FRED L. LEE & CO., 704 MARKET STREET, SAN FRANCISCO, CAL. 
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Selling Silver for the Bride 


ANY jewelers feel that they are 
doing a clever bit of work when 
they get a prospective bride to pick out 
a Sterling pattern in their store, then 
let it get noised around so that her 
friends will know what patterns to buy. 


Thomas Ware, of Kansas City, Mo., 
believes this is an entirely wrong pro- 
cedure for two reasons. It absolutely 
stops the bride’s parents from following 
the good old custom of giving their 
daughter a chest of Sterling silver and 
it practically kills the sale of hollow- 
ware as a bridal gift. 

Weddings would mean more silver 
sales, if the custom of giving chests of 
silver was revived. As this astute 
jeweler practices what he preaches, he 
has recently reawakened the desire 
among some of his good trade for the 
chest gift idea. 

A window trim that develops this same 
thought recently caused considerable 
favorable comment. The centerpiece of 
this trim was a large card on which was 
printed a poem written by Mr. Ware’s 
daughter, Catherine Ware Branham, of 
New York city. A chest of silver was 
at one side and on the other was this 
sign. “A reproduction of one of the old 
pieces of yesterday that will please the 
bride of today.” 

The poem: 

When Great Grandmother was a bride 
Oh many Junes ago, 

Her Father went to Boston town 

For she has told us so, 

And ordered from a silversmith 
Whose fame had traveled wide, 

A gleaming silver service 

And many things besides; 

Great bowls and stately pitchers 
Of rare and quaint designs, 
Whereon were lovely traceries 

Of Fairy flowers and vines; 

And spoons so slim and graceful 
All made by hand you know; 

And candle sticks and sconces 

And salvers broad and low. 

To please Great Grandsire’s fancy 
The smith worked night and day 
And journeyed with his boxes 

By stage coach all the way. 
Grandmother clapped her little hands 
With happiness to see 

The lovely gleaming silver gifts 


THE 
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The merchandising ideas published on these 
pages are gathered together by our field 
editor in his travels around the country. 
Read them, file them, profit by them. 


By Harry R. Terhune 
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1929 GLASS Plated 

RETAIL | JAN. | FEB. | MAR.| APR |MAY \JUNE\JULY | AUG. | SEPT OCT | NOV.| DEC. 
#500 | 40 | 64 | 24 

850 | 18 | 30 | 27 

1000 | 46 |55 | 63 

15,00| 17 |25 | 30 

2000] 30 | 35 | 40 ae = | 
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Handy stock record used by Barker Bros., Los Angeles, Cal. 


The smith had caused to be. 
Oh that was very long ago, 
So many Junes have sped, 
And soon another June will come 
Her bridal flowers to spread. 
* *x .* 


Silver Stock Cards 


HE stock cards used in the silver 

department of Barker Bros., Los 
Angeles, are radically different from 
most cards of this character inasmuch 
as they do not bother with weights, 
styles or cost prices. All that buyer 
M. Thomas wishes to know before plac- 
ing orders is how many pieces he has of 
a certain type of merchandise and the 
selling history of it. A facsimile of 
these cards is reproduced. 

An inventory check is made the first 
of the month both from selling room and 
the reserve stock. With this informa- 
tion plus the knowledge of how certain 
articles move during certain periods, 
advance orders are definitely plotted. 
This card record is one of the basic 
reasons for the remarkable stock turn 
this department enjoys, that and good 
merchandising methods Thomas employs, 


of course. 
* * * 


Consistent Advertising Wins 


“Some time ago,” said the advertising 
manager of the Gensler-Lee Jewelry Co., 
Denver, Colo., “we decided to standardize 
our newspaper advertising. 

“Except on the occasion of a new open- 
ing, when we carried seven full pages in 
the Denver Post, we carry a consistent 
amount of advertising in every city, 


which is prepared here, ranging from a 
quarter to a full page, according to the 
days of the week, and affected somewhat 
by the seasons of the year. 

“Even in the case of a large spread, 
like that undertaken in Denver, we al- 
ways use the small, specific, merchan- 
dising advertisement, the direct appeal 
on certain articles of jewelry. We do no 
general advertising, and never attempt 
the sensational. Nor do we stress our 
credit facilities, although we have as 
good credit offerings to make as any 
other jewelers. Even though selling on 
credit, we are selling quality merchan- 
dise, and do not have even one imperfect 
diamond in all of our store stocks. 


“If we want to make a large appeal, 
we simply put in more of the small ad- 
vertisement ‘units,’ as they might be 
called, sometimes enough of them to 
build up into a full page. Line cuts of 
the specific articles of merchandise we 
regard as absolutely essential. The illus- 
trations draw attention to the specific 
article we want to sell. With the cus- 
tomer half sold, and a large amount of 
attention attracted, meaning a large num- 
ber of readers giving their attention to 
the specific advertisements, the efforts 
in the store are minimized, and the ex- 
pense of selling saved. 

“In supplying our stores with mer- 
chandise, it is the same. Standard stock- 
ing of our stores prevails. So does stand- 
ard window dressing, and standard ac- 
counting. In fact, we are operating on 
real chain store principles throughout. 

“Immediately after Christmas we ad- 
vertise heavily. 

“The advantage of specific advertising 
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is that it brings customers into our 
stores quickly. Our advertising is re- 
sponded to on the day following the in- 
sertions in the nine papers which we 


patronize. 
“The sensational methods used by 
some in connection with credit exten- 


sions have been harmful to the jewelry 
business as a whole. Today offers of 
credit are so familiar, with every busi- 
ness advertising what fine fellows they 
are in this respect, that the appeal no 
longer attracts. In a way, it is good that 
this credit play-up has been overdone, 
for it brings us all back to first princi- 
ples again, with the opportunity to make 
our appeals on quality. 

“With credit extended on every hand, 
also, the public is demanding as good 
quality on jewelry bought on credit as 
they did in the past on merchandise 
purchased with cash in hand. 

“We will make no special Christmas 
appeal, except that our small ads will 
cover a wider range of merchandise, and 
we will take more space to show our 
wares in, for we are selling jewelry 
every day in the year, not merely during 
the holiday season. A level, steady vol- 
ume of sales means the same sort of 
buying, a consistent sort of advertising, 
level stocking of stores with merchan- 
dise, and a level-headed, reliable enter- 
prise all around. 

“The Gensler-Lee Co. regards the 
nearby soda fountain and candy store as 
more of a competitor than the big jewel- 
ry store further uptown. And especially 
is this true today, with credit the main 
means employed by the customer to ac- 
quire jewelry. 

“If the family budget permits the ex- 
penditure of $10 weekly on luxuries, the 
question is not what jewelry store is 
going to get that $10, as an installment 
payment on an article purchased, but 
how much of that $10 is going to be put 
into jewelry, regardless of who is the 
lucky jewelry house which will close a 
transaction involving it. 

“The $10 of spending money each week 
may he frittered away on attending 
shows, on confectionery, pastries, luxury 
luncheons, taxicabs, or what not. Or, 
some jewelry house may induce the holder 
of the money to buy something worth- 
while, a present for wife or sweetheart, 
which will mean so much to the donor as 
well as the recipient, or a watch for one- 
self, both useful and valuable, or a good 
diamond, which, in addition to its value 
as an article of adornment, will have a 
market value which seldom declines far 
below the purchase price.” 

* ~*~ * 


Bringing the Prospects by 
Telephone 


A western chain of ready to wear de- 
partment stores is reported to have had 
success with their organized plan for 
telephone sales. Every salesperson is 
expected to call each day a number of 
people, old customers or prospects, to 
tell them of merchandise that has just 
arrived, to suggest the possible need for 
a particular article for some special 
occasion, or to give them specific in- 
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Pages from an attractive Christmas booklet featuring silver 


formation about special sales events. 
The general office requires from every 
store manager a monthly report show- 
ing the number of calls made by each 
salesperson and the total amount of busi- 
ness resulting. One manager reported 
disposing of 70 per cent of his allotment 
in a sale of wash suits for boys through 
the use of the telephone. An annual 
telephone contest held once a year be- 
tween all departments in all stores is 
reported to be especially effective. 


* * * 


Business-Pulling Diamond 
Booklet 


CLEVER little conceit originated 

with Jules Monti. It is a small, stiff 
cover 28 paged book, the size of a 
bank passbook. The title page explains 
that many volumes have been written 
on diamonds, so “We will only touch 
lightly on the more interesting phases 
of their beauty, history and develop- 
ment.” 

This book plays an important part in 
cinching new customers to this St. Louis 
upstairs jeweler. Many new customers, 
Mr. Monti reasoned, make their first call 
more as a feeler. They have heard of 
the store through a friend or through 
some advertising, so while they are in 
the market for something, their present 
mission is to size up the place. 

That is where the little book proves 
its worth, as the reading of it will en- 
able a person to form a background. 
When the customer returns he under- 
stands what someone in the store is 
talking about when mention is made of 
facets, weights and colors. 

After the printer had read the copy 


of this book, it so impressed him that he 
bought an $800 stone.” The value of the 
information contained has steadily in- 
creased since that time. 

“To give credit where it is properly 
due,” said Mr. Monti, “the facts and 
figures in this little book were culled 
from THE JEWELERS’ CIRCULAR.” 

* * ok 


The Neck of the Bottle 


Recently a large manufacturer not in 
the jewelry industry, got the hunch that 
the neck of the sales bottle is the retail 
store and that too often the salesman 
behind the counter is the stopper. He 
made a survey of 200 consumers to find 
out why they had quit trading at certain 


stores. The answers were divided as 
follows: 
Indifference of sales people 47 
Attempts at substitution.. 24 
Exvrors im bills. 6... 6. cee 18 
Slow deliveries .......... 17 
Over insistence on the part 
a re ers 16 
Unnecessary delay in being 
bo ee ere 13 
Tactless policies ......... 11 
General bad management. . 9 
Ignorance about goods .... 6 
Refusal to exchange...... 4 


Perhaps the results of this survey will 
help readers of the Melting Pot to deter- 
mine weak spots in their business, for 
it is well known that one customer on 
a merchant’s books is worth more than 
100 on the books of others.—K. & L. 
Melting Pot. 








Read the Jewelers’ Circular every 
week for up-to-the-minute informa- 
tion and selling help. 
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| MOM 


One of the largest stocks 
of individual pearls in 
the world. An excellent 
selection For matching. 


MAYERS, OSTERWALD & MUHLFELD, Inc. 


Importers of Pearls 
and 


Precious Stores 


527 Fifth Avenue 
New York 


SYLVESTER MAYERS, presivenr 
ROLLAND G. MONROE , vice-Presivenr 
ALBERT O.OSTERWALD, rerasurer 
EDWARD H.MUHLFELD, secretary 


Telephone Vanderbilt 0 One Hundred 
Cable Address-Necklace New York 


Chicago Of fice 
55 East Washington Street 
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An interesting 
view of the Deep 
Diamond Dig- 
gings in the Gras- 
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fontein District, 

showing diamond 

mining machinery 
in operation 





Sharp Demand for Mélées Reported 


London Diamond Merchants Report a Marked Scarcity of Small Gems—Birmingham Jewelers 
Note Improved Conditions—Gem Thieves Active—Old Silver Sales 


LONDON, Oct. 20.—According to dia- 
mond merchants this side the next few 
months likely will see a sustained de- 
mand for mélées which unfortunately 
are scarce. This means that buyers who 
want mélées will find the shortage of 
them reflected in the enhanced prices. 
Backes & Strauss, the Holborn Viaduct 
diamond firm, says the biggest change 
noticeable in the European markets this 
month is that mélées are being more 
sought after than they have been for a 
long time past, and there is every pros- 
pect that this demand will be well sus- 
tained during the next few months. A 
member of the firm, explaining the rea- 
son for the short supply to THE JEWEL- 
ERS’ CIRCULAR, said: “There certainly is 
a scarcity in this article at the moment, 
no doubt caused by the fact that as the 
demand for baguettes became so great 
some time ago even the smallest mélée 
manufacturers tried to fashion baguettes 
from their rough. This, for the most 
part, was inadequate for the purpose, 
and these stones being so badly made 
and faceted they did not sell readily, 
with a consequent loss to the cutters. 
These manufacturers have not been able 
to buy fresh material since as they are 
still loaded up with this other article, 
and now that this new demand has 
started ordinary mélées are so scarce 
that one experiences the utmost diffi- 
culty in buying these goods, especially 
as the prices are becoming stiffer from 
day to day.” Business in diamonds in 
general is very satisfactory, says the 
firm, with a fair demand for every class 
of goods. 

* * * 

A Reuter cable here this week tells of 
the finding of an unusually large pearl 
at the Persian Gulf Fisheries. It is re- 
ported to weigh 50 grains and to be val- 
ued at $250,000. Such a gem, it seems, 
is found about once in 100 years. The 
account adds that when one of the divers 


concerned in the find was paid his share 
it turned his head. He had never seen 
so much money before. 

* * * 


Birmingham manufacturing jewelers 
are now finding business conditions con- 
siderably improved. The increased ac- 
tivity is due in part to the speed-up in 
Christmas jewelry. Signs are not want- 
ing that a more than usually big turn- 
over in seasonal jewelry is anticipated 
for the end of the year. Some of the 
manufacturing jewelers find that chang- 
ing conditions in industry have affected 
their interests in certain directions. 
There is the problem of skilled labor, 
for instance. During the slack season 
many of the jewelry operatives have 
been attracted into other trades in which 
delicate operations predominate, the 
radio industry, for example. Now some 
of the manufacturers find themselves 
with depleted staffs just when the skilled 
craftsman is urgently required. Good 
jewelry workers cannot be made in a 
month or two. So it seems that the ca- 
pable operative’s services will be much 
in demand for the next few months. 

* * * 


Recently in this page mention was 
made of a 1000-carat sapphire and a 96- 
carat ruby that had been found at the 
Burma Magok mines. Word has now 
been received here that the two excep- 
tional stones have been sold for $150,000. 
Details are meager but it is understood 
that a New York gem dealer purchased 
the sapphire for around $120,000, and 
that the ruby went to an Indian gem 
merchant for $30,000. A number of pre- 
cious stone experts inspected the gems 
at the mine and the unanimous opinion 
seems to have been that the sapphire is 
the finest specimen of its kind yet dis- 
covered. It is reported to have been cut 
into six portions and removed from the 
mine under strong escort. The value of 





the big ruby was lowered by the pres- 
ence of a central flaw and its real value 
is hard to determine until it has been 
cut. Its size, however, will enable its 
new owner to produce from it two per- 
fect stones the value of which is likely 
to be much more than the $30,000 paid 
for the rough gem. 
* * * 


The fashion for substituting precious 
stones for glass or composition beads as 
eyes in fox furs, mentioned recently in 
this page, appears to be spreading. Orig- 
inally an idea from Paris it is now being 
featured at the dress shows in the me- 
tropolis. Apart from using diamonds 
for animal eyes the dress ensemble peo- 
ple are introducing buckles and fasten- 
ing chains of gems for the more valu- 
able furs. A very fine sable coat was 
shown at a recent dress parade, the 
wearer’s monogram being picked out in 
diamonds. On an ermine evening cloak 
a buckle of fine rubies was utilized to 
hold it together at the neck. An em- 
erald cluster fastening was used with 
another model to hold it at the hip. On 
a sable neck tie a small jeweled collar is 
worn just below the head. Diamonds, 
rubies, emeralds and sapphires are the 
gems chiefly used with the new furs. 
Where they are utilized as eyes in the 
head of the animals the effect obtained 
is most life-like. 

* * * 


A $30,000 pearl necklace consisting of 
71 graduated pearls and a single stone 
diamond clasp, the whole weighing more 
than 614 grains, was stolen from the 
window of Fraser & Haus of Regent St. 
the other day. It was after two men 
had been inspecting pearls and gem 
stone rings and had left without making 
a purchase that the pearl necklace was 
missed. It had been taken from its 
stand just inside the window. A de- 
scription of the two visitors was imme- 
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Perpetuating a policy 
established more than 
a HALF CENTURY ago 








N 1874 the house of © 
S. L. Van Wezel was founded. 
From its inception over. a 
half century ago—to the 
present day—this house has 
never deviated from its 

policy of cutting diamonds ‘for 


the WHOLESALE trade ONLY. 


We have no traveling 
representatives. 
















We are not affiliated (directly or 
indirectly) with any other 
firm or individual. 


S. bh. VAN WEZEL 
DIAMOND CUTTERS 
for the WHOLESALE Trade Only 
| OFFICE and@.FACTORY 
1650 Broadway, New York 


Sole Partners 
LEWIS VAN WEZEL JUSTUS GRUN 
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A visitor admiring the 
cups which were com- 
peted for in the annual 
500-mile race of the 
British Racing Drivers’ 
Club held at Brook- 


iately supplied to the police, who think 
the pearls will be separated and offered 
for sale singly through various under- 
ground channels. 


* * * 
Old silver sales this week in the 
metropolis have brought some good 


prices to sellers. At the Puttick and 
Simpson auction a pair of Queen Anne 
plain circular trencher salts with spoons 
realized $405—$90 an ounce, and a 
Queen Anne taper stick of similar date 
(1708) brought $200—$52.50 the ounce. 
A George II plain square-shaped salver, 
dated 1729, sold for $188—$27 an ounce. 
A George I octagonal muffineer and 
cover, dated 1717, realized $269—$31.25 
an ounce, and a William III plain cir- 
cular muffineer and cover brought more 
than $200—$29 an ounce. A George II 
plain cylindrical coffee pot sold for a 
little more than $580—$29 an ounce. 
* * * 

The approaching Christmas season is 
bringing an expansion of business to 
some of the Sheffield cutlery and plate 
firms, but the improvement is not gen- 
eral and a lot of firms dealing in the 
higher quality goods consider the posi- 
tion to be unsatisfactory. The big out- 
put in stainless knives continues, but it 
is of the cheaper qualities and the profit 
is very small. Sheffield cutlery exports 
to the United States in the past three 
months were worth $70,000. This is a 
slight improvement on the figures of 
$66,000 for a like period last year. 








Southern Wisconsin Jewelers Asso- 
ciation Holds Zone Meeting 
and Elects Officers 


BELIOT, WIs., Nov. 1—About 25 jewel- 
ers from Janesville, Evansville, Delavan, 
Beloit, Monroe, Edgerton, Milton Junc- 


tion and Elkhorn were present at a 
meeting of the Southern Wisconsin 
Jewelers’ Association held here last 
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ass Kir 





Monday. George Dewey of the Dewey 
& Bandt jewelry store was elected pres- 
ident of the group, Harry Prudames, De- 
lavan, vice-president, and Michael Brill, 
Beloit, secretary and treasurer. 

The meeting was one of a series of 
zone meetings being held throughout the 
State under the auspices of the Wiscon- 


sin Retail Jewelers’ Association. Henry 
Stecher, treasurer; A. W. Anderson, 
Neenah, secretary and treasurer, and 


A. C. Hentschel, president, attended the 
meeting at Beloit. 








Watch Statistics 


Figures Showing Exports and Imports of 
Watches and Parts During August 


WASHINGTON, D. C., Nov. 4.—The De- 
partment of Commerce has just released 
figures showing that Switzerland still 
leads all other countries in the impor- 
tation of watches and parts. During 
August, 1929, the month for which these 
latest statistics were compiled, the total 
imports of watches, movements, dials and 
parts of watches and jewels amounted to 
$1,293,776. The exports of watches with 
and without jewels and parts thereof for 
the same period were valued at $163,503. 

Switzerland sent out watches and 
watch movements worth $945,588, cases, 
dials, and parts of watches valued at 
$191,281, and jewels for clocks, etc., to- 
taling $107,086. France ranked second 
to Switzerland in the shipments of mer- 
chandise in all the above classes, with to- 
tals of $21,106, $15,449, and $2,767 re- 
spectively. 

The United Kingdom was our best cus- 
tomer in August for watches without 
jewels, receiving in that month 29,700 
timepieces worth $16,677. The largest 


number of watches with jewels was sent 
to the Union of South Africa, 2,169 val- 
The United Kingdom 


ued at $13,878. 





a4 
“—— 


lands, England. The 
prizes were valued at 
over £1,000 and were 


on exhibition at Messrs. 
Henly’s, Piccadilly 





also led in the total value of parts of 
watches taken, the amount being $52,- 
654. 

The full list of imports and exports of 
watches and parts in August follows: 





[IMPORTS OF WATCHES, MOVEMENTS, PARTS, 
ETC., BY COUNTRIES 
Jewels 
Cases, for 

Watches Dials Watches, 

and and Clocks, 

Watch Parts of Meters, 

Move- Watches or Com- 
Countries ments n.e.s. passes 
Pramnce: ..i.:. $21,106 $15,449 $2,767 
Germany .... 239 3,970 372 
AO Ee EE nab eared ee 1,329 
Switzerland . 945,588 191,281 107,086 
United K’dom 2,843 313 1,402 
Canagada occu. 3 Be) dauhaa 
et) $969,779 $211,041 $112,956 


DOMESTIC EXPORTS OF WATCHES AND PARTS BY 
COUNTRIES 





With- Parts 
out With of 

Countries Jewels Jewels Watches 
aa $122 panies 
Uk: ee aay ee 
(JERTOANY <«0)s canes $50 
ao eee a Perea 
NOFWRY ...i2. 61 ele 
Switzerland ..... : ska ‘tet 
United Kingdom.. 16,677 citar $6,079 
eee 3,111 2,144 52,654 
COMER BICe Si<s ae 95 
Guatemala ..... Ka 53 
PIONGUPES «...5.. 308 68 
Nicaragua ...... ate 79 
PeUEMAS 2.6. 6s 30 124 reer vet 
I is cb kc et 410 6,411 6,783 
Bermudas ..... 97 ; 
> —- 72 
Netherland West 

So rere 239 aieniasa - 
Haiti, Republic of ; 366 65 
SE cea 3 ss awe 35 
COIOIMDIB. 2. 256 1,271 
Nay a! ah a a Sm ‘ 10 
Urumagay ..... : 62 
Venezuela ....... 193 p 
British India bens 2,860 ei acste 
ee 12 954 446 
BRIE aS 0) ecorteh ere inet oe 32 
co”. Serer ; 4,885 1,866 
Philippine Islands 610 12,978 103 
rt ere 9,536 5,712 1,812 
British Oceania 113 anal eae 
New Zealand 1,945 3,264 463 
Union of S. Africa 3,382 13,878 861 
Gold Coast . 37 ‘eeu yi 
Algeria & Tunisia rt Peper 57 

Total .sssacee $00,001 958,931 $71,191 
Shipments from 

i. ote: 
RRIPUENES Gin a%e sai aca $1,379 $4,207 $443 
Porte Riese ...4.. 489 1,346 50 
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Look for this Tag. It is 
an identification of supe- 
riority and a protection 
against simulation. It is 
attached to all jewelry 
set with Dirigem... 





QUALITY ... 


Dirigem is a Colombian-Emerald 
“Tru-Stone” Synthetic. It is a dis- 
tinct departure from the usual. It 
has a superb, scintillating tint. And 
its hardness is unparalleled. These 
qualities are the basis of Dirigem’s 
triumph. 


ACCLAIM ... 


From its first introduction to the 

Trade, Dirigem has won the unani- 
mous approval of manufacturers 
and retailers. And now the con- 
sumer is being won over by jewelry 
set with Dirigem. 


DEMAND ... 


So great has been the demand for 
all sizes and shapes of Dirigem that 
special importations had to be made 
to maintain full stocks. However 
we are now—and have always been 
—ready to make prompt deliveries 
on all orders. 





































We will be glad to tell you what 
manufacturers and wholesalers in 


your territory sell DIRIGEM-SET 


jewelry. 
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International Stone Service—Diamonds, Pearls, Precious Stones. 


CBRNE ’ . 
Other Nathan “Tru-Stone” Synthetics: 
ZIRCON . CEYLON SAPPHIRE . RUBY . \ NATHAN id ( C) INC 
SPINEL SAPPHIRE . VIOLET KUNZITE . e ° : 


ROSE KUNZITE . PERIGEM . 11-73 NASSAU STREET, NEW YORK 
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Platinum Metals in 1928°* 





A Report on Statistics of Imports, Domestic Production and 
Stocks in Hands of Refiners with a Word on Market 
Conditions and Prices 


By GEORGE 


EFORE the war Russia produced 

200,000 to 300,000 oz. of platinum 
annually, and this was 90 per cent or 
more of the world’s production. Now 
the world’s production is again approxi- 
mately 200,000 oz., of which Russia 
produces only about half. Colombia has 
quadrupled its pre-war production and 
stands in second place. In three years 
South Africa has built up a production 
that stands third in the list; and the 
pressure of war demand, and the sub- 
sequent developments gave Canada an 
output which, until it gave way: to South 
Africa in 1928, stood third in the list, 
from a source from which no previous re- 
covery had been attempted, and which 
even now is only 50 per cent utilized. 
UNITED 


METALS IN’ THE 


STATES 


PLATINUM 


The platinum refiners of the United 
States in 1926 purchased 365 oz. of 
crude placer platinum of domestic origin 
and 57,962 oz. of foreign crude platinum, 
according to the U. S. Bureau of Mines. 
In 1927 the refiners purchased 236 oz. 
of domestic crude platinum and 48,907 
oz. of foreign crude platinum. Domestic 
material purchased in 1928 included 299 
oz. from California and 66 oz. from 
Oregon. Purchases of foreign crude 
platinum in 1928 were: Australia 1086 
oz., Canada 14 oz., Colombia 53,744 oz., 
and from countries not specified 3,118 oz. 

Refined platinum group metals re- 
covered in 1928 from crude platinum, 
from ore, and from gold and copper 
refining amounted to 59,039 oz., of which 


STATISTICS OF PLATINUM 


Refiners’ Production (a) 


FREDERICK 


KUNZ, SeD., Ph.D., A.M. 


9590 oz. is believed to have come from 
domestic sources. 

Platinum refiners in the United States 
in 1928 purchased 58,682 oz. of crude 








1922, 1923, 1924, 1925, 1926, 1927, 1928, 
Ounces Ounces Ounces Ounces Ounces Ounces Ounces 

pO ee ee 41 29 5 24 l 10 
California ....:. 918 707 161 160 110 189 299 
Oregon 95 63 24 60 en o7 Ge 

Waehington ........s. 4 Dea aiataaip eth Sercesveee 
Ph s<h¢ aac hieeseaee  waake elder 2 a 3 §. gmbale . ° 
PL nos S sae eae 1,058 800 192 251 171 226 265 
1922, 1923, 1924, 1925, 1926, 1927, 1928, 
Ounces Ounces Ounces Ounces Ounces Ounces Ounces 
Colombia 53,385 48,727 56,387 37,962 37,564 43,557 53,744 
PR ere 10,085 4,997 7,046 4,473 1,267 i Se Ar 
at eee ees) fg 60 lala 4,852 4,242 1,390 1,806 
ee eee Sa aN aap © beeen’. ‘Wadee “#eeewe #seeas ae. swans 
NIRS 55d ete atarecanoh keer: Der ayers ; . ‘ 19 14 
Other countries ....... 12 1,018 1,046 10 23 3,118 
OGRE oak ease 63,482 94,741 64,479 47,297 13,096 $8,907 8.682 
NEW PLATINUM METALS RECOVERED BY REFINERS 
Platinum 
— A, Iridium, Osmiridium, Palladium, Rhodium, 
Year Troy Oz. Grams Troy Oz. Troy Oz. Troy Oz. Troy Oz. 
1920... 36,015 1,120,175 418 409 4,309 393 (a) 
Soe ae aria eae 51,791 1,610,881 286 581 2,686 1,026(a) 
oS Sg dete, wee age 54,142 1,684,006 210 1,301 1,943 122 (a) 
Pike a ae we ee 16,780 1,454,998 280 787 1,934 16(a) 
ae 57,827 1,798,593 680 1,261 6,065 174(a) 
(lo) SUS renee £1,300 1,284,554 283 648 7,358 54(a) 
NONE Os ors aoe aes 76,154 2,368,643 23 2,113 6,437 43(a) 
WONT kes 6 i es , 41,121 1,278,878 256 631 3.879 163(a) 
1928. 51,427 1,599,551 1,658 458 5,148 348 (a) 
(a) Includes osmium. 

IN THE UNITED STATES platinum from domestic and foreign 


Imports 











Mine -— ae —— 7 — 
Produc- Domestic Total Unmanufactured (0) Manufactured 

tion, Sources, -— - A—___—_—_. —_— A {~. 
Year Troy Oz. Troy Oz. Troy Oz. Value Troy Oz. Value Troy Oz. Value 
1.) & Gee 628 940 29,140 $1,256,517 122,390 $4,722,752 aie $135,842 
 ) } ee 72 1,005 38,029 1,731,221 104,683 4,334,488 159,995 
) ! re 483 1,034 40,188 1,803,637 117,947 4,938,706 105,553 
2)? Se 570 1,484 3,430 154,350 72,267 2,934,580 ais 39,143 
i) ee 742 (c) 6,495 322,347 61,437 2,340,476 eee 71,532 
4) See 750 (c) 24,518 2,044,801 53,484 3,138,396 nie 18,923 
ROE Seis ses 605 (¢c) 33,009 3,393,985 30,316 2,414,773 pak 382 
1918 647 (c) 54,399 5,763,574 54,962 4,949,755 ose 14,255 
At re 743 (c) 40,220 4,609,614 54,550 5,229,309 Hace 17,213 
Peer 613 (c) 36,015 3,994,064 80,955 8,474,499 ee 94,408 
1921. 977 2,899 51,791 3,885,879 61,941 4,115,235 Rete 28,524 
1922.. 1,008 1,998 54,142 9,285,342 94,591 7,749,457 cue 52,905 
re 609 2,114 46,780 5,451,741 86,417 8,923,037 103 4,769 
co Serre 335 3,523 57,827 6,871,004 95,713 9,824,113 i? 2,367 
ae 343 4,325 41,300 4,918,417 106,477 11,300,469 62 6,991 
ee 286 4,923 76,154 8,625,964 (d@)114,968 11,803,609 5 646 
5 re 4,449 41,121 3,480,317 128,544 11,187,931 37 5,812 
> 365 4,631 51,427 4,041,134 (e)128,447 7,692,602 39 3,146 
(a)Statistics of the U. S. Bur. of Mines. New platinum only. (b) Includes ingots, bars 

(e)Includes 686 oz. in ore. 


plates. (c)Data not available. 





(d)Includes 1221 oz. in ore. 


sources, or 20 per cent more than in 
1927. This accounts for over one-third 
of the world’s production. Purchases 
were distributed as in above figures: 
Imports—Imports of platinum de- 
creased from 128,544 oz. valued at $11,- 
187,931 in 1927 to 128,447 oz. valued at 
$7,692,602 in 1928, almost identical 
amounts, but a drop of over 31 per cent 
in value. Imports of the other platinum 
group metals were 26,747 oz., valued at 
$1,657,992, making a total of 155,194 oz., 
valued at $9,350,594, an increase of 4 
per cent in quantity, but a decrease of 
25 per cent in value. 
*Reprinted 
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IMPORTS OF THE PLATINUM GROUP METALS IN 


A platinum prospector in the Ural 


TO THE 


UNITED STATES FOR THE 








YEARS 
Aver. per 


1925-1927 


Aver. per 


Troy Oz. Grams Value Oz. Gram 
1926 
Dc Oe Sic ce pews» bela 6 3,305 102,796 $411,646 $124.56 $4.01 
Osmium and osmiridium......... 6,141 191,004 658,756 107.27 3.45 
I i ch Beha wb. aa as ie 8,258 256,849 460,015 55.70 1.79 
Rhodium and ruthenium......... 2,120 65,938 117,163 55.26 1.78 
1927 
5 5 oa ad Sins Sac cae a daee cee 4,633 144,102 $520,202 $122.28 $3.61 
I bolas «06 Sess 6 ae cre 7,506 233,462 397.408 52.95 1.70 
a Sn0 5 (4 ai. a.5 ila. 0 ayes alae eiaike 6 186 277 46.17 1.49 
RE hose ted as. ig oy, on ae a 6,251 194,427 222,878 36.65 1.15 
I 328 62d 2S disc lwad be awe ks 1,308 40,683 59,940 45.83 1.47 
Pk alc oso an weac Guts acca 484 14,054 19,046 39.35 1.36 
1928 
RR els o'S dla iota Gackt wR RR aS ea 4,212 131,007 $672,384 $159.64 $5.13 
I £5 es. hans 58k w eke ® ad 5,785 179,993 418,829 72.40 2.33 
I rk thnk x Ga x ain hepa w 4.8 310 9,640 20,337 65.60 2.11 
CS Sg eo eid wiaea Wiss oe 13,463 418,744 107,826 30.29 0.97 
a5 Seria GS a aka gs 6. SR 1,887 58,692 102,120 94.12 1.74 
INNS Gone ce gucsia's tas acon 1,090 33,902 36,496 33.48 1.08 
Secondary Metals——-The amount of ing year, but were still much higher 


secondary platinum recovered during 
1928 was 47,157 oz., the largest amount 





than have ordinarily prevailed since the 
war, up to the years 1925-1927. 





SECONDARY PLATINUM METALS RECOVERED IN THE UNITED STATES 


Year Platinum 

SEE A ee 40,378 

ME SRG. W'S Casio e UTI a0 ave age 54,454 

isa kate ts. wat ae ones 51,255 

ee on) area, eer 39,131 

I es eee ree eae 40,062 

RM TA Net aes cigar dane: cto ot aoe 39,152 

ES eR iat neha esha ae Se wo 45,474 

EA RES oer 35,578 

BSS clot ouside en eesic-s boss 38,795 

EE es ee re 46,127 

Al oo Gs tee. Kimlale aR ® $7,157 

that has been recorded since 1920. 
Secondary palladium was about 24 

per cent less than the new metal re- 

covered by refiners, while secondary 


iridium was 26 per cent greater than 
the new metal recovery. 
Stocks.—Stocks of metal in the hands 
of the refiners at the end of 1928 were 
about 22 per cent less than the preced- 





Kochka-Nar Moun- 
tain, around which 


I 


ridium Palladium 
3,410 1,795 
3,504 3,467 
3,355 3,100 
1,776 4,887 
1,937 4,193 
2,021 6,246 
2,200 5,784 
1,827 4,680 
1,478 5,647 
1,810 4,244 
2,090 4,156 
STOCKS OF PL 


ATINUM 


Others 


"229 
496 
453 
,013 
,189 
217 
891 
,428 


METALS IN 


Training Older Employes 


WASHINGTON, D. C., Nov. ~The 
results of an inquiry by the American 
Management Association as to what rep- 
resentative companies in a variety of 
industries are doing to train older em- 
ployes is reported in the Monthly Labor 
Review of the Department of Labor. 
Replies received from 40 companies in- 
dicate that little in the way of special 
training definitely arranged for the older 


workers is being done as yet. Three 
large companies, however, which have 
conducted special training for older 


workers for about four years, reported 
a resulting marked increase in efficiency 
and usefulness. 

It seems to be a universal custom 
among the 40 companies replying to put 
employes on lighter or simpler work as 
they grow older, often at the same rate 
of pay. All of the companies reporting 
state that they either pension older em- 
ployes or find suitable work for them, 
practically never releasing them. 


Julian A. Smith, 1428 14th Ave., 
Moline, IIl., will move from that location 
to 1403 15th St., when the new $6,000 
business block being erected there is com- 
pleted within the next few weeks. 








HANDS OF REFINERS DEC. $1 


(In Troy Ounces) 


Platinum 
46,747 
38,514 
41,900 
36,554 
40,464 
44,024 
64,203 
68,757 
45,810 


Palladium Iridium Others Total 
16,565 4,196 236 67,724 
21,042 $,991 3,113 67,660 
24.975 7,559 1,583 76H.017 
26,266 5,208 2,697 70.725 
27,400 3,622 3,053 74,539 
26,740 3,720 4,609 79,093 
31,950 3,933 »,485 105,571 
24,313 4,617 4,369 102,056 
23,018 1,523 »,019 78,370 





are nearly one hun- 
dred platinum fields 
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By L. M. Lamm, Washington, D. C. Correspondent 


The Tariff Bill 


Attempts Being Made to Have Measure 


Passed by 


in December 


WASHINGTON, D. C., Nov. 2.—After 
expressions from leading Republican, 
Democratic and Progressive members of 
the Senate that the Tariff Bill was 
“dead,” the body has started again on 
its grind to pass the bill, if possible by 
the middle of December, if not within 
the following two weeks. 

Several propositions have been made 
on the floor to speed the work of the 
Senate such as the getting together of 
the Democrats and Progressives and sub- 
mitting their suggestions to the Repub- 
licans of the Finance Committee with the 
idea of cutting out debate on certain 
paragraphs. However, to this time, no 
such move has been made. 

During the dark moments last week, 
when it looked as if there was a-possibil- 
ity that the Senate might adjourn and 
let the bill “die,” Senator Reed of 
Pennsylvania, in charge of the metals 
schedule said that “the coalition has con- 
trol and can write it to suit their pro- 
gram. This is conceded. But I for one 
will not agree to allow the bill to go 
through without adequate debate. I want 
an opportunity to defend the bill as re- 
ported by the finance committee. But 
even passage of a bill by the Senate does 
not mean that we have a tariff law. 

“Tt is my opinion that the House will 
never accept a bill sent to it by the 
Senate and that the conferees will be- 
come deadlocked. I cannot see how the 
Senate will rescind from its position on 
the flexible tariff clause; I doubt whether 
the House will agree to drop that pro- 
vision. There will be several other things 
in addition to rates that will be almost 
insurmountable between the House and 
the Senate.” 


Senate Some Time 





There was at one time last week con- 
siderable talk that the Senate should ad- 
journ on Nov. 15 and “forget” the tariff 
bill. However shortly after the plea 
sent to the Senate by President Hoover 
this idea was apparently dropped. The 
President’s statement, which did not re- 
ceive enthusiastic support from anyone 
in the Senate, came following a confer- 
ence which he had with a number of 
leading members of the Senate. He was 
told, it is reported, by these leaders that 
the bill could be passed by the Senate in 
two weeks if the members would get 
down to work. For this reason, he stated 
officially that he hoped the Senate would 
pass the bill inside of two weeks. With 
members in the humor in which they 
were this statement brought forth noth- 
ing but sareastic remarks from Dem- 
ocrats and Progressives alike. 

The President said as he has uniform- 
ly stated his position on tariff, that 
campaign promises should be carried out 
by which adequate protection should be 
given to agriculture and to the industries 
where the changes in economic situation 
demand their assistance. He stated that 
he could not believe and, therefore, would 
not admit that the United States Senate 
is unable to legislate and that the in- 
terests of the country required that legis- 
lation should be completed during the 
special session. 

He urged the republican leaders to get 
together and see if they could not ex- 
pedite the early completion of the sched- 
ules and thus send the bill to conference 
with the House within the next two 


weeks. 
* * * 


Conference of Large Mail Users to 
Start Nov. 11 


WASHINGTON, D. C., Nov. 4.—The Post 
Office Department has announced that 
the conference which will be held with 
large mail users will begin Nov. 11, and 


probably last for a week. The discus- 
sions will not be centered around any one 
class of mail. 

The conference is being called in order 
that mail users may be given an op- 
portunity to express their views on what 
changes are desirable in some of the 
present regulations governing the class- 
ification of mail. 


Drawback on Necklaces and 


e Bracelets 


WASHINGTON, D. C., Nov. 1.—The Cus- 
toms Bureau, Treasury Department, has 
announced drawback allowance on neck- 
laces and bracelets manufactured by the 
Aetna Bead & Novelty Co. of Brooklyn, 
N. Y., with the use of imported loosely 
strung pearl and glass bead necklaces. 

The usual manufacturer’s record is to 
be kept. 

2K * * 
Names for “French” Perfumes Made 
in United States Before Federal 
Trade Commission 


WASHINGTON, D. C., Nov. 1.—An an- 
nouncement just sent out by the Na- 
tional Better Business Bureau says that 
labels such as “Lioret-Paris-New York,” 
“Narcisse” and “Eau de Toilette,” used 
in the trade name and on bottles or other 
containers of domestic origin by a cor- 
poration engaged in manufacturing per- 
fumes and toilet waters at its plant in 
the United States, is the subject of a 
stipulation agreement between the cor- 
poration and the Federal Trade Commis- 
sion. 

The company agreed to cease and de- 
sist from using the foregoing designa- 
tions in a way that would tend to mis- 
lead the purchasing public into the be- 
lief that the company’s products are 
manufactured in Paris or are of French 
or Parisian origin. 
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Getting After the Advertiser Who Makes Use of 
the Newspaper Want Columns 





Better Business Bureau of New York City Invokes New Advertising Laws Against Woman Who 
Advertised Diamond Jewelry Without Disclosing the Fact She Was a Dealer 


Jewelers in all sections of the country, 
who have been annoyed by the illegiti- 
mate competition of dealers advertising 
in the Want Columns of the newspapers 
to sell jewelry, and giving the impression 
that the advertiser was a private party 
in distress, will be very much interested 
in the outcome of the action taken by 
the Better Business Bureau of New York 
City against one such offender, and 
which resulted in an agreement by the 
latter to discontinue such advertising in 
the future. 

The stand of the Better Business Bu- 
reau was strengthened by the fact that 
the New York State legislature recently 
passed an amendment to the Advertising 
Law, making it a misdemeanor for a 
dealer to advertise in the manner com- 
plained of without making it clear that 
the advertisement was by a dealer. Ad- 
vertisements similar to those against 
which action was taken by the Better 
Business Bureau have appeared in want 
columns of many daily newspapers of 
the country and often the dealer so ad- 
vertising has been assisted by a local 
bank to whom the articles have been 
sent in escrow for examination of the 
prospective customer. When the banks 
have been appealed to, and have stopped 
aiding, the articles have been sent in 
care of the express companies. 

This practice has grown so much that 
it results in a real competition to retail 
dealers in many parts of the country. 

The case dealt with by the Better 
Business Bureau of New York City is 
described in the October issue of Ac- 
curacy, the official bulletin of the Better 
Business Bureau, under the heading, 
“DEALER WITH FRONT OF PRIVACY UN- 
MASKED”, as follows: 

“A recent investigation conducted by 
the Bureau having in mind the amend- 
ment to the penal law making it a mis- 
demeanor for a dealer to advertise and 
not say definitely in words or by the 
form of the advertising that he or she 
is a dealer, has ended in a real result 
for fair and aboveboard business. 

“The investigation started when the 
following classified advertisement ap- 
peared Oct. 9 in a morning newspaper: 


piano. Cat rmnimemnuer over; satis ious 


1d Jewelry. Cc! 
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“Importance is attached to the case 
because the operator had been following 
the practice disclosed, according to her 


own admission, for seventeen years. It 
involved items of the value of thousands 
of dollars. 

“Almost the moment the copy of the 
advertisement reached the desk of the 
merchandise section of the Better Busi- 
ness Bureau of New York, suspicion 
was aroused. A letter on the personal 
stationery of one of the Bureau inves- 
tigators was dispatched to the box num- 
ber and a day later there came a tele- 
phone call to the investigator. The 
voice identified itself as one Mrs. Evelyn 
S. Rappaport, 720 West End Ave., New 
York. She said that she was the ad- 
vertiser. That she had a call for some 
more margin on some stocks that she 
had purchased and that she thought the 
stocks were excellent and that rather 
than sacrifice the stocks she would sacri- 
fice the jewelry. Would the prospective 
purchaser be good enough to meet her 
at her bank on Seventh Ave., to examine 
the bracelets? He would. He not only 
met her but brought along a friend, 
another investigator, to help him reach 
a decision. 

“They met Mrs. Rappaport at the 
bank. Together the three persons looked 
at the jewelry. Then one of the investi- 
gators looked at Mrs. Rappaport and 
addressed her: ‘It’s nice indeed to meet 
you again Mrs. Bernard.’ He had rec- 
ognized her as a woman who gave the 
name of ‘Mrs. Bernard’ when attempt- 
ing, in similar style, to sell a piece of 
jewelry valued at from $5,000 to $7,000 
in April of 1929. 

“He then spoke to her frankly of 
being a dealer and of concealing the 
fact. She replied in paraphrase: ‘What 
if I am a dealer? I am. I have been 
one for seventeen years.’ And then they 
discussed the law. 

“It was the rhetorical question, ‘What 
if I am a dealer?’ that interested the 
Bureau’s investigators. A request sub- 
peena was issued for her by Assistant 
District Attorney Alexander Lehman. 
A representative of the newspaper which 
carried the ad, when apprised of the 
situation, volunteered to appear. The 
representative, Mr. Lehman, Mrs. Rap- 
paport and the two investigators for 
the Bureau met. 

“When the smoke of battle cleared 
away, it was October 18. 1929, and the 
advertisement had appeared October 9, 
1929, Mrs. Rappaport had signed the 
following statement: 

‘I hereby agree not to insert any 
advertisements—or attempt to in- 
sert—in the future unless such ad- 
vertisements shall plainly state that 


I am a dealer in the merchandise 

offered for sale. This applies to all 
newspapers. 

‘EVELYN S. RAPPAPORT, 

‘720 West End Ave.’ 

“And thus the law worked, but with- 

out a prosecution. A stiff vigilance on 

the part of all will help eliminate an evil 

that has grown to heavy proportions.” 








Short Skirts Still Popular 





Columbia Marketing Expert Tells Advertis- 
ers Women Have :Refused to Accept 
Long Ones for Anything but 
Formal Evening W ear 


The relation between jewelry and 
dress is so important that many mem- 
bers of our industry were interested in 
the declaration that at least five years 
will be required before the long skirt 
style in other dresses except those for 
formal wear becomes important as a 
fashion through acceptance by consum- 
ers. This statement was made by Dr. Paul 
H. Nystrom, professor of marketing at 
the Columbia University School of Busi- 
ness and one of the Board of Consulting 
Economists of the A.N.R.J.A. to members 
of the New York University Advertising 
Club, at a luncheon meeting in the Yale 
Club Friday. Formal evening gowns, he 
added, were worn only by five per cent 
of the women of this country. 

According to Dr. Nystrom there was 
resentment among women against the 
move to lengthen skirts, and the most 
popular garments have skirts that reach 
from two and a half to three inches be- 
low the bend of the knee. The average 
skirt length today, exclusive of formal 
evening gowns, he said, was two and a 
half inches below the knee, marking a 
very gradual lengthening since 1928. 

Skirt lengths actually began to move 
up since about 1900, Professor Nys- 
trom said, and the movement was ac- 
celerated after the World War and 
reached its peak in 1927. In the period 
from 1922 to 1924 Paris dressmakers 
and manufacturers here tried to get wo- 
men to wear longer skirts, he continued. 
Ready-to-wear dresses were made longer, 
but retail stores found their alteration 
expenses going up because women bought 
the longer dresses, wore them once and 
then had them shortened at the stcre’s 
expense. 








Albert Jewelers, Dayton, Ohio, was 
granted a charter of incorporation re- 
cently by the Secretary of State. 
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Officers Honored 


Members and Guests of New York City 
Organization Pay Tribute to Leaders 
at Meeting in Hotel Manger 





The accomplishments of the Executive 
Board of New York City Retail Jewelers’ 
Association and of its three ranking 
officers were extolled at a dinner and 
regular monthly meeting of the organi- 
zation held last Friday evening in the 
Hotel Manger. The meeting was also the 
concluding one of 1929 and not until 
January 1930 will the members gather 
again. 

Over 100 jewelers and their wives 
attended last Friday’s festivities and 
during the evening listened to many in- 
teresting talks, the principal one being 
made by William D. McNeil, president 
of the New York State Retail Jewelers 
Association, who journeyed from Utica 
to be in attendance. A short talk was 
also given by Charles T. Evans, secre- 
tary of the American National Retail 
Jewelers Association while officers and 
representatives of several of the local 
associations also made brief remarks. 

While the meeting marked the fourth 
birthday of the organization the real 
purpose of the gathering was to honor 
A. Landau, chairman; Phineas Peters, 
secretary, and Henry Astor, treasurer, 
for their untiring efforts in behalf of 
the Board and the retail jewelry trade 
at large. To mark the occasion, these 
three officers were presented with gifts, 
coming from the members of the Board. 

After dinner was served, Chairman 
Landau greeted those present and then 
introduced Samuel Feldman, ex-president 
of the Brooklyn Retail Jewelers Asso- 
ciation and now vice president of the 
New York State Retail Jewelers Asso- 
ciation, as toastmaster for the evening. 
The first speaker presented to the gather- 
ing was President McNeil of the state 
organization. 

The speaker pointed out that the re- 
tailers should not be discouraged by the 
severe break in the stock market, coming 
as it did so close to the holidays, but 
instead should prepare and plan for the 
future. He advised the jewelers to fol- 
low closely the rapid changes going on 
about them and to watch the present 
day styles and the trends of the mar- 
kets. 

Mr. McNeil also called attention to the 
fact that he had served on the so-called 
“famous committee of 10” at the last 
convention of the national association at 
Cleveland and indicated what this com- 
mittee had striven for. He expressed 
the hope that the deliberations of this 
committee and the action taken at the 
convention will be fruitful of much 
good. 

National Secretary Evans was the next 
speaker and in a brief address read 
some parts of a radio talk given last 
week by Dr. Klein of the Department 
of Commerce at Washington, D. C., in 
which the latter pointed out that the 
normal purchasing power of the people 
in this country was not affected by the 
upheaval in the stock market. Other 
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remarks attributed to Dr. Klein indicated 
that the country as a whole will not 
suffer by the Wall St. situation. Mr. 
Evans then continued with a brief sum- 
mary of how the national association is 
cooperating in many movements and how 
much depends on the future help of the 
retailers in putting over pending legis- 
lation and other matters. 

At the conclusion of these two talks, 
Chairman Landau assumed charge and 
the Board then went into a _ business 
session. It developed at this meeting 
that the officers of all the retail jewelers 
associations represented on the Board 





A. LANDAU, CHAIRMAN OF THE BOARD 


had received letters from the Merchants 
Association of New York inviting the 
A.N.R.J. A. to hold its next convention 
in the Metropolis. It was finally voted 
that the Board draw up a suitable reso- 
lution urging the National association 
to come to New York in 1930. 

David Greenberg counsel for the 
Board reported on what he had done to 
call to the attention of the proper au- 


thorities, the practice of some banks 
giving watches, silverware and pieces 


of jewelry as premiums to depositors. 
The Comptroller at Washington had been 
notified and the Board also voted to send 
a letter and a copy of a resolution con- 
demning this practice to the New York 
Bankers Association. Brief talks were 
made by William Wagrier of the Key- 
stone and A. V. Ansel of THE JEWELERS’ 
CIRCULAR. 

Messrs. Landau, Peters and Astor ex- 
pressed their thanks to the Board for 
the gifts they had received in recognition 
for their work. Samuel Feldman who 
acted as chairman of Friday night’s 
affair was also remembered with a gift 
which he acknowledged. Mr. Landau 
received a tea wagon, Mr. Peters a 
sterling silver candelabrum and Mr. 
Astor a sterling silver fruit dish. 

After the routine business of the 
meeting was concluded, the closing fea- 
ture being a favorable vote on a motion 
to increase the pay for policemen and 
firemen, the meeting was adjourned. 
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Golf 
Association Holds Tournament 


Northern California Jewelers 


SAN FRANCISCO, CAL., Nov. 1.—A golf 
tournament of the Northern California 
Jewelers’ Golf Association was held last 
Friday at the Merced Golf and Country 
Club, about 35 jewelers’ being present. 
The host for the occasion was Leo W. 
Kaye of Knox & Kaye, chairman of the 
day’s golf committee. 

The trophies, all of sterling silver were 
won by the following: Low gross of 82, 
won by Mr. McIntosh of Norris, Alister- 
Ball-Bridges; low net, Arthur M. Rich, 
Oakland; low 9, William Hoffman of the 
Whitney building; approaching and put- 
ting contest, Edward Forestier of the 
Jewelers building. 

The tournament was followed by a 
dinner at the club which was presided 
over by Earl Bothwell, president of the 
Jewelers’ Golf Association. A wild cat 
in effigy was presented by Mr. Kaye, 
president of the day, to M. Friedberger 
of Stockton, and thereby hangs a hunt- 
ing story, the narration of which added 
to the gaiety of the occasion. 








Springfield, Ohio, Jeweler Wins Ver- 
dict Against Insurance Com- 
pany in Suit Growing Out of 

Store Robbery 


SPRINGFIELD, OHIO, Nov. 2.—John W. 
Fee, 218 S. 6th St., recently was awarded 
$4,208.58 in a suit brought against the 
Zurich General Accident & Liability In- 
surance Co., to collect insurance on gems 
and money taken from his store on Oct. 
18, 1927. The judgment for Mr. Fee 
was ordered by the Appellate Court 
which reversed a decision of the Sanga- 
mon County Circuit Court. 

On the evening of the robbery a ban- 
dit appeared at the home of P. A. Merlo, 
a watchmaker, and forced the latter to 
accompany the thief to the store where 
the loot was taken. The insurance firm 
contended the loss was not covered by 
the policy held by Mr. Fee, but the 
higher court held that Merlo’s presence 
in the store satisfied the policy require- 
ment that there be a custodian present 
at the time of the robbery. 








Newark, N. J., Jewelers Obtain 
Small Judgment in $35,000 Suit 
Against Syracuse Hotel 

Syracuse, N. Y., Nov. 1.—Federal 
Judge Frederick H. Bryant directed a 
verdict of $100 in favor of Maurice 


Hagerstrom and Vernon Chapman 
against the Brainard Hotel Corp., 
operating Hotel Syracuse. The plain- 


tiffs sued to recover $35,000 worth of 
jewelry in a trunk stolen from the side- 
walk near the hotel. 

The plaintiffs contended that the hotel 
was negligent with the trunk. In its 
answer the defendant claimed that Mr. 
Chapman of the complaining concern 
was contributory in negligence. 
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Alleged Watch Smugglers Indicted 





Federal Grand Jury Hands Down Four New Presentments In- 
volving Importer and Others—Customs Brokers 
Being Investigated 


With the expectancy that trials of 
those charged with being involved in 
two separate watch smuggling cases will 
be scheduled early on the November 
court calendar, the Government, through 
Assistant United States Attorney Alvin 
McK. Sylvester, special prosecutor in the 
smuggling cases, is making a thorough 
investigation of the activities of customs 
brokers with the view of determining if 
additional brokers are involved in the 
illicit traffic. Government agents are dig- 
ging deeply into the many possible re- 
ceivers of clandestine goods on this side 
of the water, and further arrests may 
be made before the trials begin. 

The November grand jury was im- 
paneled on Monday of this week and on 
Wednesday began their labors, and it is 
to this body that Mr. Sylvester will 
submit any additional facts uncovered. 
When the cases come to trial, those 
indicted will be heard in two separate 
proceedings. One case involves Paul 
Rabkin, Sol Rubman and Joseph Y. 
Perelman trading as the Superfine Watch 
Co., and Vincent A. Valvo and M. Salz- 
mand doing business as the Federal 
Mail Order Corporation, and Meyer 
Person, of Person & Weidhorn, customs 
house brokers. This group, it is claimed, 
smuggled watches into the Port of New 
York under the guise of “earthenware”. 
The other trial involves the alleged 
smugglers of watch cases and movements 
under the false declaration of ‘“choco- 
lates,” Joseph Feinstein, Louis Poller, 
Richard Bieschuns, and Henri Bernard 
being named the defendants. The latter 
is a native of Switzerland and will not 
be brought here for trial, while Valvo 
is said to be a- fugitive from justice. 
Perelman, an American citizen, was re- 
cently arrested upon his arrival from 
Europe. 

Much valuable information has been 
given the Government by dealers, while 
the American Watch Importers Asso- 
ciation, through its attorney, Maxwell S. 
Mattuck, has been vigorous in its ef- 
forts to strike a fatal blow to the foes 
of honest watch dealers. 

Another blow in the Government’s 
fight for the disclosure and disruption 
of smuggling rings which have been 
flooding the country with their illegi- 
timate watch cases and watch move- 
ments was scored Thursday when a 
Grand Jury sitting in the Southern 
Federal District of New York handed 
down indictments against four more 
alleged smugglers, each man being held 
on seven counts. 

The men indicted are Joseph Fein- 
stein, watch importer, 83 Cana! St., New 
York, Louis Poller, a truckman, Richard 
Bieschuns, to whom it is alleged thou- 
sands of dollars of contraband mer- 
chandise were shipped, and Henri Ber- 


nard, of Switzerland, who it is claimed, 
supplied the watch cases and movements 
and made the entries which enabled the 
other alleged conspirators to operate. 
Feinstein, Poller and Bieschuns were 
arrested on Oct. 1 and are out on bail of 
$35,000, $15,000 and $15,000 respectively. 

The alleged operations of Feinstein, 
while not as vast as the plottings of the 
officials of the Superfine Watch Co. and 
the Federal Mail Order Corp., who are 
also out on bail and stand indicted, in- 
volved in the seizure made by Customs 
Agents David Sandlands, James J. 
Lynch and Charles F. Cortelyou ship- 
ments valued at $110,000 sent here under 
the designation of “chocolates.” As told 
in a previous issue of THE JEWELERS’ 
CIRCULAR, the cases of undeclared mer- 
chandise would be collected at the pier by 
Poller, delivered to Bieschun’s store at 
436 Flushing Ave., Brooklyn, and later 
would come into Feinstein’s possession. 
With the indictment of Bernard, who 
being a subject of a foreign country will 
not be brought here for court proceed- 
ings, the Government strikes at the root 
of the smuggling evil and his indictment 
it is hinted will suffice to curb activities 
of unorthodox dealings of foreign manu- 
facturers and representatives. 

Assistant United States Attorney 
Alvin McK. Sylvester, with nine indict- 
ments as the results of his efforts to 
stamp out the smuggling evil, is con- 
tinuing his endeavors to unearth every 
shred of evidence which can be used in 
the forthcoming trial of the alleged 
smugglers, calling in for questioning 
many jewelers and digging deeply and 
minutely into the books and records of 
the accused corporations and individuals. 
To aid the Port of New York in its task 
of exterminating the smuggling evil Roy 
Fisher, a special agent, who is also an 
attorney, has been assigned to duty at 
New York from Washington and along 
with the regular customs agents, whose 
diligence has been rewarded with the 
two huge seizures of the past month, is 
giving valuable assistance to Mr. Sylves- 
ter in his anti-smuggling activities. 








Resolutions on Metric System Intro- 
duced in the House 


WASHINGTON, D. C., Nov. 1.—Two res- 
olutions dealing with the metric system 
have been introduced in the House by 
Representative Britten, of Illinois. He 
has stated that he will press these 
measures for action at the regular ses- 
sion of Congress in December. Both 
have been referred to the House Com- 
mittee on Coinage, Weights and Mea- 
sures. 

One of them is as follows: 

“RELATING TO THE USE OF THE 
METRIC SYSTEM OF WEIGHTS AND 
MEASURES IN THE UNITED STATES. 
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“Whereas the metric system of 
weights and measures is accepted 
generally for international trade; 
and 

“Whereas the use of such system 
is required by law by a large ma- 
jority of the nations of the world; 
and 

“Whereas the States of Califor- 
nia, Illinois, Tennessee, North Da- 
kota, and Utah have memorialized 
the Congress to enact legislation 
adopting such system: Therefore be 
it 

“Resolved by the Senate and 

House of Representatives of the 

United States of America in Con- 

gress assembled, That the Secretary 

of Commerce is authorized and di- 

rected to conduct a thorough in- 

vestigation and study to determine 
the advantages and possible disad- 
vantages of the general use.” 

The other reads: 

“RELATING TO THE ESTABLISHMENT 
OF COMMODITY QUANTITY UNITS FOR 
GENERAL USE IN MERCHANDISING 
AFTER 1935. 

“Whereas the Constitution of the 
United States of America provides 
in section 8, paragraph 5, that Con- 
gress has the power to fix the stan- 
dard of weights and measures; and 

“Whereas there now exists a lack 
of uniformity in the weights and 
measures of the United States; and 

“Whereas these are not standard- 
ized with the weights and measures 
used by the vast majority of nations 
of the world: Therefore be it 

“Resolved by the Senate and 
House of Representatives: of the 
United States of America in Con- 
gress assembled, That the United 
States Department of Commerce is 
authorized to establish commodity 
quantity units for general use in 
merchandising after 1935, standard- 
izing the yard to the meter, the 


quart to the liter, the pound to 
five hundred grams decimally di- 
vided.” 


Mr. Britten has predicted that it is 
only a question of time when the United 
States will adopt the metric system for 
which he says there is considerable agi- 
tation. These resolutions, he believes, 
will serve for educational purposes and 
discussion and arouse a popular under- 
standing of the greater efficiency the 
metric system would bring in American 
business methods. 








The Illinois Watch Co., Springfield, 
Ill., recently sold $80,000 worth of the 
firm’s stock to employes, 780 shares at 
$95 per share being distributed in less 
than two days. Many of the concern’s 
workers who purchased the stock were 
losers in the North Side Bank failure 
three years ago, and their purchases 
reflect the recuperative powers and 
spirit of the watchmakers. Company 
officials in an open letter to employes 
declared that the policy of the directors 
is that employes share as far as possible 
in the ownership of the plant. 
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Do You Recognize Them? 


Police and Pinkerton Agency Anxious to 
Locate Owners of Jewelry Taken from 
This Couple at La Crosse, Wis. 

The police of La Crosse, Wis., are 
holding in their possession a large as- 
sortment of jewelry taken from Lester 
and Evelyn Claybourne, negroes, when 
they were arrested in that city recently. 
This couple has since been sentenced to 
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rushed into a waiting automobile he 
knocked over Mrs. Mathilda Tilman, who 
was waiting for a street car. He disap- 
peared in the automobile, the license 
number of which was not noted. 

Mr. Gruliow told Patrolman Charles 
Oehme that about a week previous to 
the robbery the man asked for some en- 
gagement rings. He was about 32 years 
old, five feet 11 inches in height, and 
weighed about 190 pounds. 

Pawnbrokers are urged to watch out 





LESTER AND EVELYN CLAYBOURNE ARRESTED IN LA CROSSE, WIS. 


serve one year in the county jail on 
charges of grand larceny. 

In the meantime the Pinkerton Detec- 
tive Agency representing the Jewelers’ 
Security Alliance is attempting to locate 
the owners of the jewelry. Some of this 
is new goods, indicating that it may 
have been taken from jewelry stores in 
various parts of the country. It is 
understood that one ring has been iden- 
tified as having been stolen from a store 
in St. Paul, Minn. 

Lester Claybourne, it is claimed, has 
confessed to the police that he has 
robbed several jewelry stores, among 
them being one in Boston. The jewelry 
found in the room occupied by this 
couple when they were arrested included 
a wide assortment of rings, a number of 
watches, pins, clocks, etc. Another man 
arrested with this couple is still being 
held by the La Crosse police on a vag- 
rancy charge. 

Any one recognizing this pair should 
communicate with the La Crosse police 
or the nearest office of the Pinkerton 
National Detective Agency. 








Thief Snatches Three Diamond Rings 
and Flees from Elizabeth, N. J. 
Jewelry Store 


ELIZABETH, N. J., Nov. 4.—George- 
Gruliow, jeweler, 66114 Elizabeth Ave., 
was robbed of $721 worth of diamond 
rings taken on memorandum from a New 
York firm, when he turned his back for 
a moment on a prospective customer. 

The thief arranged the robbery skil- 
fully, first telephoning to his ‘“sweet- 
heart,” and thus making arrangements 
with confréres. He snatched the rings 
and ran, crying, “there she is.” As he 





for the man and the three diamond 
rings. One ring is of platinum, with six 
diamonds, valued at $225; the second has 
seven diamonds, a platinum setting, and 
is worth $325; and a third is of white 
gold, having one diamond and is valued 
at $171. 








Two Men Arrested After Kansas City, 
Mo., Jewelry and Radio Store 


Is Robbed 


KANSAS City, Mo., Nov. 2.—Rings and 
watches valued at $3,000 and which com- 
prised most of the stock of the Albert 
Bell Radio & Jewelry Co., 5314 In- 
dependence Ave., were taken by two ban- 
dits last Saturday afternoon, who held 
up Mrs. Sophie Bell, wife of the pro- 
prietor. 

According to her story to the police, 
Mrs. Bell was waiting on a customer 
when two young men entered the store 
and asked to see a watch. She showed 
them several small models on display in 
a show-case but they were dissatisfied 
and asked to see larger timepieces. Mrs. 
3ell went to the rear of the store and 
opened the safe, from which she took 
several watches. As she returned to the 
front of the store the bandits produced 
revolvers and compelled her and the 
young man on whom she was waiting to 
enter a rear room. The bandits then 
took from the safe and show-cases, Mrs. 
Bell said, 50 women’s wrist watches, 25 
men’s wrist watches, 75 assorted rings, 
12 watch chains and 15 pocket watches. 
Records containing the numbers of the 
watches stolen and other marks of iden- 
tification also were taken from the safe 
by the bandits, according to Mrs. Bell. 

After the robbery the bandits joined a 
third companion who remained at the 
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wheel of a motor car in front of the 
store. 

Two men were arrested two days after 
the holdup. They denied they were 
participants in the affair, although Mrs. 


Bell has identified them as the thieves. 








Robbers Get Loot 


Window Smashers Rifle Display at Ensley, 
Ala., Jewelry Store and Escape with 
Merchandise Worth $15,000 


3IRMINGHAM, ALA., Nov. 2.—The big- 
gest jewelry robbery staged in this sec- 
tion in several months took place at the 
store of the Tyler Jewelry Co. in Ensley, 
a Birmingham suburb. Unidentified 
thieves crashed a large front glass win- 
dow and made a hurried getaway with 
over $15,000 worth of diamonds and 
jewelry. 

In the loot were a diamond bar pin, 
several diamond rings, pearls and other 
articles. Detectives Murphy, Giles and 
Tyler are working on the case. 








Negro Ring “Switcher,” a Third 
Offender, Receives 30 Days 
Sentence in Louisville 


LOUISVILLE, Ky., Nov. 4.—Although 
caught in the act of switching a ring, 
and held under a gun for the police, 
Frank Walker, 26 year old negro, a third 
time offender with a police record, re- 
ceived a sentence of only 30 days in jail 
at a recent police court trial. 

This negro made a trip to the C. C. 
Weight jewelry store, 222 W. Jefferson 
St., said he would be back, and did come 
back with a glass set ring, with a price 
tag made up like those used on the stock. 
However, Mrs. Weight caught him 
switching and jerked a gun out and cov- 
ered him while her husband called the 
police. He was slated on a grand lar- 
ceny charge but this was changed to 
vagrancy in police court. 








Supposed Antique Dealers Steal 


Rings and Other Articles from 
New York Concern 


Representing themselves as dealers in 
antiques and diamonds from Los An- 
geles, Cal., two light-fingered thieves 
managed to steal rings and other jewelry 
valued at $1,200 from the office of the 
Asiatic Art Jewelry Co., Inc., 22 W. 48th 
St., New York, last Saturday morning 
while looking over the firm’s wares. 

The two “buyers” entered the concern’s 
offices Saturday shortly before noon, 
claiming to be interested in very ex- 
pensive and rare antique pieces. They 
selected a few items, and professing an 
afternoon appointment with a Providence 
manufacturer left soon after picking 
their purchases, promising to return 
Monday morning to complete the trans- 
action. After they had left the offices it 
was found that a tray holding 36 gold 
rings valued at $800 and other items 
worth $400 was missing. 
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Manufacturers Urged to Join 


Sixty Representatives of Concerns in Providence District Attend 
Meeting to Hear Doyle Plan Discussed 


PROVIDENCE, R. I., Nov. 5.—About 60 
persons representing the manufacturing 
jewelry industry of New England, prin- 
cipally from this city and the Attleboros, 
gathered at the foyer of the Providence- 
Biltmore Hotel on Friday evening, and 
for nearly four hours listened to Bartley 
Doyle of Philadelphia and _ several 
economists talk regarding the so-called 
Doyle plan of a National Jewelers’ In- 
stitute. 

The meeting was presided over by Ed- 
mund C. Mayo, president and generai 
manager of the Gorham Mfg. Co., who, 
in opening said that he had been invited 
to preside and had accepted in the desire 
to further the meeting whereat a first 
hand comprehensive idea might be ob- 
tained concerning the proposed associ- 
ation. He said that he was strongly 
in favor of all research work that was 
conducted in an_ intelligent practical 
manner and on a scientific basis. He 
said he believed that a coordinated and 
cooperative plan was the only practical 
one as it was impossible for any indi- 
vidual concern to obtain the results that 
would result from organization. 

He then introduced Mr. Doyle, who, 
he said had labored for two and a half 
years in a crusade in the jewelry indus- 
try which has resulted in an awakening 
of the desire for a betterment of condi- 
tions. 

Mr. Doyle then addressed the meeting 
for nearly an hour. He stated that 
the retail and wholesale sections have 
already signed up and organized and 
were eagerly listening for a responsive 
report from this manufacturers’ meet- 
ing. He then gave a long list of trade 
abuses and urged the meeting to get 
busy, throw off the thraldom of condi- 
tions and do something. He said that 
during the 15 years that he had been 
actively identified with the industry it 
had stood still as to the volume of busi- 
ness done and that even to the present 
time there has been no new capital in- 
vested and no new culture. 

The jewelry trade, he said, was suffer- 
ing from poor merchandising practices 
and lack of a unified organization and 
as a result it was failing in competition 
with manufacturers of non-necessities in 
the outside market, and internally faced 
distracting problems arising from lack 
of understanding among the jewelry 
manufacturers themselves of how to 
market their products cooperatively and 
profitably. 

George Gambrill, president of the 
Wholesale Jewelery Trade Association 
told about the forming of that branch 
of the organization and asked the manu- 
facturers what they were doing and 
what they intended to do. 

Dr. Hess and St. Elmo Lewis, econ- 
omists, talked on general distribution 
of merchandise, institute researches and 


problems of business and said that if 
the jewelry industry didn’t organize it 
was facing a dire outcome. Mr. Lewis 
said that such an institute as Mr. Doyle 
proposed to organize for the benefit of 





EDMUND C. MAYO, CHAIRMAN OF THE 
MEETING 


the jewelry trade, “was for conducting 
research, investigation and analyses.” He 
said it would take at least three years 
to get one into perfect working order— 
one year to organize, one year to gather 
facts and a third year to develop them. 
It would be a non-profit organization 
with a president, secretary and board of 
directors and a general manager and 
assistant manager. He then described 
how the proposed plan is expected to 
work. 

Mr. Mayo then read numerous tele- 
grams from all over the western part 
of the country extending greetings to 
the manufacturers and announcing the 
successes in the _ respective sections. 

Robert Barton, sales manager of the 
Elgin Watch Co., then told of the ex- 
periences of his concern in research 
work and what it had cost and said it 
heartily indorsed the Doyle institute 
proposition. Harry Wachenheimer and 
Mr. Lederer also indorsed the institute. 
The latter attempted to have the gather- 
ing polled, and each announce who he 
was and who he represented, and wheth- 
er he favored the institute or not. But 
when Mr. Doyle started to ask the ques- 
tions Mr. Silverman strenuously objected 
and because of the support given Mr. 
Silverman Mr. Doyle said that there was 
no need for it. He said he knew who 
is in favor of it and who is against it. 

In closing he said in part: “I want 
to prophesy this, until the jewelry in- 
dustry in all its branches becomes 
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unified, until it agrees upon trade prac- 
tices and methods on a scientific basis 
deduced from intelligent and exhaustive 
research, there will never be any im- 
provement in the industry. One of the 
things that is hampering the advance 
and improvement of the industry is its 
unwieldy number of trade organizations 
that under the guise of such are noth- 
ing more than social mediums for an- 
nual junkets. The sooner these parasi- 
tical organizations are eliminated and 
the industry reorganized into one great 
central institute, the sooner an improve- 
ment may be looked for. In referring 
to organizations now in existence I do 
not have reference to the New England 
Manufacturing Jewelers and _ Silver- 
smiths Association, the Manufacturing 
Jewelers Board of Trade, the National 
Jewelers Board of Trade and a few 
others. They are each and all doing 
excellent work in their own lines and 
with which the institute would in no- 
wise interfere, although I do believe that 
much duplication of effort and work 
could be eliminated.” 

Mr. Doyle then had membership ap- 
plication blanks distributed through the 
gathering but said he should not urge 
upon those present to sign then but 
take the matter under consideration for 
a day or two and then forward the ap- 
plications to the headquarters. He said 
he should remain in the city a few days 
and would be ready to talk with any one 
who desired to have him do so. 

The meeting was called to order at 
8.15 and did not adjourn until 11.50 p. m. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 


as reported for the past week: 
Selling Price 


London U.S. Gov't New York 
Date Official Assay Bars Official 
Oct. 29. 2245 9214 49% 
= 30. 22% 2% 49% 
i 52% 50 
Nov er 2248 52% 50 
oe 2233 52 3% 50 
ES 2248 5214 49% 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended Nov. 2, 1929. 
The U. S. Assay Office reports: 


Gold bars exchanged for gold 
I a aa rca aa ace alta ao? Sie. 9 $1,052,131.59 
Gold bars paid depositors..... 57,361.09 
| Tn rene SF 
Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
Cer pc aos Fok bos aw ache Pete ee $706,485.60 
(i Maral aa Bw calth a: ta oh ack 76,185.48 
| FE ee ee 91,643.11 

’ Ee ysgol omer ema ree 45,919.68 
Nov. iat he Wate Sw eel ane an anG 106,185.23 
- Wea irAleoen ah Re ole a 25,712.49 
c | ear eee ee eo ee er $1,052,131.59 








C. F. Weare has reopened his store at 
535 Main St., Brawley, Cal., after an 
absence of three months. Much of this 
time was spent at Loma Linda where 
Mrs. Weare received medical treatment. 
With her return to Brawley in improved 
health, Mr. Weare is again open for 
business at the same stand. 
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Elect President 
Stephen H. Garner Chosen Head of the 
New England Manufacturing Jewelers’ 
and Silversmiths’ Association 


PROVIDENCE, R. I., Nov. 2.—Stephen 
H. Garner, treasurer of the manufactur- 
ing jewelry concern of the Leach & 
Garner Co., Attleboro, was elected pres- 
ident of the New England Manufactur- 
ing Jewelers’ and Silversmiths’ Associa- 
tion at the meeting of the new director- 
ate held Wednesday, Oct. 30, for organ- 
ization at the rooms of the association in 





STEPHEN H. GARNER, 
PRESIDENT-ELECT 


the Providence-Biltmore Hotel. Wood- 
ward Booth was reelected manager and 
the personnel of the several standing 
committees was announced. 

At the annual meeting held last week 
the vice-presidents, secretary, treasurer 
and eight directors were elected and the 
latter with the 16 whose terms have not 
expired met Wednesday to organize for 
the year in accordance with the regul- 
ations of the association. 

Mr. Garner is not only treasurer of the 
Leach & Garner Co., but is president of 
the Ornamental Tube Works and a mem- 
ber of the General Findings & Supply 
Co. Has been one of the most active 
leaders of the Association for several 
years and has officiated as chairman of 
various committees and at the annual 
banquets. He succeeds Archibald Silver- 
man, of Silverman Bros. of this city, 
who held office two years. 








Exports of Platinum During August 


WASHINGTON, D. C., Nov. 4.—Figures 
just announced by the Department of 
Commerce reveal that during the month 
of August platinum valued at $3,331 was 
exported from this country. Canada re- 
ceived the entire amount of ingots, 
sheets, wire, alloys and scrap, while she 
also led in the amount of manufactures 
except jewelry taken with 13 troy ounces 
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worth $914. Mexico received manufac- 
tures except jewelry, totaling $256. 

The figures showing the amount and 
the countries to which the metal was 
sent follows: 


Manu- 
Ingots, factures 
Sheets, of Platinum 
Wire, Alloys Except 
and Scrap Jewelry 
"se satis ae —"— = 
7 : Oz, OZ. 
Countries Troy Value Troy Value 
Cana@e .......s. 26 $2,161 13 $914 
PN in og ook ia. Rees 4 "256 
Total quantity... 26 ..... 17 ; 
Total value..... ue $2,161 a $1,170 








Protest F. T. C. Rules 


Good and Welfare Committee of National 
Jewelers Board of Trade Want Change 
in Wording of Commission’s Rules 
as to Precious Stones 


and Pearls 


A’ special meeting of the Good and 
Welfare Committee of the National Jew- 
elers Board of Trade was called Thurs- 
day afternoon to consider the report of 
the Federal Trade Commission accepting 
the rules adopted at the Jewelry Trade 
Conference in Chicago, last June. There 
was a full attendance, David Belais, as 
chairman, presided, and President Worm- 
ser of the Board, also participated in 
the discussions. 

The National Jewelers Board of Trade, 
through its Good and Welfare Com- 
mittee, presented a* large number of 
resolutions at the Chicago Conference 
relating to the proper definitions and 
terms to be used in connection with the 
advertising and sale of precious and 
imitation stones and pearls. These were 
adopted at the Jewelry Trade Confer- 
ence at Chicago and some of them were 
put in Group 1, and some in Group 2 
by the Federal Trade Commission. How- 
ever some were changed considerably in 
meaning by being rewritten. 

These particular rules approved by 





Imports of Platinum During August 


WASHINGTON, D. C., Nov. 4.—Figures 
compiled by the Department of Com- 
merce, showing the imports of platinum 
and allied metals during the month of 
August, indicate that the value of grain, 
nuggets, sponge or scrap was $689,679: 
ingots, bars, sheets, plates, not less than 
one-eighth of an inch thick, $129,375; 
iridium, $33,396; osmium and osmirid- 
ium, $59,839; palladium, $63,334; and 
rhodium and ruthenium, $920. 

The complete figures showing the im- 
ports by countries follow: 
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the Federal Trade Commission were the 
only ones under discussion at the meet- 
ing Thursday, and the members author- 
ized the secretary to file protest with 
the Federal Trade Commission against 
the particular wording of certain of 
these rules, asking that they be made 
more definite in accordance with the 
sense of the resolutions as adopted at 
Chicago. It was believed by the com- 
mittee that Rule 3, as formulated by the 
Commission, i. e., “to falsely represent 
natural pearls as ‘culture pearls’ is an un- 
fair practice” was a typographical error 
and was intended to express the opposite 
meaning to that embodied in the text. 
Formal protest together with the 
changes of the rules as the Good and 
Welfare Committee feel they should be 
finally adopted by the Federal Trade 
Commission was later forwarded to 
Washington by the secretary. 


Philadelphia 


Herman Zlotnick, for many years con- 
nected with Golding & Jacobs, watch 
material dealers, 124% S. 8th St., is now 
associated with Solomon Goldin under 
the style of Goldin & Jacobs. 

B. Leonard Abraham has applied for 
a discharge from bankruptcy and his 
creditors have been notified that a hear- 
ing will be held in the United States 
District Court here on Dec. 13 on his 
petition. 

Morris A. Zoff, for a number of years 
with David Hillerson, wholesale jeweler 
at Sansom and 7th Sts., has gone into 
business for himself in the Berman & 
Vohan building, 722 Sansom St., as a 
manufacturer of platinum mountings. 

The Philadelphia diamond trade is in- 
terested in the announcement that Joseph 
Gersh, for some time with the diamond 
deprtment of H. O. Hurlbert & Sons, is 
going into business for himself and will 
open an establishment at 720 Sansom 
St. next week. Mr. Gersh will deal in 
loose stones for the trade. 

John D. Enright, Kensington jeweler, 
was called from his home early last Sun- 
day morning, by news that one of the 
windows in the main store of his chain, 
at 3000-08 Kensington Ave., had been 
smashed. He hastened to the place and 
found a milkman on guard over the win- 
dow, a policeman arriving soon after. The 
milkman had found the window smashed 
and a considerable quantity of jewelry 
exposed to anyone who came along. The 
thief or thieves, evidently had been fright- 
ened away after taking a handful of 
children’s gold rings. 











Grain, Ingots, Bars, 

Nugeget- Sheets, or Osmium 

Sponge Plate, Not and Rhodium 

or Less \ In. Osmi- and 
Countries Scrap, Thick, ridium, Palladium, Ruthenium, 

Oz. Troy Oz. Troy Oz. Troy Oz. Troy Oz. Troy Iridium 
eR i i a a bi S. i “eee ee cee 
Germany .... 4.337 oS oo Sey ee ee Sy ee Ce 
United Kingdon 2,070 1,382 170 819 2,450 20 
OS eee Do .| -giBRisab--. eeebee! |< cieehen ce = Ge Reeeiiw Setioeee 
Colombia ..... Oe ER! 0 ee? | eee eee 
PO: cameense Saunas Ee ae, Cee ey Se es ee a 
Total quantity.. 11,206 2,082 170 825 2,450 20 
Total value... $689,679 $129,375 $33,396 $59,839 $63,334 $920 





ae 


— 
am 





oo ete aertprne 















itis on the 
way to youe 


You need it 
for Christmas 
selling! ... 


Te Bulova “Golden Message” will be on 
the counters of every aggressive jeweler. 
Take full advantage of it! 







Buneva advertising 
‘reaches a peak at the 
Christmas buyingseason! 
| A full page in colors and 
_ double page in four col- 
ors, in the Saturday Eve- 
ning Post; a fall page and 
_inside back cover in four 
| colors,in American Mag- 
azine; nation-wide radio 
broadeast over 45 sta- 
tions, reaching over 
| 2,000,000 homes per 
(lay —all eoneentrated in 
‘our great selling weeks! 









It speeds up volume by making quicker 


I. sales. 










It turns Christmas shoppers into Christmas 


2. buyers. 








3 It sells every customer who examines its 
© striking contents. 







r It makes better salesmen of every man be- 
& e . 
© hind the counter who thoroughly reads it 








and studies it. 





If you have not received your copy of the 
Bulova Golden Message by November 15th, 
wire the Sales Promotion Department of 
















BULOVA WATCH COMPANY 
Fifth Avenue “ am New York 


In Canada: Sterling Tower, Toronto. 








As appearing on the INSIDE BACK COVER of the December issue of AMERICAN MAGAZINE 
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A WWI 


Honora: 15 jewel; 14kt: 2 diamonds, 4 sapphires ¢ 
(or emeralds); with flexible bracelet; in gift box . . ~ 


ie June the watch you gwe th, 
above all a TIMEPIECE! 


HE watch that is chosen as a gift must be trustworthy, must 
1] tell time on time throughout the years—must be as faithful 
as the friendship that inspired its giving. Right now, your jew- 
eler is showing for Christmas a selection of Bulova watches, 
more varied, more beautiful than ever before .... priced from 
$25 to $2500.... and each, above all, a perfect timepiece! 


BuLtova WATCH Co., Fifth Ave., New York. In Canada: Sterling Tower, Toronto 





































i “LISTEN IN” NIGHTLY FOR BULOVA RADIO TIME ANNOUNCEMENTS | 4] 
fi J 3 J Be itil FLEETWOOD: 17 jewel; radium dial; engraved: two-tone case and P iti 
it “ ® a flexible band; in handsome presentation box . 50 i PL 

ai > |p ees Hina 
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(| Miss LIBERTY 
|, 15 jewel; case and 
'| bracelet set with 
sparkling gems 


$37.50 


LONE EAGLE | 
15 jewel; curved; 
radium dial; 


flexible band 











Truly a “GOLDEN SALES MESSAGE”—this striking four color advertisement in American Magazine! Accompanied 
in December by a double page spread in four colors in the Saturday Evening Post — unified by a nation wide 
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Death of Sir J. Robinson 





Veteran Diamond Miner Passes Away at 
Cape Town, South Africa 


News despatches reaching this country 
last week carried the information that 
Sir Joseph Robinson, reputed to be 
prominent in the development of gold 
and diamond mining in South Africa, 
died in Cape Town on Wednesday, Oct. 
30. He was 89 years old at the time of 
his death. 

At the age of 15 years Sir Joseph, 
who was born in Cradock, South Africa, 
was in business for himself as a wool 
farmer, which he abandoned, however, 
for the more spectacular endeavor of 
diamond mining. He was one of the 
earliest to prospect in the diamond fields, 
and soon became the owner of 20,000 
acres in the Vaal River region, where 
he started successfully mines and _ be- 
came sufficiently well known to be elected 
Mayor of Kimberley in 1880. 

Sir Joseph claimed to have been the 
first discoverer of the Witwatersrand 
gold fields, to which he first came in 
1886. He represented Griqualand for 
four years in Parliament. 

Sir Joseph created a stir in England 
seven years ago when he asked the per- 
mission of King George to decline the 
offer of a peerage, saying he was too 
old to enjoy the honor. 


H. M. Tenney 


GALESBURG, ILL., Nov. 2.—Hammond 
Morton Tenney, who until his retirement 
about two years ago was a member of 
the Chicago jewelry firm of Slade, Ten- 
ney & Weadley, died last Tuesday in the 
home of his sister, Mrs. P. F. Brown, 
this city, after several months’ illness. 
He had made his home here for about a 
year. 

Mr. Tenney was born Aug. 3, 1861, in 
Preemption, Ill., and at 12 years of age 
gained his first experience in the jewelry 
business with the local firm of Wilbur 
& Winans. Going to Chicago after he 
had learned his trade, he obtained em- 
ployment. Later he became a jewelry 
salesman and was widely known through- 
out the Middle West. In 1910 he entered 
into a partnership under the style of 
Slade, Tenney & Weadley, with which 
concern he was associated until ill 
health forced his retirement. His wife 
preceded him in death seven years ago. 

Two sisters, two nephews and a niece 
survive. Funeral services and burial 
took place in Galesburg. 

Henry A. Peck 

CINCINNATI, OHIO, Nov. 2.—Henry A. 
Peck, 63 years old, a member of the staff 
of the Wallenstein-Mayer Co. in the 
Mills building on E. 4th St., dropped 
dead while on the way to work last Tues- 
day. Mr. Peck had left his home 3808 
Drake Ave., Hyde Park, and reached 
Madison Road where he was going to 
board a street car when he was stricken 
with heart failure and fell dead on the 
street. 

Mr. Peck had been with the Wallen- 
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stein-Mayer Co. from the time it had 
been founded 26 years ago. He spent 
his life in the jewelry trade as he had 
been with S. & H. Gilsey and also on the 
staff of the Oskamp-Nolting Co. before 
joining the Wallenstein concern. 

His widow, a son and a daughter sur- 
vive. Funeral services were held Friday. 





Death of John E. Shean 


Well Known Chicago Retailer Succumbs to 
Internal Hemorrhage 


CHICAGO, Nov. 1.—Funeral services for 
John Scott Shean, a well known retail 
jeweler, was held on Tuesday from the 
Chapel at 4141 Cottage Grove Ave., and 
at Oakwoods Cemetery. It was a great 
shock to his many friends in the trade 





THE LATE JOHN S. SHEAN 


when it was learned that the grim reaper 
had claimed him. “Scotty” as he was af- 
fectionately known to his friends always 
enjoyed the very best of health and when 
he was taken suddenly ill last Saturday 
he immediately asked to be taken to the 
Auburn Park Hospital. He passed away 
at midnight the same day. Death was 
due to internal hemorrhage. 

John Scott Shean, was born in Mor- 
gantown, Va., on May 6, 1849. When he 
was five years of age he moved to Mt. 
Pleasant, Iowa, with his parents. Here 
he learned the watch repairing business 
was in his father’s retail store. In 1871 
he was married to Miss Mary Gregory of 


Mt. Pleasant, Iowa, and a short time 
later he and his bride moved to Chicago. 
He opened a retail store on Cottage 


Grove Ave., and remained there for sev- 
eral years and then disposed of the busi- 
ness. In 1889 he took lease on suite 414, 
140 N. State St., and opened a retail 
shop and did watchmaking. 

Even though he was 80 years of age 
he attended to his duties, never losing an 
hour’s time. His eyesight was excellent 
and he repaired the finest of watches. 

Deceased was a member of Odd Fel- 
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lows, Lodge No. 10. He is survived by 
his widow and one daughter. 





Arthur A. Wood 


MT. VERNON, IND., Nov. 1.—While sit- 
ting in a chair reading, Arthur A. Wood, 
a well known watchmaker and jeweler 
of this place succumbed recently to a 
heart attack at his home 347 W. 8th St. 
Mr. Wood was 53 years old and had 
been in failing health for the past nine 
months. Burial was in Bellefontaine 
Cemetery. 

Deceased is survived by his 
a sister and an aunt. 


widow, 


George L. Bannister 


Los ANGELES, CAL., Nov. 1.—Members 
of the jewelry trade in the Southland 
were deeply grieved at the news of the 
sudden death of George L. Bannister, one 
of the old-time jewelers of California, 
who passed away last Sunday. Burial 
took place last Tuesday at Evergreen 
Cemetery. 

Mr. Bannister, known to many in the 
jewelry business was stricken while on 
his way to business at the May Co., 
where he had been employed for several 
years, having previously given up his 
private business. 

Services for the family and immediate 
friends were conducted at the late home, 
1423 Calumet St., followed by Masonic 
rites at the cemetery. He is survived 
by his widow, one daughter and two 
grandchildren. 








Bracelets to Be Worn With Gloves 


(Continued from page 62) 


make an unusual link bracelet. Egg 
shaped smooth cut rubies and square dia- 
monds make the flexible bracelet, with 
baguette and round cut diamonds fea- 
tured in the ornamental plaque for an- 
other of these new bracelets. 

The use of smooth cut colored gems, 
diamond baguettes, round cut diamonds 
in pavé settings and baguettes and fancy 
cut colored gemstones are the leading 
units to make up the latest motifs for 
these platinum mounted bracelets. 








A CORRECTION 


In a news story published in these 
columns last week telling of the retire- 
ment of Henry G. Thresher, dean of the 
New England jewelry trade, and the re- 
organization of the business of which he 
has been head for so many years, it was 
erroneously mentioned _ that Dean 
Thresher was appointed secretary and 
assistant treasurer of the Waite 
Thresher Corporation. Dean Thresher, 
it should be understood, is the treasurer- 
secretary of the new corporation and in 
addition will act as office and factory 
manager. 

William B. Peck, the new president of 
the concern, entered the employ of the 
Waite Thresher Co. on Jan. 1, 1899, and 
not as a typographical error made it 
appear, 1829. 
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COLLECTIONS ADJUSTMENTS 
FINANCING 


Activities Restricted to the Jewelry Industry— 
Coast to Coast 


MAXIMUM SERVICE MIMIMUM COST 





CORTLANDT 5693 ~NEW YORK 





Manager 


JEWELERS ADJUSTMENT BUREAU 
17 JOHN STREET 


Bernard E. Weisberg 










































(Catlgs.) 


All sorts of precious and semi-pre- 
cious cut stones, shell cameos. 
(Catlg.) Various qualities. Uncut 
gem material—amethyst, 
net, lapis, jade, ete., by 
Anything on selection. Lion’s claws. 


topaz, gar- 
the ounce. 
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SOME THING DIFFERENT” a 


ELK TEE TH Wholesale 


Genuine, all sizes, also European 
Teeth, all unmounted. (Catlg.) 
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AVIATION EMBLEMS 


- ? CLUB—SCHOOL AND FRATERNITY PINS 
W here Design a.Lsorts MEDALS Ait sports 


0.E.S. AND PRESENTATION 


Really Counts!! JOHNSON CO. 


JEWELS 


































No. 110 Handled Lunch Tray " $24.00 6 00 


No. 319 3-piece Sugar, Cream 
& Tray " $31.00 7.75 


$35.50 
I Barre] 1.25 


Total $36.75 





Patented U. 8. A. 
Manufactures Fine 
found stones appear equare 





SAMUEL STERN 
a 


Order promptly so that your reorders, of which we are certain, Oniy ring that will mount ; ._ 


Such inviting glassware is this! A refreshing shade of rose pink 352 W. 13th ST. “Wing Building” NEW YORK CITY, N. Y. 
with a decalcomania flowcr border in natural colors and coin gold Write for Aviation Catalog 
edged feet and handles. 
Its appeal is irres stible—especially around holiday time when 
purse strings are strained, and the problem is to geta pleasing gift 
for as little as poss.ble. B. ROEDE & SONS 
PLATINUMSMITHS 
Sample Barre] 
Ro tes a SPECIAL ORDER WORK FOR OVER 45 YEARS 
each of 6 items: TH 
No. 78 Nut Bow/ doz. $24.00 $6.00 AT’S ALL 
No. 74 Octagon Candy Box " $24.00 6.00 142 FULTON STREET NEW YORK 
No. 300 3-piece May-Set " $18.00 4.50 
No. 28 2-handled Salad ” $21.00 5.25 , Piette ant White Gold Shells 








will reach you in time for hol: day selling. 








COX & COMPANY EARL W. NEWTON 






NEW YORK, NEW YORK CHICAGO, ILL. 


and Knotting 


On Silk, Chromium Chain Or Colored Fishline 
to Match Beads. Cleaning 





Imperial glass company 
BELLAIRE, OHIO 


Room 53 





FRANCES BEAD STRINGING STUDIO 
Tel. Cortland 1473 
65 Nassau Street, New York 
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The top border of the ilustration shows the decoration in deta] a ee 








WORK GUARANTEED 


120 FIFTH AVENUE 310 W. RANDOLPH STREET | R estr i n g i n g 
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NEWs 


New York Notes 


The Bronx Retail Jewelers Associa- 
tion will hold its regular monthly meet- 
ing on Tuesday evening, Nov. 12, at 
Ebeling’s Casino. 

Ernest Pritchard, dealer in pearls and 
jewels, 542 Fifth Ave., has returned to 
New York after having passed several 
months in Europe. 

Kobrin Bros., Inc., jewelry and silver- 
ware, have leased the store at 2281 
Broadway. The lease commenced Nov. 1 
and continues to April 30, 1939. 

Charters of incorporation have been 
granted to the Bergold Costume Jewelry 
Co. and the Little Jewelry Shop, the 
Bronx, each with authorized capitaliza- 
tion of $10,000. 

Charles Berry, salesmanager of the 
Cowan Pottery, Rocky River, Ohio, held 
an interesting exhibit of art pottery at 
the Hotel McAlpin last week. Mr. Cowan 
was also in attendance at the exhibit. 

Myron P. Green, manufacturers’ sales 
agent, 9-13 Maiden Lane, has been ap- 
pointed representative for the New York 
and Middle West territories by Hutchin- 
son & Huestis, ring manufacturers of 
Providence, R. I. 

The Timeology Hikers meet Saturday 
at 2 p. m. on the New York side of the 
Staten Island ferry for a train trip to 
Midland Beach where they will hike 
under the guidance of their leader, Sam- 
uel Bernard, and listen to a talk by 
Jacob Oettinger. 

Gus Heiman & Co., 
St., filed a voluntary petition in bank- 
ruptey on Oct. 29, with approximate 
liabilities placed at $30,432 and assets 
at $33,620. On Oct. 30 Judge John N. 
Woolsey appointed O. W. Ehrhorn as 
referee in the matter. 

A voluntary petition in bankruptcy 
was filed on Nov. 4 by George Schofield, 


Inc., 11 W. 30th 


Jr., jewelry salesman, 527 Fifth Ave. 
Schedules filed at the same time show 


liabilities consisting of $5,634 in unse- 
cured claims for merchandise, while no 
assets whatsoever are recorded. 

Charles A. Hammarstrom, general 
manager of Marcus & Co., Fifth Ave., 
jewelers, and instructor in the technique 
of retail merchandising at New York 
University, will talk over radio Station 
WMSG at 9.15 o’clock on Friday eve- 


THE 
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ning, Nov. 15, taking as his subject ““Em- 
pire of Fashion.” 

Lester N. Frommann has joined the 
sales department of the R. Wallace & 
Sons Mfg. Co., and will be connected with 
the New York branch. Mr. Frommann 
will travel the northern New Jersey ter- 
ritory, carrying a complete Wallace line, 
including sterling, plate, hotel and pew- 
ter ware and trophies. 

The National Gift and Art Association 
recently announced that the New York 
show will be held in this city from 
Feb. 24 to 28 at the Hotel Pennsylvania. 
The Philadelphia show will be staged at 
the Adelphia Hotel, March 3 to 7 and 
the Boston show will take place at the 
Parker House, March 10 to 14. 

Fay Pusrin, sister of Adolph Pusrin, 
past president of the New York Jew- 
elers Benevolent Jewelers Association 
and buyer for B. Pusrin, manufacturing 
and wholesale jeweler, 55 Chrystie St., 
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announced her betrothal last week to 
Joseph Epstein of this city. The wed- 
ding will be performed at the Level Club 
on Sunday afternoon, Jan. 19, 1930. 

Ralph Lentino, 262 Central Ave., Far 
Rockaway, was overcome by gas from 

leaking heater in the rear of his store 
on Oct. 30. Lentino was found uncon- 
scious by his brother-in-law, who sum- 
moned the police. After administration 
of artificial respiration for two hours, the 
jeweler was revived and then removed 
to St. Joseph’s Hospital, Far Rockaway, 
for further treatment. 

The Metropolitan Retail Jewelers As- 
sociation held a regular monthly meeting 


last Thursday evening at Laurel Gar- 
dens. Association work and its benefits 
was the principal topic of discussion 
during the evening. A number of new 
members were enrolled in the Retail 
Jewelry Trade Association. The speak- 
ers at the meeting were: A. Landau, 


president of the Bronx Retail Jewelers 
Association, Phineas Peters, president 
of the Brooklyn Retail Jewelers Asso- 
ciation and William Wagner. 
Cornelius J. Donovan, alias 
Richards,” right-hand man of 
Mott Osborne when the latter 
den of Sing Sing Prison, and called 
America’s most incorrigible forger, who 
is in the Tombs facing a life sentence 
under the Baumes act for swindling 
Black, Starr & Frost on Sept. 22 of 
$1,550 in jewelry by posing as a repre- 
sentative of Governor Roosevelt’s staff, 
was arraigned before Magistrate Dodge 
in Harlem court on Monday. Waiving 
examination he was held without bail. 


“Dick 
Thomas 


was War- 


Morris Stolzenberg, retailer, with a 
place of business in the New York 


Jewelers Exchange, 72 Bowery, was pe- 
titioned into bankruptcy on Oct. 29 by 
Louis Siegel, L. Goldberg & Son, and 
Kimmel & Shenker, creditors, whose re- 
spective claims are given as $1,000, $193 
and $241. On Oct. 30 the Irving Trust 
Co. was appointed receiver, and P. B. 
Olney was chosen as referee in the case 
the following day. The firm’s liabilities 
are approximated at $8,200 and its assets 
not in excess of $6,300. In the creditors’ 
petition for the appointment of a re- 
ceiver it is mentioned that a judgment 


has been entered by Nathan Seidman 
in the City Court of New York in the 
amount of $1,755 and that the Sheriff 


(Continued on page 97) 
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has levied execution against the alleged 
bankrupt’s property. 

The store of Max Beerman, 417% S. 
Broadway, Yonkers, was robbed recently 
of a varied assortment of jewelry by a 
thief who smashed the plate glass win- 
dow of the store with a brick. 

Litigation instituted by Sidney Wedeen 
of the law firm of Sternberg & Rosen, 
233 Broadway, against Bernard E. 
Weisberg, head of a collection bureau 
at 17 John St., this city, who was 
named assignee for two jewelry con- 
cerns, ended last week with all charges 
against the latter having been dropped. 
Mr. Weisberg was named assignee for 
Jacob Rubin, 1844 Douglas St., Brook- 
lyn, and Alexander Jaros, 737 E. Tre- 
mont Ave., Bronx, and Sternberg & 
Rosen, acting for creditors, started court 
proceedings to force Mr. Weisberg to 
show cause why he should not be re- 
moved for the alleged failure to file 
proper schedules and inventories, to 
make final accountings and distributions 
as required by statute. In the case of 
Jaros, Judge Albert Cohn of the Su- 
preme Court of Bronx County referred 
the application to remove to Official 
Referee Joseph E. Newburger. Before 
the official hearing on Oct. 30, it was 
decided on Oct. 28 to accept Mr. Weis- 
berg’s final accounting as filed and 
provision was made to distribute a div- 
idend to all creditors. Accordingly the 
motions to remove the assignee and to 
have the official referee pass on the 
matter were withdrawn, and provision 
for the assignee’s discharge made on 
the distribution of the assets to credit- 
ors. In the Rubin matter the plaintiff’s 
motion to remove Mr. Weisberg as as- 
signee was denied by Justice Dunne of 
the Kings County Supreme Court on 
the filing of the final accounts. On Oct. 
9 and 10 a hearing on objections to 
the accounting of Mr. Weisberg as as- 
signee were held before Russell Benedict, 
official referee. The final ruling over- 
ruled and sustained in part the conten- 
tions of both parties, the assignee hav- 
ing consented to eliminate a $4.10 dis- 
bursement item to his attorney and 
having been directed to distribute to all 
creditors who filed claims, all other ob- 
jections to the final accounting involving 
certain administrative expenses and al- 
leged neglect of assignee to wind up the 
estate more expeditiously were overruled. 
The balance in the Jaros matter was put 
at $23, and the gross assets of the Rubin 
estate at $350. 








Irving’s Jewelry Store, 185 State St., 
Hammond, Ind., is now in its new loca- 
tion in the Greenwald building, 189 State 
St. A gala opening was staged by the 
proprietor, whose business has grown 
from a small shop to an elaborate, up- 
to-date establishment. 
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New Enterprises 





G. E. Rathbun has commenced a jewel- 
ry business at Maquoketa, Iowa. 

A. B. & B. A. Straus are opening a 
jewelry and gift shop at Minot, N. D. 

Burt Todd and J. B. Todd have opened 
a retail jewelry shop at Jonesboro, Ark. 

Olsen & Ebann, Inc., with their prin- 
cipal store at 209 S. State St., Chicago, 
have leased an establishment at 614 
Davis St., Evanston. 

A new jewelry establishment at 
Hamilton, Ohio, was started recently by 
the Savin Jewelry Co., 209 S. Third St. 
Aaron J. Pearlman of Toledo is man- 
aging the shop, and is assisted by Wil- 
liam G. Pearlman. 

The LeGrand Jewelry Co., operating 
six stores throughout the South, has 
opened a new establishment in the Pied- 
mont Hotel, 106 Peachtree St., Atlanta, 
Ga. Edgar B. Elebash from the Selma, 
Ala., store is managing the Atlanta shop. 

The Zales jewelry store, 300 block W. 
Main St., Oklahoma City, Okla., was 
formally opened recently as the third of 
a chain of stores operated by Morris B. 
Zale and William Zale. The firm’s 
other stores are at Wichita Falls, Tex., 
and Tulsa, Okla. 

The Savin Jewelry Co. recently opened 
a shop at 209 S. Third St., Hamilton, 
Ohio. The new store is under the man- 
agement of Aaron J. Pearlman of 
Toledo, assisted by his brother, William 
G. Pearlman, with Berl O. Forman as 
watchmaker and repairman. 

Formal opening of the Christensen- 
Garin jewelry store was recently held 
at Laramie, Wyo. John Christensen, 
president, and Ben Marable, vice-presi- 
dent, are resident operators of the new 
shop, while Adrian W. Garin, secre- 
tary and treasurer of the firm, is in 
charge of the company’s Cheyenne estab- 
lishment. 








Business Records 





A voluntary petition in bankruptcy has 
been filed by Arnold Neiss, Detroit, Mich. 

The Fagan Jewelry Co., Picayune, 
Miss., is reported to be in bankruptcy. 

A State court receiver has been ap- 
pointed for Stamey’s, Inc., High Point, 
D6. 

The Coristine’s jewelry store, Warren, 
R. I., has assigned to William H. Foley 
of Providence. 

It is reported that the Leman Jewelry 
Shop, Oshkosh, Wis., has been ad- 
judicated bankrupt. 

A State court receiver has been ap- 
pointed for the Beckley Jewelry Co., 
Inc., Beckley, W. Va. 

The Fillmore Jewelry Co., Inc., Buf- 
falo, N. Y., is offering a cash settlement 
of 33% cents on the dollar. 

An involuntary petition in bankruptcy 
has been filed against Samuel N. Kagan, 
Detroit, Mich., and a receiver appointed. 

The Sioux City Jewelry Co., Ince., 
Sioux City, Iowa, is reported to be offer- 
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ing a settlement of 25 cents on the 
dollar. 

The Elgin Jewelry Co., Washington, 
D. C., is offering a settlement of 20 cents 
on the dollar. The liabilities are said 
to amount to about $4,198. 

A. J. Leman, retail jeweler, Oshkosh, 
Wis., filed a voluntary petition in bank- 
ruptcy, listing liabilities at $5,569 and 
assets at $7,806, and $4,200 claimed ex- 
empt. 

Backer-Olsen-Brevig, Fargo, N. D., 
have executed a deed of trust to the 
Merchants National Bank & Trust Co 
Assets are given as $8,500 and liabili- 
ties $6,000. 

Charles Tisher, retail jeweler, Oconto, 
Wis., filed a voluntary petition in bank- 
ruptcy at Milwaukee. Liabilities were 
listed at $9,785 and assets $6,300, with 
$750 claimed exempt. 

William B. Litchfield, Los Angeles 
Cal., has filed a voluntary petition in 
bankruptcy. Assets are listed at $926, 
of which $500 is claimed to be exempt. 
Liabilities amount to $2,687. 








Boston 





The Lenox Jewelry Co. of Boston, is 
opening a branch store, its fifth, at 
327 Union St., Lynn. 

Sales of silverware and jewelry by 
New England stores reporting to the 
Federal Reserve Bank of Boston were 
seven per cent higher in September than 
in the same month last year and were 
three per cent higher for the first nine 
months of this year than in the same 
period last year. October established a 
record for brides with a consequent gain 
in business for Boston jewelers. This 
month is rapidly supplanting June as 
the traditional month for weddings. 

The manufacture of jewelry in Massa- 
chusetts has been going on at the rate 
of from $26,000,000 to $27,000,000 an- 
nually for the last few years, according 
to a recent bulletin of the Massachusetts 
Department of Labor and Industries. 
The number of employes has been rising 
5000 for each of the several years, and 
the distribution of wages has been about 
$6,500,000 annually. The value of mate- 
rials used has been between $12,000,000 
and $13,000,000 annually for four recent 
years. In 1919, the value of raw ma- 
terial was increased by manufacture by 
the amount of $16,000,000; in 1927, the 
increase by manufacture totalled $14, 
000,000. 





Douglas T. Prahl has become affiliated 
with the sales service department of the 
R. Wallace & Sons Mfg. Co., and will be 
located in the main office and factory at 
Wallingford, Conn. Mr. Prahl has had 
considerable experience in dealer service 
work, and will be available to assist the 
Wallace dealers in their merchandising 
problems in the future. The R. Wallace 
& Sons Mfg. Co. announces that the as- 
sistance of Mr. Prahl in regard. to their 
problems will be given upon request. 


xe 
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N the occasion of my 25th year in the diamond business I 

desire to express my deepest appreciation to the institutions 
with which I was associated from 1904 to 1921 and to those loyal 
customers who since 1921 have made the organization of Frederick 
M. Gottlieb & Co. possible—an organization which pledges itself 
to continue to render a type of watchful, superior service that 
surrounds each sale with expert knowledge, helpful cooperation 
and willing courtesy. 











Since 192] 


FRED’K. M. GOTTLIEB & Co. 
DIAMOND IMPORTERS 
35 East Wacker Drive CHICAGO 


European Offices: 17 Tulp Straat, Amsterdam 
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Chicago Notes 


Will Trein, Dixon, Ill., was in Chicago 
last week looking over the markets. 

H. Holsman, of H. Holsman & Co., 
Mallers building, returned recently from 
French Lick, where he spent 10 days 
with a party of friends. 

Arthur Ritcher, of the Eisenstadt 
Mfg. Co., St. Louis, was in Chicago last 
week on business visiting at their local 
offices. 

Adolph Possin, of the Boszhardt- 
Possin Co., Milwaukee, Wis., was in 
Chicago last week attending to business 
and calling on many of his friends. 

Fred Hyatt, of the Keystone Watch 
Case Co., was a visitor in Chicago last 
week attending to business and calling 
at the Chicago headquarters. 

J. B. Lipsker, of Goldsmith Bros. 
Smelting & Refining Co., is out on his 
southern territory and will be away for 
about six weeks. 

Howard C. Hicks and Mrs. Hicks of 
the Hobart-Hicks Co., Gilman, IIl., were 
visitors in the Chicago markets last 
week. 

Charles Swigart of the Charles 
Swigart Co., Cincinnati, Ohio, accom- 
panied by Mrs. Swigart, motored to 
Chicago last week to pass a few days 
here visiting with friends. 

George W. Nelson, Plano, IIl., was in 
Chicago last week making holiday pur- 
chases. Mr. Nelson recently opened a re- 
tail jewelry store in Plano. He formerly 
was in business in Aurora. 

Walter T. Campbell, representative 
for the Eisenstadt Mfg. Co., traveling 
out of its Chicago office in the Heyworth 
building, returned this week from a 
business trip to Milwaukee and other 
Wisconsin cities. 

Herman Kunath, Spencer, Iowa, and 
one of the best known retail jewelers 
in the country, visited the Chicago offices 
of THE JEWELERS’ CIRCULAR last week. 
He was accompanied on his trip to Chi- 
cago by his daughter. 

Charles J. Franz, retail jeweler, Dar- 
lington, Ill., spent the past week in Chi- 
cago visiting with his son who is study- 
ing optometry at the Northern Illinois 
College. While here Mr. Franz looked 
over the markets. 

The A. to Z. Manufacturing Jewel- 
ers, 5 S. Wabash Ave., recently sold 
their retail store operated under the 
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name of Russell’s Jewel Shoppe, 5812 W. 
Madison St., to K. S. Gage. Mr. Gage 
formerly did repairing at his home. 

Howard C. Rowbotham, manufac- 
turer’s representative, Pittsfield building, 
left on Sunday night for the North West 
and will be away for about three weeks. 
Mr. Rowbotham, will call on his whole- 
sale trade. 

“Bill” Little and “Joe” Carr, of the 
Stein & Ellbogen Co. sales force, have 
completed extended trips over their ter- 
ritories and are at headquarters replen- 
ishing their stocks. Both will leave for 
their respective territories within a 
week. 

Murray Mayer, formerly of Mayer & 
Weinshenk, San Francisco, Cal., stopped 
off in Chicago last week to spend a few 
days here renewing old acquaintances. 
Mr. Mayer is on his way home after 
spending the past seven months in Eu- 
rope. 

George Weidig, manufacturer’s repre- 
sentative with offices in the Jewelry 
Mart, returned to Chicago last week 
after spending two weeks in the East 
visiting the firms he represents in this 
territory. Mrs. Weidig accompanied her 
husband. 

A fire broke out in the basement of 
60 W. Madison St., early Wednesday 
morning, causing damage to the Im- 
porter’s Outlet Store located on the 
ground floor of that building. B. Braude 
and B. Rudy operate the Importer’s Out- 
let Stores. 

E. S. Sprague has entered into the 
wholesale jewelry and diamond business 
for himself in Suite 1312, Columbus Me- 
morial Building. Mr. Sprague has been 
associated in the jewelry business for 
many years, spending some time with 
Loftis Bros. & Co., Chicago, and the 
Mack M. Burnstine Co., St. Louis. 

The Mariba Co., Inc., 332 S. Michigan 
Ave., recently changed the name of the 
firm to Spain & Co., Inc. The officers 
of the corporation remain the same. 
Henry C. Tilden, president; R. C. Lusk, 
vice-president and secretary and Maurice 
Spain, treasurer. This concern does a 
manufacturing business. 

The Jones & Baumrucker Co., cele- 
brated the opening of its new South side 
branch store last Saturday. The store 
is located at 7837 South Halsted St. and 
V. Jones, member of the firm, is in 
charge. The new establishment is one of 
the finest in the city. The place was 







banked with beautiful floral offerings and 
friends thronged the store all day to 
wish the concern success. 

L. Adelsdorf, treasurer for Goldsmith 
Bros., Smelting & Refining Co., returned 
recently from Europe where he and Mrs. 


Adelsdorf spent many months. Mr. 
Adelsdorf visited Germany, England and 
France. M. Goldsmith, president of the 
concern, is expected back at his desk this 
week after spending two weeks in south- 
ern Illinois hunting. 

Loftis Bros. & Co., credit jewelers, an- 
nounce they have taken a lease on the 
ground floor store at 30 N. State St., 
where they will open another branch 
establishment. All new fixtures will be 
installed and workmen are busy prepar- 
ing the store for opening about Dec. 1. 
Loftis Bros. & Co. have a store on the 
second floor of the Stewart building, 108 
N. State St., and have been there for a 
great many years. 

B. Bouer has entered into business for 
himself under the name of Bouer & Co. 
as manufacturing platinumsmiths. He 
has found suitable quarters in Room 802, 
Heyworth building, and is now open for 
business. Mr. Bouer will look after 
things in the shop while Meyer Finfer 
will call on the trade in Chicago and 
vicinity. Both Mr. Bouer and Mr. 
Finfer were formerly connected with the 
B. Bouer-Goldstein Co., 17 N. State St 
Mr. Bouer was a member of the firm and 
Mr. Finfer started as their foreman and 
later became their city representative. 

With the close of October the standing 
of the teams of the Chicago Jeweler’s 
Bowling League is as follows: Baker & 
Co., won 17 games and lost 7; A. C. 
Becken Co., team No. 2, won 16 and lost 
11; Norris, Alister-Ball-Bridges Co., 
won 15, lost 12; A. C. Becken Co., team 
No. 1, won 14, lost 13; American Dental 
Co., won 12, lost 12; American Optical 
Co., won 11, lost 16; Prosel Bros., won 
11 and lost 16; Goldsmith Bros. Smelting 
& Refining Co., won 9 and lost 18. Rudy 
Krischke, playing on the Baker & Co., 
team leads with an individual average of 
191 for all games played. 

William Sauer, retail jeweler, 1029 E. 
47th St., was found dead last Monday 
in a sleeping room in the rear of his 
store. There were no signs of violence 
or wounds on the body, but the victim 
clutched in his right hand a fully loaded 
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revolver. Failure on the part of Mrs. 
Sauer to obtain a response when she 
telephoned the store led to the finding of 
the body. The Hyde Park police had to 
break the door. down in order to gain en- 
trance. Mr. Sauer lived on the North 
West side of the city but on evenings 
when he kept the store open late he re- 
mained at the place all night. Mr. 
Sauer was employed for many years as 
a material clerk for J. H. Purdy & Co.; 
he was 17 years with Swartchild & Co., 
of this city, and seven years with Henry 
Paulson & Co. For the last two years 
he had a store of his own and a work 
shop on E. 47th St. 

Harry W. W. Riehle has again en- 
tered into the retail credit jewelry busi- 
ness at 619 E. 102nd St., after being out 
of business for several years. His old 
location was at 1433 E. 63rd St., and he 
sold this business to become a conductor 
on the I. C. 

D. M. Breckenbridge, Iowa and Neb- 
raska representative for Benj. Allen & 
Co., Edward Schmidt, Michigan rep- 
resentative, O. H. Kitson, Pacific Coast 
representative and C. H. Kalter, Minne- 
sota, were at the home offices last week 
replenishing their stocks. They all left 
for their respective territories and will 
be away for many weeks. 








Detroit 


Charles W. Warren, of Charles W. 
Warren & Co., 1504 Washington St., who 
passes most of the year in Los Angeles, 
Cal., has returned to Detroit, where he 
expects to remain until after the holi- 
days. 

The Ivers Chrome & Metal Plating Co., 
1422 E. Larned St., has recently been in- 
corporated. Its capital stock is $20,000. 
The owners are Wallace Ivers, Pleasant 
Ridge, Mich.; L. Robert Lilley, Grosse 
Pointe, Mich., and Orlie W. Dawson, 
Ferndale, Mich. 

The E. H. Pudrith Co., wholesale 
jeweler, 808 Metropolitan building, ex- 
pect to have its expansion program com- 
pleted within the next two or three 
weeks. The floor space will be practical- 
ly doubled. Alterations are being made 
and new equipment is being installed. 

Wholesalers and jobbers in the Detroit 
jewelry trade are planning a smoker and 
entertainment on Nov. 12, at which mem- 
bers of the Greater Detroit Retail Jewel- 
ers’ Association and others in the retail 
business will be guests. There will be re- 
freshments, a vaudeville program and 
speakers of prominence. 

Arthur Neville Kirk, master silver- 
smith of the Cranbrook Academy of Art, 
in Bloomfield Hills, Detroit suburb, is 
now engaged in directing the work of a 
number of students in executing some of 
the most ambitious designs which he 
has ever undertaken. Just now Mr. 
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Kirk, whose work has been shown at 
Burlington House and the Royal Acad- 
emy in London and who was a gold medal 
winner at the exposition in Paris in 
1925, is engaged on a beautiful chalice. 

Sol E. Sallan, who operates a chain of 
retail jewelry stores in Detroit and out 
in the State, returned from a trip to 
Europe on Saturday, Oct. 26. “I was 
impressed with the return of prosperous 
business to France, Holland and other 
European countries,” Mr. Sallan said. 
“Buyers for South American importers 
are in Europe today in larger numbers 
than ever before. These Latin-Amer- 
icans are showing the same enterprise 
that was once the monopoly of buyers 
from the United States. We buyers from 
the United States meet with competition 
from the Latin-Americans that should 
not be under-rated, and Europe is find- 
ing in Latin America a potential market 
for products of every kind.” Mr. Sallan 
was a passenger on the Berengaria on 
his return from Cherbourg. 


Ohio Notes 


Walter Deuble, one of the oldest Can- 
ton jewelers, for years located on 
Tuscarawas St., E., announces he wili 
soon retire from the business. The 
store, however, will be continued. 

A. L. Beiter, for six years head watch- 
maker with the Walter H. Deuble 
Jewelry Co., Canton, and with the Webb 
C. Ball Co., Cleveland, and the Traub 
Mfg. Co., Detroit, has opened a watch 
and jewelry clinic at 203 Brant build- 
ing, Canton. 

The Toledo, Ohio, Times showed in 
its Sunday rotogravure section recently 
a photograph of the B. H. Broer jewelry 
store as it appeared 50 years ago. At 
that time the firm had already been in 
existence for seven years at 606 St. 
Clair St. 

Will Curtin, for many years located 
in the Central Savings and Trust build- 
ing on S. Main St., owner of one of the 
oldest Akron jewelry stores, is being 
forced to move to a temporary location 
on Mill St. until a new 22-story bank 
building is completed. The concern will 
then return to the old location in a mod- 
ern store room which, when altered, will 
be considerably enlarged. 

















Indianapolis 





Harry W. Bowser has opened a jew- 
elry store at 307 S. Main St., Goshen. 

Theodore Welp has opened a jewelry 
and radio store in Jasper. 

Perry Tindolph, wealthy retired jew- 
eler of Vincennes, died suddenly while 
driving his automobile, Sunday after- 
noon, Oct. 27. R. M. Glass, a friend, 
was with Mr. Tindolph at the time of 
his death. Mr. Tindolph was widely 
known in trade circles having been born 
and reared in Vincennes and engaged in 
business there for many years. He was 
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77 years of age. The widow, Mrs. 
Anna Green Tindolph, is the only im- 


mediate survivor. 


Minneapolis 











J. B. Hudson, Inc., will soon be in 
their new store on Nicollet Ave. and 8th 
St. 

Maurice Adelsheim, of S. Jacobs & 
Co., visited his son at Harvard, and at- 
tended the Army-Harvard football game, 
when he was in the East on a three 
weeks’ buying trip. 

Weld & Sons displayed in their store 
window the three checks which were 
awarded to the young woman, the street 
sweeper, and the policeman who were 
responsible for the arrest of “Tony” 
Martin, now serving 10 years for break- 
ing the concern’s window and stealing 
several watches on Sept. 1. The three 
checks totaled $100. 

Max A. Kohen announces the opening 
on Nov. 2 of a branch store in Spring- 
field, Ill., under the name of Max 
A. Kohen of Springfield, Inc., of which 
he is the president, and his son, Harold 
G. Kohen, secretary and treasurer. At 
least five more stores will be opened this 
coming year by this concern, it is an- 
nounced. 


Milwaukee 


Hans Kneyse, 55 years old, salesman 
for the Alsted Kasten jewelry concern, 
Milwaukee, was injured when struck by 
an automobile at 27th St. and McKinley 
boulevard. 

Formal opening of the new Doering 
jewelry store at Green Bay has been an- 
nounced. The Doering concern has been 
located in Green Bay for the past five 
years. It was formerly at 225 E. Wal- 
nut St. 

The Behling & Kosabucki, jewelry 
store at 1328% Oakland Ave., has been 
sold to A. J. Neverman, optometrist 
with the Archie Tegtmeyer jewelry 
store here. Mr. Neverman will conduct 
a jewelry store and optical shop in the 
north-side store. Formal opening has 
been set for Nov. 9. 

Jewelers of the state are interested in 
plans under way here for the formation 
of a Wisconsin credit league to strength- 
en agencies and bureaus in many 
Wisconsin cities and present a state-wide 
cooperative service. A better system of 
exchanging information between cities is 
sought, according to Fred S. Krieger, in 
charge of the association bureau here. 

















Perkins & Co., New Britain, Conn., 
have been granted a certificate of in- 
corporation to engage in the jewelry 
and watch repairing business. The au- 
thorized capital is listed at $50,000, con- 
sisting of 500 shares of common stock 
of $100 par value each, of which $7,000 
has been paid in. The incorporators are 
Harry Persky and Lottie Persky of New 
Britain, and Lillian Olensky of New 
Haven. 








Evansville 





Theodore Welp’s new jewelry store at 
Jasper, Ind., was formally opened recent- 
ly. Mr. Welp is an experienced jeweler. 

Thieves entered the retail jewelry store 
of E. J. Welp at Huntingburg, Ind., a 
few miles north of here by breaking a 
rear window and carried away a radio, 
several watches, compacts and . other 
articles. The robbery was not dis- 
covered until the store was opened the 
next morning. 

Retail jewelers in Evansville say trade 
has shown some improvement during the 
past few weeks and they look for a 
steady volume of business during the re- 
mainder of the year. Many of the large 
manufacturing plants in Evansville are 
now being operated on steady time and 
there are fewer people out of employ- 
ment than there were this time last year. 








St. Louis 





The C. S. Aehle Jewelry Co. has com- 
pleted its anniversary sale with satisfac- 
tory results. 

J. J. Samesreuther directing head of 
Jaccards left last week for New York 
on a buying trip. He is expected to 
spend a fortnight in the metropolis. 

Heffern-Neuhoff at 809 Locust St. have 
opened a new social stationery depart- 
ment. This is to be in charge of Miss 
Sadie M. Hale who was formerly asso- 
ciated with Lambert-Deacon & Hull, a 
firm specializing in stationery. 

The Robbins Jewelry Co. was awarded 
the contract for supplying the trophies 
given by the Municipal Athletic Asso- 
ciation to winners in the various sports 
contests held during the summer. A 
majority of the prizes were cups but a 
number of watch fobs were also given 
as awards. 

S. E. Heffern of the Heffern-Neuhoff 
Jewelry Co. has been appointed a mem- 
ber of the members assembly committee 
of the St. Louis Chamber of Commerce. 
He has been assigned the work of pre- 
paring the programs of the committee. 
George E. Gayou, THE JEWELERS’ CiR- 
CULAR, has also been appointed to serve 
on the committee, being assigned to the 
promotion committee of the same group. 








Kansas City 





Among the recent visitors in this city 
were: H. R. Tillotson, Columbia, Mo.; 
Mr. and Mrs. J. W. Brown, Marshall, 
Mo.; N. W. Schumacher, Larned, Kans.; 
H. E. Harrison, Paola, Kans.; Earl 
Swearingen, Drexel, Mo.; Earl Rup- 
pelius, Winfield, Kans., and Mr. Taylor, 
Higginsville, Mo. 

E. O. Baumgarten, Kansas City 
branch of the Norris-Alister-Ball-Bridges 
Co., has returned from Oklahoma City. 






Mr. Baumgarten put on an exhibit of 
Norris-Alister-Ball-Bridges merchandise 
in two large rooms of the Huckins Hotel 
the week of Oct. 14, which was visited 
by dealers in that vicinity. 

An unusual exhibition of more than 
1000 pieces of old English silver, one of 
the most important collections of its 
kind in the world, it is said, was on dis- 
play at Findlay’s Plaza gallery, 4634 
Mill Creek Boulevard, recently. The ex- 
hibition, which included pieces belonging 
to well known men and women of the 
past and many other pieces of antique 
silver and old Sheffield plate, was from 
the collection of Brainard Lemon of 
Louisville, Ky. 








Los Angeles 





T. B. Thistle, who had been in busi- 
ness at Lomita for six years, recently 
passed away. His son, Arthur Thistle, 
is conducting the business for his mother. 

Jesse Measer, of the Berson-Measer 


Jeweiry Co., is making a brief trip 
through the North-West Pacific Coast 
states. He will be gone until after 


Thanksgiving Day. 

George V. Eckstein has returned to his 
Los Angeles office after a month’s visit 
to the headquarters of the Belle Jewelry 
Co., of which he is vice president and 
Pacific Coast representative. 

Otto Narum, Puente, David Van Wart, 
Huntington Park, George Finley, Comp- 
ton, and Chris Hamm, Watts, were 
among the out-of-town jewelers seen 
around the local wholesale marts last 
week. 

Sam Kierski, manufacturers’ repre- 
sentative, San Francisco, spent several 
days here last week looking after his 
business. Henry Jacobson, of Jacobson 
Bros., New York, also was a business 
visitor here. 

E. V. Saunders, manager of the Paci- 
fic Coast departments of the Interna- 
tional Silver Co., stopped off here for a 
few days last week, looking over the 
alterations being made at the Los An- 
geles branch of the company. Mr. 
Saunders has just completed a tour of 
the factories of the company in the 
East. 
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San Francisco 








Harry S. Tower, formerly of Marsh- 
field, has opened a new store in Salem, 
Ore. 

Julius A. Young, president of the H. 
Morton Co., Oakland, has gone East on 
a visit, traveling via the Panama Canal. 

J. E. Lewis, who has just returned 
from the North West where he found 
business quite fair, inclines to the belief 
that there will be a good holiday trade. 

S. H. Friend has returned from Europe 
where he visited the diamond markets, 
accompanied by Mrs. Friend. Mr. Friend 
reports that he found business prosper- 
ous. 
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S. J. Hammond & Co., Jewelers’ build- 
ing, have been appointed agents for the 
Pairpoint Corporation to take effect on 


Jan. 1, 1930. They will cover the terri- 
tory west of Salt Lake City. 

Manufacturers’ representatives calling 
on the trade include: William E. Phil- 
lips; Harry C. Maybaum, Maybaum 
Bros.; Emil T. Stein, the Bedford Watch 
Co., and Charles Levine, representing T. 
Gottlieb, New York. 

A. M. Gilbert is finishing up a long 
coast trip by calling on his customers in 
Nevada. He has found conditions fairly 
good and, according to reports sent to his 
office here, the trade is looking forward 
to a good Christmas business. 

C. W. Trout and Mrs. Trout drove 
down from the North West and are now 
visiting here. Mr. Trout is the northwest- 
ern representative of the Oneida Com- 
munity, Ltd, and this is his first visit to 
San Francisco. Ivan L. Smith, coast rep- 
resentative for the Oneida concern, is 
showing the visitors about. 

Some of the out-of-town jewelers visit- 
ing the trade during the past few days 
were: J. H. Attell, Vallejo; M. F. Noack, 
Santa Rosa; Lee Britton of the John 
Hood Co., Santa Rosa; B. Shaffer, Peta- 
luma; J. Dunn, Klamath Falls, Ore., and 
A. F. Glover, Klamath Falls. Mrs. Col- 
vin and son, Fresno and M. Giant, Val- 
lejo. 

Rumor which has come as the result 
of mergers and amalgamations. in 
the jewelry business has caused the 
Gensler-Lee Jewelry Co., this city, to 
state that the Gensler-Lee concern is 
definitely not considering nor negotiating 
for, or in any way planning a merger 
or becoming affiliated with any other 
jewelry organization in America. On 
the contrary, the concern announces 
that its plans provide for further ex- 
pansion of its own stores in other cities 
throughout the country, including also 
the possibility of buying out other 
jewelers. 








Memphis 





J. H. Mednikow, J. H. Mednikow & 
Co., wholesalers, 83 S. 2nd St., was on 
a trip to Arkansas last week and re- 
turned last week. 

October trade was generally good. 
Some of the stores report quiet days 
early in the month, though the two pre- 
ceding months here were fairly active. 
The volume of cotton trade and also 
bank clearings are establishing new rec- 
ords this month. The advancing holiday 
and winter seasons are promising. The 
local territory has better crops than it 
has enjoyed in several years. 








Having pleaded guilty to the charge 
of breaking into and taking $970 worth 
of watches from the store of Leo Marks, 
508 Adams St., Toledo, Ohio, William 
Ladd was given a three-year peniten- 
tiary term when he appeared for sen- 
tence before Judge Lemmon recently in 
Common Pleas Court. 
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Pittsburgh 


Abe I. DeRoy of S. H. DeRoy & Co. 
left an estate valued at $100,000 by his 
will filed in Pittsburgh last week for 
probate. He left $500 each to the St. 
Francis Hospital, Montifiore Hospital and 
Gusky Orphanage. His widow Claire 
J. DeRoy receives all the household goods, 
a ring containing three diamonds and 
one-third of the estate. A son, Dr. Mayer 
S. DeRoy, and a daughter, Mrs. Kitty 
Roemer, receive unestimated jewelry and 
$5,000 each and each one-third of the 
estate. The will provides that in the 
event the widow remarries, she being 
the second wife of the deceased, that her 
part in the estate is to revert to the 
estate. 

D. W. Penney, Coraopolis, Pa., jeweler, 
reports that an Italian who “lifted” 
three watches and a ring from his stock 
recently while pretending to make a 
purchase has been arrested by the Read- 
ing police. The latter found boxes 
bearing the name of the Coraopolis 
ieweler. According to the story told here, 
the man looked at some goods and said 
nothing suited him, but that he would 
return in a few days. He did come back 
and when Mr. Penney recognized him he 
made a move to turn the man over to 
the police. The Italian dashed from the 
store and sped away in a waiting auto- 
mobile. Thé Reading police reported 
that two watches were found on the 
man, whom it is suspected, attempted 
to try a similar trick there. It is also 
claimed that in the prisoner’s possession 
were found pawntickets for a diamond 
dinner ring and an 18 karat white gold 
wedding ring. The prisoner, who has a 
record, may be wanted by other jewelers. 











Baltimore 





A new store has been opened at 206 
W. Saratoga St., under the name of 
Blumenauer, Inc. The members of the 
firm are R. E. Lee Blumenauer and 
Harold R. Quigley. 

Frank C. Schofield, head of the Scho- 
field Silver Mfg. Co., has acquired store 
properties in the 300 block, N. Charles 
St., involving approximately $300,000 it 
was learned last week. 

Despite the stock market crash the 
jewelry business in this city is on an 
upward trend. New jewelry stores are 
being opened, there are virtually no busi- 
ness difficulties and considerable expan- 
sion is predicted for the new year. 

The handsome and artistically designed 
store of M. Greenebaum & Sons, Inc., 
104 N. Howard St., was opened here 
under auspicious circumstances Nov. 2. 
Many congratulatory messages and flow- 
ers were received by the firm. 

Announcement was made last week 
that the wholesale house of J. Engel 
& Co., Hopkins Pl. and Baltimore St., 
one of the city’s largest wholesalers, 
have acquired the property at 100 W. 
Fayette St. Jacob Engel, head of the 
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firm in a statement to a representative 
of THE JEWELERS’ CIRCULAR stated that 
after an extensive alteration program 
the entire business of the firm will be 
moved to the new headquarters. Mr. 
Engel will have separate departments for 
clocks and silverware, watches and dia- 
monds and the executive offices of the 
firm. 

Baltimore jewelers have found an ex- 
cellent way of holding get-together meet- 
ings through the organization of a duck- 
pin league composed of 14 teams. The 
teams and their managers are Hennegen- 
Bates, C. Howard Millikin; Armiger- 
Mealy, William Culp; A. H. Fetting Co., 
A. Reibetanz; S. and N. Katz, Melvin 
Erlanger; J. Engel & Co., Irvin Ham- 
men; Jacobi, Inc., Warren E. Cole; Leon 
Levi, William H. Simpson; the Stieff 
Co., Gideon N. Stieff; H. J. Schwarz, Inc., 
H. J. Schwarz; Manufacturing Jewelers, 
Louis Langluttig; Holmes Silver Plating 
Co., Grover Holmes; Jewelry Engravers, 
G. G. Hall; Max Kohner, Ferd, Kohner; 
Castelberg National Jewelry Co., Joseph 
Castelberg. High man of the league is 
Taylor, of the Engravers, who rolled 180 
during the past week. 








Birmingham 


R. N. Brombly, father of A. B. Brom- 
bly of the Birmingham Jewelry Co., 
celebrated his 58th wedding anniversary 
the past week. Mr. Brombly, Sr., is 78 
years old and works at the bench every 
day in his son’s store. He is, perhaps, 
the oldest active jeweler in Alabama. 
Mr. Brombly’s wife is the same age as 
himself and is also hale and hearty. 

“Business is very good, but not as 
good as it should be at this time of 
year,” said Al Fish, of the Al Fish 
Jewelry Co., Inc., wholesale jeweler. 
This company covers Alabama and ad- 
joining States. However, cotton has 
only commenced to move in small volume. 
When the crop commences to move more 
rapidly as the season advances it is be- 
lieved there will be much improvement 
shown in the farming sections of the 
South. Industrial conditions in the Bir- 
mingham district are much better than 
a month ago. However, hundreds of 
men who returned to work a few weeks 
ago, after being idle several months, will 
have no money to spend before Christ- 
mas. Until that time all their wages 
will go to paying back accounts. 











At 5 o’clock Saturday morning Oct. 26, 
a fire originating in the rear of a drug 
store adjoining the Mewborn Jewelry 
Co., Kinston, N. C. spread through the 
walls into the Mewborn establishment 
doing considerable damage to stock out- 
side of the safes and the firm’s beautiful 
layout of fixtures as well as the building. 
The optical equipment was completely de- 
stroyed. This firm is planning to reopen 
in a few days in larger quarters di- 
rectly across the street. The damage 
was partly covered by insurance. 
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Atlanta, Ga. 


W. L. Taylor, of the Jewelers’ Supply 
Co., is on an extensive trip through the 
Southeast. 

Among the visitors in Atlanta during 
the week were: J. Bush, Athens; R. H. 
Segraves and J. D. King, Griffin, Ga., 
and Mrs. Sam Owen, Tampa, Fla. Mrs. 
Owen was accompanied by her son, Sam 
Owen, Jr. 

Quite a number of traveling rep- 
resentatives were in Atlanta during the 
week, calling on the local trade. The 
list included: William Mumler, of All- 
sopp Bros.; Louis Volkland, Henry 
Blank & Co.; Eddie Okempaugh, Inter- 
national Silver Co.; A. H. Kolker, Mil- 
hening, Inc., and Charles Andrews, of 
Carter Gough & Co. 


Washington, D.C. 


D. Alpher has moved from 915 G St., 
N. W., to 1117 on the same street. 

William Ferguson of Oneida Com- 
munity, Ltd., was in charge of the school 
of instruction held here last week at the 
Washington Hotel. Representatives from 
the local trade carrying this line at- 
tended and several others came up from 
Norfolk, Va. The schooling in plated 
ware lasted two days and was followed 
by a theater party one night and a ban- 
quet the closing night. J. N. Cragan and 
Miss Rose Sattoon of the home office 
assisted in the instruction. 

















Louisville 








The Dixie Jewelry Co., 428 W. Market 
St., recently reported to the police the 
loss of a $250 diamond ring, mounted in 
white gold. 

Louis Wechter, formerly a retailer 
here, with a shop at 4th and Liberty 
Sts., has re-established a retail jewelry 
and novelty shop on the ground floor of 
the Republic building on Walnut St. 

A 17 year old youth was recently ar- 
rested, and incriminated two accomplices 
who were later arrested and charged 
with robbing the Korfhage Watch & 
Clock Shop, in the Norton building. The 
first man arrested claims to be from 
Somerset, Ky., and when caught, it is 
said, had several watches, jewelry and 
other articles taken from the Korfhage 
shop. This loot was identified by Her- 
man Korfhage. The thief tripped a bur- 
glar alarm and was caught in the 
building. The prisoner, it is charged, 
had a blackjack, two pairs of pliers, 








serew drivers and other tools in his 
pockets. 
The Corbett Jewelry Co., 527 E. 


Monroe St., Springfield, [li., has been 
granted a charter of incorporation to 
deal in jewelry. The incorporators are 
B. E. Patton, O. B. Durham and Earl F. 
Corbett. 








The New Schwob Seal-Tight Watch 
HE new Schwob Seal-Tight Watch is 
now being distributed among the re- 

tail trade. As shown in the illustration 

below, the crystal is box shaped and 
fits into a recess or well between the 





NEW SEAL-TIGHT WATCH 


movement and the outside of the case. 
This crystal covers the entire movement 
and prevents any dust or dirt from 
accumulating either on the dial or in 
the movement. The construction of the 
case and the crystal makes it absolutely 


dustproof. 
Today the greatest volume of business 
is of course done in ladies’ ribbon 


watches and men’s strap watches. In 
former days when the pocket watch was 
the main item in the watch industry, 
there was very little cause for grief, if 
the movement was well-made and well- 
constructed. This has all changed since 
the wrist-watch has been in vogue. A 
wrist watch receives very severe wear. 
Most buyers want an odd-shaped crystal! 
and are not satisfied with a round one. 
Due to this fact, it has been, in the 
past, practically impossible to prevent 
dirt and dust from getting through the 
crystal onto the dial and then into the 
movement. No matter how fine the 
movement might be, dust and dirt will, 
of course, prevent it from functioning 
properly. 

The retail jeweler has expended a 
great deal of money on free repairs 
Most retailers, through trade customs, 
have been in the habit of giving too 
wide a guaranty on wrist-watches. A 
customer who has worn a wrist-watch 
and brought it back because it performed 
unsatisfactorily usually had it repaired 
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free of charge. This, of course, if there 
were nothing broken. Nine cases out of 
10 the cause of the trouble has been 
the dirt and dust which should not, of 
course, from the consumer’s standpoint, 
have accumulated in so short a time. 
Therefore, the jeweler, looking at the 
watch and finding dirt in the movement, 
cleaned it free of charge and returned 
it to his customer. 

With the new Schwob Seal-Tight 
Watch, it is claimed that the retail! 
jeweler can retain his entire profit, as 
the question of dirt and dust has finally 
been solved. If a customer brings a 
Seal-Tight Watch back for repair, a 
legitimate charge can be made by the 
jeweler because it must have been taken 
under water or dropped or knocked. A 
legitimate repair charge, therefore, will 
be in order. 

The great trouble in the past with the 
non-breakable crystal has been that it 
contracted and expanded with the heat 
and cold. This allowed dirt and dust to 
gather in the movement even worse than 
with a regular glass crystal. Another 
trouble with the non-breakable crystal 
is that it continually fell out. This has 
been overcome with the box-shaped 
crystal of the Schwob Seal-Tight Watch. 
It cannot be lost or broken. It is very 
transparent and is made specially for 
this new watch. Full ‘details can be 
obtained from Adolphe Schwob, Inc., 48 
W. 48th St., New York. 


* * * 


Brochure Portraying Sterling Silver 
Issued by R. Wallace & Sons 
Mfg. Co. 


A new brochure called “Antique” has 
just been issued by the R. Wallace & 
Sons Mfg. Co., silversmith, Wallingford, 
Conn. This book, featuring creations in 
sterling, pictures “antiques” in home set- 
tings, each group bearing an impression 
of reality and an air of authenticity. 

The booklet portrays varied products 
of the silversmith’s art in design so pure 
and classical of form that it sets in per- 
fect harmony with decoration of any 
period, from Early English to modern- 
istic. Many dealers have found the 
pamphlet of use and aid in promoting the 
sales of the Wallace lines, and the con- 
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cern will be pleased to supply members. 


of the trade who have not already re- 
ceived this sales help. 
* * * 
Longines Watch Display Awarded 
Grand Prize at the World’s Interna- 
tional Exposition at. Barcelona 


First reports are now coming in from 
Spain regarding the jewelry and watch 
exhibits at the World’s International Ex- 
position at Barcelona. Among the exhib- 
its shown is the Longines watch display, 





LONGINES WATCH EXHIBIT 


an illustration of which is shown here- 
with. 

From the man’s watch in a platinum 
case set with diamonds and sapphires 
and valued at $5,000, down to the nickel- 
plated pocket watch at $10, every watch 
has its individual style and contains the 
finest movements made at the factory. 
Another watch is hexagonal. The dial 
has Chinese numbers and the bezel and 
back are enameled on gold. The design 
on the back is also inspired by Chinese 
art. In proximity with these pieces is 
an exquisite platinum pendant watch of 
an original design, set with diamonds. 
A series of wrist watches and extra thin 
watches and a large number of other 
watches are also shown. 

Many of the pieces on display were 
created especially for the exposition— 
enameled wrist watches for ladies, with 
ingenious combinations of red, green and 
white gold, attachments in platinum, gold 
and silver, designed in accordance with 
modern taste, which demands simplicity 
of line. 

The Longines display has been awarded 
the Grand Prize, according to a cable- 
gram just received in New York. 











P 
: 











November 7, 1929 





Watch Bracelet Display for Jewelers 
Offered by Newark, N. J., Concern 


The illustration herewith pictures a 
window and counter display being offered 
in five colors by the Gemex Co., 170 
Thomas St., Newark, N. J., to jewelers 
handling this concern’s product. The 





ts 
$ 
GEly[Ex 
AN ATTRACTIVE WATCH 
BRACELET DISPLAY 


display is intended to stimulate the sale 
of this type of merchandise during the 
pre-holiday period and for the Christmas 
peak as well. 

i Jewelers desiring these displays may 
i obtain them by writing to the Gemex Co. 


* * * 


Watch for the Flier and Flight Operator 


j The Elgin National Watch Co. is in- 
; troducing for the first time a flier’s and 
4 flight operator’s watch, designed prin- 





AVIATORS 


A NEW WATCH FOR 





cipally for the increased demand of the 
many air transport operators for an 
accurate watch with simplified dial that 
will indicate flight hours or elapsed time 
in the air. This watch contains Elgin’s 
famous B. W. Raymond Railroad move- 


ment 21 jewels, five position ad- 
justments, lever set, with winding 
indicator. 


As the air transport companies are 
competing with the railroads as time- 
savers, it can be readily seen that they 
should operate with timepieces of at 
least railroad accuracy. 
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Coty’s New Holiday Sets Attract 
Buyers 


Quick-to-sell, easy-to-handle merchan- 
dise makes the gift section one of the 
most satisfactory departments in the 
store. When people already have the 
necessity to buy within their own minds, 
attractive merchandise makes the sug- 
gestion and reaps the sale almost with- 
out effort. Then the merchandise that 
is easily handled adds speed to the 
transaction and permits still more sales. 
Jewelers, everywhere, who have made 
the experiment—and there are thou- 
sands of them—are finding the utmost 
satisfaction in handling Coty products 
for these two all important reasons. One 
man says he sells some 400 bottles of 
Coty perfumes alone each month—and 
sees no reason why every good jewelry 
store could not do the same. With the 
holiday season approaching — and all 
kinds of shops and stores putting best 
feet foremost to get the biggest business, 
the new Coty Holiday Sets are especially 
important. This year they are more 
beautiful than ever, with the new style 
feature of brilliant, modernly colored 
boxes and cases—the ultimate expression 
of the leading vogue of the day. Espe- 
ciaily, the three items illustrated in last 
week’s issue of THE JEWELERS’ CIRCULAR 
are proved best sellers for jewelers. In 
fact, every order that comes in from the 
jewelry field carries these three items. 
That ought to be a guide and an urge 
to every wide awake retailer who can 
see the sales possibilities in new mer- 
chandise. Just “wrap ’em up and pass 
them out”—and that livens the pace of 
the whole department. Another im- 
portant feature is that they are being 
nationally advertised—and nationally 
advertised goods are already half sold. 


* * * 


Frederick M. Gottlieb, Chicago, Cele- 
brating Twenty-five Years in 
the Diamond Business 


Happy is the man who is in love with 
his work and charged with an ambition 
to attain the leadership either in his pro- 
fession or in his trade. Frederick M. 
Gottlieb is one of these men, and his suc- 
cess is primarily the result of just that 
very thing—the love of his work. 

While his present position as a factor 
in the diamond business in the city of 
Chicago is an admirable one, the story of 
his accomplishment is much more so. It 
is the story of a young man who had 
nothing to start with but an ideal, a 
happy disposition and the will to attain 
perfection in his work and prove himself 
worthy of the confidence of his fellow 
man. 

In 1904 Mr. Gottlieb entered the dia- 
mond business in New York with the 
firm of Van Gelder Bros. as an office boy. 
Almost immediately his abilities were 
recognized by his employers and hence- 
forth diamonds became an integral part 
of his life. 

In 1911, when the firm of Van Gelder 
Bros. liquidated its American branch, 
Mr. Gottlieb was offered the position of 
diamond buyer in Chicago for one of 
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America’s foremost chain organizations. 
For several years he was in complete 
charge of the diamond department. 

In 1921 Mr. Gottlieb established the 
business of Frederick M. Gottlieb & Co. 
He succeeded in making unusual connec- 
tions with one of Europe’s largest dia- 
mond cutters and brokers. The eight 
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SOUVENIR GIVEN BY THE CHICAGO 
DIAMOND DEALER 


years from 1921 to 1929 have been filled 
with conscientious service to his con- 
stantly growing clientéle. 

At present Frederick M. Gottlieb & Co. 
occupy offices in Chicago, New York, 
Paris, Amsterdam and Antwerp. Mr. 
Gottlieb personally studies the particu- 
lar needs of each and every one of his 
clients. Frequent trips to Europe, com- 
bined with steady importations of large 
quantities of diamonds, are based upon 
his knowledge of the needs of his clients. 

On this, his twenty-fifth anniversary in 
the diamond industry, it can be justly 
said of him that here is a man whose 
work is his play, his desire to serve, his 
inspiration, his enthusiasm, profound 
knowledge and sheer love of business— 
his success. 

* * * 
Watch Crystal Assortment and Cab- 
inet Offered by New York Concern 


“B BY” fancy shaped watch crystals 
for Elgin watches exclusively, put up in 
a two-drawer steel, mahogany finished 
cabinet, are being offered to the trade 
by Brozen Bros., 160 Varick St., New 
York. The assortment contained in the 
cabinet includes 110 flat shapes and six 
bent shapes. 

The crystals are supplied one num- 
ber of a size, with 166 spaces in a 
handsome and useful cabinet left empty 
to provide for future Elgin numbers as 
they are introduced. 








The Jewelry Crafts Workshop has 
changed its quarters in the Miami Sav- 
ings building, 25 S. Main St., Miami, 
Fla., and is now located in Rooms 804- 
808 of that building. 
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V.T.F. MIFANS 


THE FINEST OBTAINABLE 


ORDER FROM YOUR JOBBER 


Have you availed yourself of the special offer 
to obtain 24 dozen MIFANS in a seven 


drawer cabinet for $24 cash? If not, fill in 


the coupon below. 








HAMMEL, RIGLANDER & CO. 
209 West 14th Street 
New York City, N. Y. 

Enclosed find money order, bank draft or check for which send me one 
of your 24 dozen MIFAN assortments, together with cabinet for $24.00. 
if it is not satisfactory, it can be returned within 30 days and money 
will be refunded, less carriage charges. 
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HAMMEL, RIGLANDER & CO. 


Exclusive Wholesale Distributors 


NEW YORK, U. S. A. 
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The Horological Questionnaire 


Written expressly for THE JEWELERS’ CIRCULAR, by Lester B. Pratt 


AUTHOR'S NoTE—Realizing that there is a 
scurcity of competent watchmakers employed 
or engaged in the jewelry business, this 
article is written at the request of the tech- 
nical editor for the purpose of interesting the 
younger generation in the selection of watch- 
making as an occupation. Among the me- 
chanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many 
other lines. The watchmaker has invariably 
been honored as the highest exponent of hu- 
man mechanical skill, and delicate precision 
instruments of every description come within 
the scope of the watchmaker’s ability. It 
would be impossible to operate our vast in- 
dustrial system without the aid of accurate 
timepieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as watch- 
making generally comprises the manufacture 
of watch movements. However, the name, 
“watchmaker” in the jewelry business, is in- 
variably applied to one who repairs watches, 
and a competent watchmaker or watch re- 
pairer should be able to make practically 
any of the different kinds and models of 
watches now in use. 

If the remarks contained in this article are 
“old stuff’? to the competent workman, we 
trust that it will be considered in the same 
spirit in which it is intended, viz.; that of 
interesting and imparting information to the 
beginner.—L. B. IP. 


(Continued from Technical Issue of 


Oct. 3) 


QUESTION.—Referring to the needle 
gage which has been described, what 
measurements is this gage most suitable 
for? 

ANSWER.—The gage is used principally 
for measuring balance, pallet and escape 
hole jewels, or any sizes within the range 
of the needle. All balance hole jewels, 
from the smallest sizes that are used in 
wrist watches to the largest sizes used 
in 18 size movements will be within the 
range of the needle in this gage. Many 
of the pallet and escape hole jewels 
will also be within this range, especially 
in the medium sizes of movements. 

QUESTION.—Assuming that we wish 
to be completely equipped to measure all 
sizes of hole jewels, including fourth, 
third and center holes, how many gages 
would be required for this purpose? 

ANSWER.—With a set of five needle 
gages, which would include the balance 
jewel hole gage previously described, we 
may be equipped to measure all hole 


jewels in a full jeweled movement. In 
the gages for the larger sizes, the scale 
may be extended to take in the full 20 
divisions, instead of 15 divisions as in 
the balance hole gage. This may be done 
without altering the original dimensions 
of the gage. Then, No. 2 gage would be 
marked for sizes .20 to .40 mm., No. 3 
would take .40 to .60 mm., No. 4 would 
take .60 to .80 mm., and No. 5 would 
take .80 to 1.00 mm. Very few hole 
jewels, especially in the popular sizes 
carried at present, will run larger than 
the above hole sizes. 

The needle for gage in the above num- 
bers will be much easier to make, in fact 
the needle and spindle may be made in 
one piece, simply by using steel rod of 
the required diameter and grinding the 
end of the rod to the proper taper. The 
bulk of the metal may be quickly re- 
moved with a fine file, if the rod is 
supported on a table rest, provided with 
a groove and placed close against the 
rod. In this manner, with the lathe 
running at high speed the metal may be 
quickly removed and also quite close to 
the required size. Then the final lapping 
to smoothness and exact size may be 
done between the oilstone slips, as pre- 
viously described. 

With the above needle gages at hand, 
any jewel hole may be accurately fitted 
to a pivot, allowing the prover amount 
for sideshake and eliminating all guess- 
work in sizes. 

QUESTION.—What is the proper 
allowance for sideshake and endshake in 
the various jewel holes in fine watches? 

ANSWER.—The proper allowances are 
as shown in the following table: Center 
wheel endshake .03 mm. to .05 mm. Side- 
shake .015 mm. to .02 mm. Third wheel 
endshake .03 mm. to .05 mm. Sideshake 
.015 mm. to .02 mm. Fourth wheel end- 
shake .03 mm. to .05 mm. Sideshake .015 
mm. to .02 mm. Escape wheel endshake 
.02 mm. to .03 mm. Sideshake .0075 mm. 
to .0125 mm. Pallet arbor endshake .02 
mm. to .03 mm. Sideshake .0075 mm. 


to .0125 mm. Balance staff endshake .02 
mm. to .03 mm. Sideshake .0075 mm. to 
.0125 mm. 

The smaller allowances will apply to 
small and thin watches and the larger 
allowances to larger and thicker watches. 
These allowances are the result of many 
years factory experience and we are 
indebted to Walter J. Kleinlein, author 
of “Rules and Practice for Adjusting 
Watches,” for the above figures. 

QUESTION.—How shall we proceed to 
fit jewels to obtain proper sideshakes as 
given in the above table? 

ANSWER.—In order to measure the 
diameters of the pivots accurately, we 
shall require a metric micrometer caliper. 
We are aware that various jaw gages 
are used for this purpose. Many of the 
jaw gages are very good and they are 
possibly more convenient to use. How- 
ever, a micrometer caliper is always 
more accurate; in fact, a well made 
micrometer caliper, that is in good con- 
dition and properly adjusted is the most 
accurate measuring tool that is made. 
If carefully handled, we may easily gage 
a fine pivot with such a tool. 

We will assume that a balance pivot 
is measured with the micrometer caliper 
and is indicated as .11 mm., in diameter. 
Assuming that such a staff is from a 
thin model, 12 size movement, then we 
may use the smallest allowance as given 
in the table for sideshake, which is .0075 
mm. This would call for a jewel hole of 
.1175 mm. As the scale divisions on our 
needle gage are 1 mm. apart, it will be 
quite easy to observe quarters, such as 
.0025 mm., .0050 mm., or .0075 mm., and 
we may readily gage a jewel that will be 
of the proper diameter. 

If we wish to select a jewel hole for a 
16 size or 18 size old model movement; 
assuming that the balance pivot measures 
.14 mm., then we would use the larger 
allowance as given in the table, which 
is .0125 mm. This would call for a jewel 
hole .1525 mm., in diameter. 

Referring to the table, it will be 
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IF YOUR SHOP IS ALL 
RED from polishing rouge 


or covered with polishing 
f dust—then your lungs must be 
Mo the same. You breathe this dust 
and dirt and it will sooner or 
later cost you dearly. 







Use LEIMAN BROS. 


,, DUST COLLECTOR 


2 age ) * it costs little enough to play safe—drop us a 
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Every store, shop, hotel, club or wherever polishing work is postal card for more information. 
done should have this polishing dust collector! 
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There is no element of doubt about taking a course at BRADLEY. 
It is no experiment. There can be no question in regard to its instructive 


power, as thousands of testimonials from parents and students testify. 


Make your arrangements to enter Bradley as soon as possible. 





A postal card addressed to Bradley Horological, Dept. C, Peoria, 
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oOkserved that the allowances for end- 
shake and sideshake are the same for 
the balance staff, pallet arbor and escape 
wheel pivots. It is essential that these 
allowances be closely determined, es- 
pecially in the case of the fine watches, 
as accurate matching of the escapement 
is impossible with wide allowances for 
sideshake and endshake. And for the 
student who wishes to study position 
adjusting, it is very important that the 
escapement be matched accurately. 

By making accurate measurements 
with the gages in the selection of jewels 
to fit the various pivots, the student will 
eventually acquire the ability to quickly 
distinguish between correct and incorrect 
allowances. 

In most of the fine watches, the ac- 
curate fitting of jewels and pivots is 
carefully followed. This does not always 
happen with the cheaper grades and we 
often find very careless fitting as to 
jewels and pivots. In repairing such 
grades, it is often worth the extra effort 
to close all holes with the staking tool 
and the proper punch and stump. The 
stump must always be selected to match 
the work; if the metal directly around 
the pivot is recessed, which is often the 
case, then we must select a stump that 
will fit inside the recess as closely as 
possible. In regard to the punch, we 
must select a round nose punch that will 
fit the oil cup as closely as possible. If 
the proper stump and punch is used on 
such jobs, there will be very little, if any 
alteration in the endshake. The hole 
should be closed sufficiently, so that the 
pivot will not enter, then we may use 
a pivot broach and open the hole to a 
good fit. Invariably, in opening a pivot 
hole, we insert the broach from the out- 
side of the plate. 

In closing pivot holes in watches which 
have seen considerable service, we often 
observe that the hole is worn to one side, 
especially in the lower fourth pivot hole. 
In such cases it is best to use a small 
prick punch.and force the metal toward 
the true hole center, as a preliminary 
operation, then proceed with the regular 
hole closing. When properly done, there 
will be very little evidence of the prick 
punch mark left in the finished job and 
the wheel will be restored very closely 
to its original, upright position. 

When all of the pivot holes in watches 
of this class have been closed, we may 
gage the pivots, then broach out the 
holes to the proper allowances as shown 
in the table. While we cannot always 
afford to spend too much time on the 
cheaper grades, it will be found that 
careful attention to the fittings of pivots 
and holes will usually pay good dividends 
in the better timekeeping qualities of 
the watch. 


(To be continued) 








Members of the Rochester (N. Y.) 
Retail Jewelers Association will hold 
their first fall business meeting Nov. 14. 
The last meeting, normally the fall 
opener, was a social affair held at the 
lakeside cottage of Charles P. Coster, 
president of the organization. 
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(urtous Table Touch (‘lock 
of Ltixabethan Days 


By Joseph M. Brown 


(Continued from issue of October 31) 


HE potence is beautifully made of 

iron fashioned from a block. An 
oblong brass stud riveted in the top 
plate goes through a similar hole in the 
potence and a brass pin put through 
solidly secures the potence to the top 
plate—the potence is polished and orna- 
mented with steps. The nose of the 
potence has an adjustable brass slide 
with pivot hole for the crown or escape 
wheel. The brass counterpotence is 
riveted to the top plate and is of peculiar 
shape—near the top plate it is about 4 
inch square with two fancy steps, then 
tapers down and is turned at a right 
angle and a hole drilled in it for the 
contrate wheel upper pivot—just above 
the corner thus formed a hole is drilled 
and in this is the counterpotence fol- 
lower and a hole drilled across the top 
has a pin put through it which secures 
the follower in place—quite unusual 
construction. 


LL springs, brass and steel, are 

riveted in the plates—no screws, in 
fact none of the three screws in the 
movement can be original. One screw 
is in the count wheel stud and one in 
the strike let-off—both brass and a steel 
screw through the balance cock into a 
threaded hole in the plate, a burr 
around the latter hole indicates a lack of 
finish not observable in any other part 
of the clock. 

The original balance in this example 
was most probably of the crossbar or 
foliot type. Certainly the present bal- 
ance cock and screw, also the balance 
spring, stud and regulator with scale can 
not be original—these parts have not the 
same finish and are not gilt whereas 
both clock case and movement are gilded. 
Moreover, the oblong hole through which 
the tenon of the original balance cock 
went is in the plate beside the added 
balance spring stud and is partly hid- 
den by the balance arm which has hap- 
pened to come to rest over it, also on 
the underside of the plate is plainly 
visible the mark of the pin which held 
the original balance cock tenon in posi- 
tion. 

The writer sent Dr. R. T. Gunther, 
M. A., a photograph of this clock dial 
at the same time drawing attention to 
its resemblance to Cole’s Great Astro- 
labe and received a courteous answer 
from that gentleman who, by the way, 
is the author of two volumes entitled 
“Early Science in Oxford,” a work 
which also treats of astrolabes. Dr. 
Gunther says: “I have your photograph 
of your old clock-dial with astrolabe 
face. It is not, I think, complete. It 


needs what we term a ‘rete’ to turn 
over the central plate, and under the 
hand.” 


N the center of the dial is a brass dise 

with a central hole through which 
comes the stud (a neat fit) which is 
fixed in both the hour wheel and the 
12-pointed plate which sets off the hour 
strike. Has a large bearing in a % 
inch hole in the pillar plate for the hour 
wheel stud or arbor—the dial being 
nearly % inch thick affording a good 
bearing for the upper part of the arbor, 





Bottom and Side of Case 


the latter, of steel or iron, is 5/32 of an 
inch thick. Between the hand and the 
dial there is a space of about % of an 
inch and no doubt there was, as Dr. 
Gunther suggests, originally a “rete” 
arranged to occupy this space and turn 
on the arbor below the single hand, in 
this way making full use of the astrolabe 
dial—the “rete” has, however, disap- 
peared. The gilding is rubbed off 
several places in the central part of the 
dial suggesting not only that there was 
a “rete,” but also that it had been used 
considerably. This rubbing could not 
have been done by the hour hand as that 
is more than % of an inch above the 
sunken central part of the dial and 
points to, and is slightly above, the 
raised margin having the twelve hours 
engraved thereon and has never been in 
contact with the astrolabe dial. The 
engraving shows the rubbed parts of 
the dial. 

In the engraving of the top plate of 
the movement between the count wheel 
and the dark ratchet wheel may be seen 
an oval hole and there are several other 
holes none of which are at present in 
use. Several little patches may also be 
seen—these are bits of verge main- 
spring secured over pivot holes by rivets 
to act as endpieces and reduce friction 
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Do not employ 


Eliminate the middleman. We 
use the metal recovered in refin- 
ing for the manufacture of jewel- 
ers and dental gold. 


That is how we pay 
highest cash prices. 





Ship Direct—It Pays 
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covers the full allowance of 
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means a larger check for you. 
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probably. Needless to say, these are 
the work of some later artist. 

Careful scrutiny fails to reveal any 
marks which would indicate the name of 
the maker or place of manufacture. 

By the way, there are four feet on 
the bottom of the clock and they are now 
almost worn off. 


R. F. J. BRITTEN in “Old Clocks 

and Watches and Their Makers” 
illustrates and describes many table 
clocks of various sorts, none, however, 
being similar to the present example. 
He says: “Table clocks or watches of 
the 16th century are exceedingly rare. 
Many specimens put forward as such 
are found on examination to be of a 
later date. . A genuine specimen 
would have no covering glass over the 
dial, ete.” 

Mr. Wood in “Curiosities of Clocks 
and Watches,” 1866, says: “At Goodrich 
Court is a curious table-cloek of Ger- 
man manufacture, the engravings of the 
costume on which show it to be of the 
time of Queen Elizabeth. It has two 
bells, one to strike the hours, and the 
other the quarters. Besides the larger 
front dial, it has two smaller ones, one 
with the twelve, and the other with the 
twenty-four hours; each having indices 
that move at the same time as the hands 
of the larger one. At the back is an 
astrolabe surrounded by a circle of the 
twenty-four hours, and an index (rete?) 
for astronomical purposes.” 

Thomas Reid in his “Treatise,” 1852 
edition, speaking of the striking part of 
Henry Vick’s clock, says: “Like the old 
clocks, it locked against an interrupted 
hoop, fixed on what was called the hoop 
wheel; and eleven notches on the circum- 
ference or edge of a plate wheel, com- 
monly called the count wheel, determined 
the hours or number of blows which the 
hammer should give.” 

(THE END) 








Cleaning Diamond Jewelry 


R the purpose of cleaning diamonds 

and jewelry which require only a 
slight amount of washing, we simply use 
a good scrub brush with Ivory soap and 
some ammonia. As some of the fancy 
type rings, etc., usually have consider- 
able soap and dirt caked underneath and 
are difficult to scrub, we boil these after 
polishing in a strong lye solution; about 
one ounce of lye to the pint of water. 
Five to ten minutes boiling will loosen 
and in most cases, entirely remove all 
of the old soap and polishing com- 
pounds. If it is not all removed, we 
simply boil the articles until clean, then 
rinse in cold water and then in hot 
water and dry in hot sawdust. In our 
shop we use compressed air for drying 
which is much quicker and cleaner than 
the hot: sawdust, but either method is 
good. Jewelry which contains pearls, 
opals or genuine turquoise or similar 
soft, delicate stones should not be put 
into the lye solution. Such pieces must 


be scrubbed and cleaned with soap and 
water and the ammonia. 
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Why Every Watchmaker Should Pass 
Examinations of H. I. A. 


Y enclosed enlarged photo of an 18 

size Illinois balance wheel, hair- 
spring and roller table, I wish to demon- 
strate the necessity of some means of 
making this kind of “butchery” impos- 
sible. 

This is about the worst job I ever 
had go through my hands. It is almost 
unbelievable how a man who calls him- 
self a watchmaker, can stay in business 
and turn out this kind of work. The 


ting it in two and blissfully pouring 
liquid shellac over collet and center part 
of hairspring to make it stick to bal- 
ance. 


N all of my experience, and all my 
travels in different countries over 
three continents and England, I have 
never seen anything quite like it. I 
passed the very rigorous examination of 
the Horological Association of Hamburg 
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Example of botch work submitted by Washington watchmaker 


movement, an 18 size Illinois; 17 jewel 
No. 2707706, was otherwise in fairly 
good condition. Apparently, it was left 
to have a balance staff replaced. This 
cut of the balance does, but inadequate- 
ly, show the real condition in which I 
found the balance. The staff selected 
for this job was an imitation one and 
not an 18 size Illinois. It was some 
other make. The hub for the balance 
was much too small but that did not 
deter our “butcher” from riveting the 
balance. on the staff, “and how.” 

Not only was the balance thrown out 
of center and out of true, but so far 
off poise that it acted like a pendulum 
on the poising tool; he also made an 
attempt at poising by adding a screw on 
one side of the wheel and bending the 
other, as you can see in the cut. The 
roller table was treated in a similar 
fashion. The arbor being too small for 
the hole in the roiler table, he punched 
and riveted all around it to make it stick. 
The crowning glory of this piece of 
butcher-orgy was the fastening of the 
hairspring to the balance staff. The 
hub was about twice the size of the hole 
in the collet but this did not in the least 
disturb our noble hero of “Isochronism” 
from driving the collet on the hub, split- 


in 1894, by building a watch movement, 
making every part except the balance 
wheel and hairspring. I am well known 
here in Washington as one of the best 
watchmakers. I say this to emphasize 
that I did not have to take the exami- 
nation of the Horeclogical Institute of 
America but I did it out of curiosity to 
find out for myself what was required 
of a young man who intended entering 
the test to become a Certified Watch- 
maker. I must admit that I was pleas- 
antly surprised at the ease with which 
I was able to answer most questions in 
theoretical horology put before me and 
as far as making and replacing of parts 
of watches for the practical test is con- 
cerned I think any watchmaker who 
makes any claim to this profession, as 
such, should be able to pass it with ease. 

I would urge every jeweler in the 
United States to join this wonderful in- 
stitution which has shown that here lies a 
field for all jewelers to be deeply in- 
terested in, as it would mean a better 
understanding between employer and em- 
ployes and last, but not least, the gen- 
eral public would be its. greatest 
benefactor. 

(Signed) PAuL’s WATCH SHop, 
Washington, D. C. 
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for 110 volt alternating current. 
This new K & D product is housed 
in a beautiful wooden case and all 


metal 


connections are concealed. 


The best value obtainable in de- 


magnetizers. 


Price $5.00 


For Sale by all Jobbers 


PENNANT WATCH 
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Add our Workshop to Your Business... 0 


and you will receive all the benefits of having your own repair department 
without the expense and responsibility of maintaining it. 
We make a specialty of out-of-town orders and the promptness of mail service makes 
our shop almost as convenient as though we were located in your own town. 


Our work costs no more than you have been paying for ordinary work— 


BECKER-HECKMAN COMPANY 





29 East Madison Street 
803 Heyworth Building 


CHICAGO 
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ROOM +» BATH :3°° UP 


A new cement com- 
pounded for a spe- 
cific purpese. It is 
waterproof, will 
neither dry _ out 
nor crumble. 
Comes to you 
ready for use—no 


heating necessary. 


P. O. Box 123 








Copyright 1929 by 
The Crystal Magic 
Co. 


Use Crystal Magic to End Your 
Watch Crystal Troubles 


Se Ay 


4, We guarantee 
> CRYSTAL 
MAGIC, if used as 
directed, will hold 
permanently any 
watch crystal. 


Price 75c a Bottle 


Costs More— 
Worth More— 
Lasts Longer. 


If your wholesaler is unable to supply you we will mail a 
bottle prepaid upon receipt of price. 


THE CRYSTAL MAGIC CO. 


ALLENTOWN, PENNA. 

















et eee 


i 
4 
é 

















diamond setters. 








vvvvvv 





LEARN DIAMOND SETTING 


Become expert in this lucrative work under experienced 
If you do not show natural ability 
within a month, your tuition fee will be returned. We 
teach through correspondence and maintain a residence 
course in New York also. Our students do actual diamond 
setting for the trade when advanced. 


JEWELERS’ INSTITUTE OF NEW YORK 
48 West 48th St., N. Y. C. John W. Krisch, Instructor 
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Workshop Notes and Queries 


QUESTION No. 4236—Watch Sizes.— 
Can you please tell me what gauge the 
watch manufacturers use in measuring 
the size of watch movements and what 
plate they measure?—W. S. 

ANSWER.—There are two systems in 
general use in indicating the size of a 
watch movement. Referring to Amer- 
ican watches, Mr. Aaron L. Dennison is 
said to be the originator of the system 
for sizing American watch and he first 
applied it to watches made by the Amer- 
ican Horologe Company about 1851. 
With this system, one inch is taken as 
a working basis; the inch is divided into 
30th’s and to this is added 5/30 for drop. 
Therefore, one inch and 5/30 indicates 
that the watch is 0 size, or, one inch and 
5/30 and 12/30 indicates that the watch 
is 12 size. Each additional 30th above 
35/30 indicates one size. With watches 
smaller than 0 size, we would use a 1 
size watch as the starting point. If we 
subtract 5/30 from the 1 size (which is 
36/30) we have 31/30, which is the size 
of a 5/0 size watch, or, if we subtract 
10/30 from 36/30, we have 26/30, which 
is the size of a 10/0 size watch. 

Referring to Swiss and French 
watches, they are usually sized _ in 
lignes, which is a French unit of meas- 
urement. One ligne equals 0.0888 of an 
English inch; then a 10 ligne watch 
would be 10 x 0.0888, which is 0.888 
which is very near to the measurement 
of our American 10/0 size watch. There 
are exceptions to this rule of sizing 
Swiss and French watches, however, as 
many of these watches which are im- 
ported to the United States are sized in 
30th to facilitate casing in American 
cases. 

In the sizing of watches, it is the 
lower plate that is always considered. 

QUESTION No. 4237—Use of Ether in 
Cleaning Watches.—Will you kindly ad- 
vise me if ether is injurious if used to 
dry a watch in cleaning. We cannot pur- 
chase grain alcohol.—R. D. F. 

ANSWER.—Ether will not injure a 
watch movement in any manner, but we 
are of the opinion that you will find it 
dries too quickly to be of any real ser- 
vice. The writer uses clean hot water 
for rinsing after the watch parts are 
washed with soap and water, then dried 
in hot sawdust. The time required to 
handle the work in this manner is very 
little longer than if we would use grain 
alcohol. 

QUESTION No. 4238—Soldering Garnet 
Rings.—We have had several old rings 
to solder, lately, that were set with very 
old garnets. After they were soldered, 
we found that the stones were cracked. 
We were of the opinion that a stone of 














the hardness of a garnet would stand 
considerable heat. In fact, we tested 
some old stones that were broken and 
they seemed to stand the heat. We 
would be very glad to know where the 
trouble lies, as we wish to avoid this in 
the future.—C. R. 

ANSWER.—Certain stones will stand 
the heat of hard soldering, while others 
will not. The hardness of a stone is no 
criterion as certain very hard stones 
will crack when a low heat is applied to 
them. We cannot furnish a complete 
list of stones in either class, but we may 
mention a few of the stones which the 
jeweler is required to work on. Diamonds 
and practically all of the synthetic 
stones may stand sufficient heat for 
hard soldering, providing they are prop- 
erly protected with boracic acid, then al- 
lowed to thoroughly cool before placing 
the article in the pickle. While the 
above stones will usually come through 
the fire safely, it is invariably safest to 
remove valuable stones from their set- 
tings, especially in the case of diamonds, 
as a slight flaw will often cause a stone 
to crack or else make the flaw more ap- 
parent. 

Among the stones that will not stand 
the heat of hard soldering, we may men- 
tion: garnets, amethysts, topaz, opal, 
turquoise, sardonyx, agate, etc. In 
making a test of the above stones, we 
subjected a lot of garnets to a heat 
sufficient for hard soldering. About 35 
per cent of the garnets cracked. Obvi- 
ously, with such loss, we cannot recom- 
mend heating garnets. With the other 
stones in this class, practically all of 
them cracked when heat was applied. 

QUESTION No. 4239—Benzol for Clean- 
ing.—Please advise us if you can recom- 
mend benzol for cleaning watches.—H. P. 

ANSWER.—Most assuredly, we can 
recommend benzol for cleaning watches, 
providing you follow the same methods 
for cleaning as you should when using 





benzine or gasoline. Scrub the plates 
and all parts with a brush dipped in 
benzol, then rinse in benzol and dry in 
sawdust. Then dip in the cyanide solu- 
tion, if necessary to remove tarnish, 
wash thoroughly with soap and water 
to remove all traces of cyanide, rinse in 
cold water, then in hot water and finally 
dry in hot sawdust. 

In cleaning watches with benzine or 
gasoline, a light, whitish film is left on 
the work and which must be removed 
by washing with soap and water rinsing 
and drying as usual. In cleaning with 
benzol, we also have a slight film left 
on the work and while it is of a different 
substance than we find as a residue from 
the benzine or gasoline, we must give 
the watch parts a further treatment 
with soap and water, if we wish to im- 
part a snappy appearance to the work. 

QUESTION No. 4240—Free Cyanide.— 
In looking over various books and trade 
magazines, I have often noted reference 
to “free cyanide” in plating formulae, 
hut could never understand the exact 
meaning of this. Can you tell me what 
free cyanide means and how this con- 
dition of the plating solution is to be 
obtained?—L. G. 

ANSWER.—The term “free cyanide” 
means an excess cyanide in addition to 
the thedretical amount required to hold 
a given salt in solution. In any plating 
solution, a certain amount of cyanide is 
required to dissolve a given quantity of 
any metallic salt and hold it in solution. 
The theoretical amounts of each may be 
figured exactly by means of chemical 
arithmetic. Then, a_ pre-determined 
amount of cyanide is added to the solu- 
tion and this excess amount is termed 
“free cyanide.” All cyanide plating so- 
lutions should contain a certain amount 
of free cyanide, which, when the solution 
is not in use will cause the anodes to 
remain in suitable condition for efficient 
plating by dissolving the oxides formed 
on the anodes during the plating proc- 
ess. If free cyanide is not present in 
sufficient quantities to attain this con- 
dition, then the oxides will remain on 
the anodes, thereby obstructing the plat- 
ing operations, and eventually prevent- 
ing any deposit whatever, until the 
anodes are removed from the solution 
and cleaned. 

QUESTION No. 4241—Removing Fric- 
tion Hairspring Studs.—Certain types 
of cheap Swiss watches are fitted with 
hairspring studs which are forced into a 
hole in the balance cock. Several times 
I have broken pivots off when removing 
such studs. Can you advise me of a 
good, safe method I can use to avoid 





such breakage.—C. C. M. 
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Art of D 


ie the preceding series on setting dia- 
monds in white gold the use of tools 
was explained. Some attempt was made 
to give a fair idea of just what one 
may expect by a conscientious practice 
of the principles given therein. In the 
following pages separate phases of the 
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millgrained line. Polishers should be 
cautioned against buffs and finishing 
jobs. A good light brushing with a 
fairly short rouge brush is all that 
should be done to the setting proper. 
Buffs round the edges and ruin the clean 
sharp finish. Never let your polisher 





art will be treated. It is almost impos- 
sible to dwell on every variation of work. 
Only the more common varieties in use 
are given. You may be sure that they 
will suffice. Once the more elementary 
principles are mastered, the rest will 
come more natural. 


The Solitaire—Flat Top 


Experience has taught me that dia- 
monds mounted in rings, brooches, etc., 
never look quite so well when surrounded 
with excessive metal. No matter how 
beautifully the job is mounted and en- 
graved, surplus metal does not enhance 
the beauty of a diamond. If jewelers 
could be made to study this problem, 
there is no doubt that diamond sales 
would be on the increase. There are 
times perhaps when customers have ex- 
ceedingly small stones which they insist 
on having set in extraordinarily large 
tops. Under such circumstances discre- 
tion should be used. As a good rule, 
however, a fairly wide mirror and close 
double line of millgraining produces the 
best job. The illustration A is an idea 
of what you might expect a properly 
executed job to look like. Whenever a 
wide outside bright-cut is made it throws 
the entire top out of symmetry and the 
work looks commonplace. 


ETTERS frequently neglect to cut 

their edges for millgraining sharply 
enough to allow a uniform full milling 
job. Be sure that you cut your lines 
straight and to a knife edge. Before 
you are ready to bead the job, take a 
sharp flat tool and trim the knife edge 
just enough to allow an even surface 
line. Nothing so mars a job as a poorly 


use tripoli after milling. If you want to 
use it, do so before, but very lightly. 
There are numerous variations of the 
flat top setting, some of which I shall 
explain and illustrate for the convenience 
of those who are not familiar with them. 
Shown in A we have the straight line 
effect. B is a more difficult job to do be- 
cause to complete it satisfactorily every 
cut must necessarily be sharp and uni- 
form. This is known as a variation of 
the star cut and used only when mount- 
ing a diamond in a top much too large 
for the stone. C is a variation of B. 
(B)—Proceed to fit the stone and then 
take it out; cut the necessary V-shapes 
as shown in the first article. Now take 
your pointed tool and make a straight 
cut from each corner of the top to the 








bead. You can cut your mirror star 
D D-! 
CLAW- PLAIN CLAW-FILED 


shape by cutting from the right side of 
the bead to the top. When you have cut 
one half of the star, begin at the top and 
finish at the bead. When you have 
finished this, you will find that between 
each of the beads remains a triangular 
piece of metal. Again take your pointed 
tool and find the center of the triangle. 
Proceed to make a cut straight from 


Gold 


each of the three points toward the 
center. If you will make a mark in the 
center and cut directly into it, your 
graver will remain steady and will not 
slip. Make your cuts straight but fairly 
deep. Cut and don’t dig. When you 
have completed it you will now find it 
quite easy to bright-cut each of your 
triangles with your flat tool. 

Don’t make your cuts too shallow. 

Illustrated in C is a similar variation, 
known as the curtain effect. This is per- 
haps the hardest of the three to cut and 
should never be attempted by any ap- 
prentice until he feels that he has abso- 
lute command of his tool. The pro- 
cedure in setting this style follows the 
star cut closely. Instead of the sharp 
square effect of all the lines, the star 
from point to point describes an arc. 


The Claw Solitaire 


O far we have discussed certain im- 

portant factors concerning the fiat 
top solitaire. Among the many styles 
of diamond rings on the market is the 
white gold claw mounting. This form of 
setting is very practical in setting large 
fine stones. It is without question su- 
perior to the more extensively used flat 
top. The reason is obvious and bears 
out the statement made regarding ex- 
cessive metal. The edges of the gem 
are not hampered by metal and the dia- 
mond shows the maximum refraction and 
dispersion of light. 

In preparing yourself to set a white 
gold claw mounting you should possess 
the following requisites: A good set of 
round setting burrs; a stone size plate; 
a rat-tail and three cornered needle 
file,—fine; a ring clamp and a well mat- 





ted square or ova! push tool. You will 
occasionally need a matting tool to ham- 
mer the metal over stones, but usually 
this can be done without the use of the 
hammer and matting tool. 

When you are about to set the dia- 
mond, know that the setting is neither 
too large nor too small. If it is larger 
than the diamond, procure a pair of 
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pliers and bend the Full length of the 
claws until you think that it is safe to 
drill them out. Jewelers frequently 
place the ring in a vise and in that way 
force the claws together. Either way is 
very risky business because quite often 
through no fault of the setter, claws 
will break. These are some of the 
tribulations of the and must 


setter 


Charmel Ring 





always be expected. It is therefore ad- 
visable to use caution and avoid unneces- 
sary accidents. 

With your claws properly arranged, 
select a burr that is of the same size 
your diamond shows on your stone gage. 
A half carat stone is approximately a 
twenty-four stone size. The weight of 
the diamond is not to be confused with 
the size or diameter of the stone. A 
twenty-four stone size indicates that the 
gem just fits into the plate, and fails 
to fall through the twenty-four hole. 


OW go ahead and burr your ring 
deep enough to allow sufficient metal 
to be forced over the top. If your claws 
are very wide, I suggest you take a saw 
frame with a fine blade and divide the 
width of the claws to suit your con- 





venience. After you have forced the 
metal over and on the stone, your job 
should look like D. You now proceed to 
file your claws as shown in D-1. Note 
that the claws are not filed their full 
length. The idea is to file them at the 
point only, thus leaving a substantially 
heavy claw. With the use of a flat 
graver you can trim them to a point as 
shown in D-2. 

The same method should be used on 
two or three stone rings. Where the 
center claws between stones are heavy 
and solid you may divide them as shown 
in E. Use a pointed graver to get a 
start and continue to file it as shown in 
illustration E-1. When the metal is 
finally pushed well over the stone, you 
may continue by trimming the wings, as 
they are called, with your flat tool. 
Where claws are very heavy you may 
use a rat-tail file and weaken them suf- 
ficiently by filing the outside of the ring 
close to the inside base. If this will mar 
the engraving considerably, use a saw 
and saw on the inside of the claw 
to weaken it. 

Som. setters prefer to force the metal 
over tne stone even though it may be 
very wide, without dividing it. The 
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metal pushed over is finely polished with 
emery paper and the edges millgrained. 
On the other hand when the claws are 
rather narrow, you may file them in to 


a ball shape. However, the first method 
of finishing is by far neater than any 
other I know. It is, of course, optional 
and you may suit your own taste. 


The Wedding Ring 


E have in a fair measure considered 

the solitaire. Next in popular 
esteem is undoubtedly the diamond wed- 
ding ring. Above all diamond set jewel- 
ry, the engagement ring and the wed- 
ding ring are two important items upon 
which the jeweler depends. Because of 
their extraordinary appeal, jewelers 
should be extremely careful not to accept 
any haphazard mounted jobs. Unless 
you are mounting your own diamonds, 
select a. firm which has ability to do 
good work. Pay the small difference in 
setting and feel that you can offer your 
customer the very best. Stones fre- 
quently fall from their settings in wed- 
ding rings because of careless and hur- 
ried setting. Cooperate with your man- 
ufacturer and work with him rather 
than against him. Price is not the 
prime factor. Jewelry is an artist’s 
trade and the buying public demands 
that you give something besides price. 

The square set wedding rings are the 
most popular in white gold. They are 
sold in one, three, five, seven, 10 and 
20 diamonds to one ring. 

We must consider several important 
factors concerning a properly mounted 
wedding ring. First, we will consider 
the importance that governs the proper 
distance of stones. When a ring of a 
certain size is to be set with a limited 
number of stones all around the ring, 
we have no choice in the division of the 
gems other than to divide them equally. 
Whenever possible, however, do _ not 
divide the metal so that the diamonds 
will be too far apart. The ideal ring 
is one whose holes are drilled no fur- 
ther apart than to allow each diamond 
to be set into separate squares with one 
millgraining line to each stone, that is, 
two lines between stones. The line 
dividing the extra metal should be made 
with a fine knife edge tool and closely 
together. (See F). 

There is no question but that wherever 
the lines are not cut through the out- 
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side wall or between. stones, the 
diamonds will appear larger and the ring 
far more beautiful. Of course it is im- 
perative that all lines are cut evenly, 
square and sharp, and that the beads 
are uniformly raised from their respec- 
tive corners. Before securing the stone, 
that is, after you have fitted the dia- 
mond and you are ready for your V-cuts, 
take a fine steel point and divide your 
squares evenly. This will save you con- 
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siderable trouble in getting your even 
outline. No. 2 medium oval millgrain 
tool is the best to complete your job. 


EXT to the square effect set wedding 
ring is another style, suggested 
where the metal is considerable between 
stones. I refer to the rope set ring. 
See illustration G. Note that only two 
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hold the 


beads diamonds on opposite 
sides. 

Other varieties are heart shapes, very 
popular with some people; the oval 
square, which is the same as the square 
only the top is oval, making it more 
difficult to set, and others too lengthy 
to enumerate here. 


The Diamond Cluster 


The diamond cluster gained the height 
of its popularity about nine years ago. 
Since then, for perhaps no good reason, 
it has failed considerably in the sales 
of diamond jewelry. There is no doubt 
that it will again return to the esteem 
of the buying public perhaps with some 
slight changes from the ones now in 
vogue. There are, however, many man- 
ufacturers who continue to make clus- 
ters and it requires only the proper 
initiative to again place them on the 
shelves of the American jewelry stores. 


3 


The best results in the setting of dia- 
mond clusters is without question ob- 
tained in platinum. As _ previously 
stated, platinum can be worked easily 
and responds to the touch of a tool with- 
out difficulty. White gold offers resist- 
ance and any attempt to set a cluster 
where the holes are so drilled as to bring 
the stones edge to edge, will quite often 
prove disastrous because of the great 
chances you take in breaking through 
the walls. Therefore, the average white 
gold cluster differs somewhat from the 
platinum insofar that the metal on white 
gold is not as concentrated as on plati- 
num. Most white gold clusters have, or 
rather should have, sufficient metal be- 
tween stones to eliminate the great risk 
of cutting through. 


HE illustrations here are of the more 

common varieties and sufficient to 
serve toward an_ intelligent under- 
standing in the setting of clusters. 
H shows the cluster in its successive 
stages. If followed judiciously, it should 
produce very satisfactory results. There 
are undoubtedly many other methods of 
going about the work but I am giving 





(Continued on page 118) 
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United States Patents 
Issue of Oct. 29, 1929 


EDWARD 
Filed 


1,733,538. WRIST-WATCH BAND. 
HERSCHEDE, Cincinnati, Ohio. 





April 30, 1926. Ser. 105,829. 3 claims. 
In a wrist watch strap construction _the 
combination of a strap having perforations 


member slidably 
stud fixed in the 


therein, a 
arried by 


C-shaped clamp 
said strap anda 








having ends extending in 
therefrom, one of said 
enter a perforation in the 
clamp against longitudinal 


clamp member and 
opposite directions 
ends serving to 
strap to fix the 


movement thereon the other of said ends 
serving to detachably connect a second strap 
to the clamp. 

733,192. JEWELRY AND WATCH 
LAUNDRY MACHINE. Oscar HABER, 
Brooklyn, N. Y. Filed April 25, 1928. 
Ser. 272,745. 5 claims. 


A device of the character. described, in- 
cluding a plurality of vessels adapted to 
contain cleansing liquids of different natures, 











an article holding clamp, a chuck for re- 
jeasably holding the clamp whereby the 
clamp may be moved into or out of one of 


said vessels, means to rotate the chuck while 
the clamp is in the vessel, and a member 
supporting said vessels, said member being 
rotatable to permit the vessels to successively 


receive the clamp. 

1,733,565 WATCH - CRYSTAL TRAY 
TOosHIO Topita, New York. Filed Nov 
19, 1928. Ser. 320,277. 1 claim. 


A watch crystal holder 
divided by a plurality of 
tudinal and transverse partitions 
plurality of rectangular compartments, said 
longitudinal partitions extending for the full 
depth of the tray with their upper edges flush 


embodying a 
intersecting 


tray 
longi- 
into a 


with the plane of the top of the tray and the 
transverse partitions being of lesser height 


longitudinal partitions and with the 
upper edges of the transverse partitions 
spaced from the plane of the top of the tray, 
a filler block removably seated in each com- 
partment and the base of each filler block 
being co-extensive with and adapted to rest 
upon the bottom of the compartment, the 
forward portion of each block extending up- 
wardly to substantially the plane of the top 


than the 








of the 
surface, 
a portion of 
top edge of 





and the upper surface 
surface 
downward and rearward direction to the 


ly of 


said 


tray and 
a flange 
said 
the 


flat 


edge of the block. 


1,733,689. 


Ina 


wound 


a rotary contact member, means for periodi- 
cally rotating said rotary contact member into 
engagement 
member, 
an insulating roller 
switch 
premature 


the 


79,743. 


Cincinnati, 
Ser 32 


79,744. 


Cincinnati, 
Ser. 


Conn. 


clock, a 


there 
extending forwardly 
surface 
adjacent transverse 


ELECTRIC 
MECHANISM. 
bury, 
154,278. 3 
switch mechanism for controlling the 
winding of the main spring of an electrically- 
stationary 


Filed Dec. 11, 
claims. 


provided 


and 


of the 
being 


CLOCK - 





~ 








with 


contacts 





said 


stationar 


DESIGNS 


CLOCK CASE. 


CLARENCE 





Ohio. 


CLOCK C 


ASE. 


Filed July 


,061. Term of patent 31 


CLARENCE 





Ohio. 
32,062 


Filed 
Term of patent 3% 


July 


contac 


f 


with 


overlying the 


block rearward- 
sloped 


WINDING 
FREDERICK LUX, Water- 
1926. 


t 


10 


y 


be prevented from ‘as 


E. 


16, 


16, 


years. 


member, 


contact 
said rotary contact member having 
at its extremity whereby 
will 
electrical engagement. 


OGDEN, 








a flat 79,746. CLOCK CASE. CLARENCE E. OGDEN, 
beneath 
partition 
in a Cincinnati, Ohio. Filed July 16, 1929. 
rear Ser. 32,064. Term of patent 3% years. 


79,747 CLOCK CASE, CLARENCE E, OGDEN, 


Ser. 





Cincinnati, Ohio. Filed July 16, 1929. 
Ser. 32,065. Term of patent 3% years. 
79,748. CLOCK CASE. CLARENCE E. OGDEN, 





Ohio. Filed July 16, 1929. 
Term of patent 3% years. 


United States Trade-Marks 
Issue of Oct. 29, 1929 

The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year “pro- 
viso are registrable under the _ provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of 
fee of $10 must accompany 
opposition. 


Cincinnati, 
Ser. 32,066. 


said Act a 
each notice of 


Ser. 281,303. SAMUEL LASHOF, 
Pa. Filed March 25, 1929. 


Philadelphia, 





The words “Quality First,” and the repre- 
sentation of a diamond, as such are dis- 
1929. 
years, 
OGDEN, 
1929 claimed apart from the mark shown in the 
drawing. 
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For Precious, Semiprecious, Imitation 
Precious, and Synthetic Precious Stones; 
Precious and/or Semiprecious and/or Imita- 
tion Precious and/or Synthetic Precious 
Stones Set in Precious Metals, Settings of 
Precious Metals, and Jewelry for Personal 
Wear, Not Including Watches, Made _ of 
Precious Metals, and/or Precious and/or 
Semiprecious and/or Imitation Precious 


and/or Synthetic Precious Stones. 
Claims use since March 1, 1923. 








Art of Diamond Setting in White 
Gold 
(Continued from page 115) 


you what I believe from experience to 
be the very simplest way of finishing 
the work without sacrificing one iota 
in the necessary proper finish of the job. 

The seven stone cluster is the most 
popular. Clusters may be set with only 
four, and as many as 30 or more dia- 
monds in one cluster. Whatever the 
number, makes very little difference. 
Certain successive stages are all that 
you should remember and the rest will 
take care of itself. Arrange your dia- 
monds so that they will fit into their 
respective holes. Set the center stone 
first. You may go about this work the 
same as you do with plain setting. Be- 
tween each of the stones surrounding 
the larger center stone, you raise one 
bead toward the center stone H-1. If 
the metal between center stone and the 
lower small stones is sufficient to war- 
rant placing a bead, H-2, you may 
proceed to finish the work as shown. 
Three beads are formed, two on the 
lower and one between the two beads of 
the center stone. This leaves. the 
finished appearance of somewhat of a 
triangle. When all stones have been 
fitted as shown, a piece of metal remains 
between stones. Cut this so that your 
finished cluster assumes the appearance 
of a six pointed star (seven stone clus- 
ter). If the metal does not justify a 
bead on the upper part of the cluster, 
under-set your diamond there and raise 
but two beads on the lower part. You 
may divide the excessive metal in 
straight lines instead of having a star 
set effect. Where the customer desires 
all beads and the metal appears exces- 
sive, cut your line that remains between 
stones into minute squares and bead 
them over H-3. 


HEN setting a cluster with only 

four stones, follow the same method. 
You will find yourself with considerable 
excessive metal. This can be cut up 
with a bead in the center as if stone 
and then bright cut or otherwise en- 
graved. 

Crown Set Cluster 


The crown set cluster is a very old 
and reliable member of the jewelry 
trade. I have no knowedge as to its 
actual introduction but it came in to 
being many years before the conven- 
tional seven stone cluster of some 10 
years ago. There is an appeal in a 
crown or wing set cluster that differs 
materially from the more modern style. 
It is set much like anv other cluster, 
differing only in the finishing of the 
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wings that constitute the outside part 
of the cluster. It is impossible to give 
any definite way that the cluster should 
be set because everything depends on 
the amount of metal that you have to 
work with. 

(To be continued) 








Workshop Notes 
(Continued from page 113) 


ANSWER. — In removing hairspring 
studs from balance cocks of watches of 
this description, we have often observed 
workmen using a knife to pry the stud 
loose. If the stud comes loose more 
easily than was expected, the knife 
blade usually slips across the cock and 
breaks or bends a pivot, or damages the 
hairspring. Tweezers and pliers have 
been designed for this purpose, but they 
are not always suitable. The _ best 
method we know of is simply to punch 
the stud loose. The punch may be made 
similar to a jewel pusher, with the plug 
just long enough to reach through the 
stud hole and also slightly smaller in 
diameter than the stud. Two or three 
sizes will do. 

In using this method, we simply rest 
the balance cock on any convenient 
square-edged block of metal about an 
inch high, which will allow the balance 
to hang down from the cock and be 
partially supported on the bench. Then 
the stud may be easily and safely 
pressed out with the small punch. The 
end of the stud arm being supported on 
the edge of the block, it is a very easy 
matter to hold the cock level under any 
amount of pressure required for push- 
ing out the stud, eliminating the slight- 
est risk of injury to any part. 








December Merchandising Calendar 
(Continued from page 65) 


must compete with every other merchant 
in the community with success. 

The public is exacting in its demands. 
The people have pre-conceived ideas of 
what a Christmas gift should be—and 
of how Christmas gifts should be han- 
dled, displayed and sold. The wise 
jeweler will meet these demands by giv- 
ing the people what they want, in the 
way they want it. 

What is a Christmas Gift? The good 
people of these United States put a 
liberal construction on what constitutes 
a Christmas gift. Even the most com- 
monplace article will be considered as 
a Christmas gift if it is placed in a 
Christmas package, and is offered in the 
midst of Christmas decorations. As the 
jeweler handles few ordinary utility 
articles his merchandise is in a class by 
itself, but he has to compete with the 
ordinary because: the people consider 
everything in making their selections. 

The Christmas trappings are im- 
portant. Even jewelry and diamonds, 
silver and glassware should be “dressed 
up” in Christmas tinsel to please the 
public. Christmas gift boxes should be 


used prodigally. The Christmas gift 
should beswrapped in Christmas papers. 
It should be tied with cord in keeping 
with the season. 

It isn’t always the most satisfying 
thought that an article is chosen for a 
Christmas gift because it is appropriate- 
ly surrounded with Christmas trappings, 
when it is of such an artistic and in- 
trinsic value that it should sell on its 
own merits. But—if the dear people 
demand holly leaves and tinsel cord as 
an accompaniment of a precious gem— 
why not give them what they want? 
They are paying for it with their own 
good money. 

It is the same with the store as with 
the merchandise. If the people want 
Christmas decorations—and it is one of 
their most apparent demands — the 
jeweler should give them Christmas de- 
corations. Both his window displays 
and his interior displays must please the 
people before they will consider his 
wares as gifts. 

These things serve to put the people 
into the Christmas spirit. They in- 
tensify the emotions and add to the 
attraction of giving. The gift-giver 
receives an emotional thrill that com- 
pensates for the cost of the gift. The 
purse-strings are loosened through the 
influence of the spirit symbolized in the 
decorations. 

Christmas is a big enough event to 
radically upset the customary routine 
and traditional conventions of any store. 
The jeweler who does not think so will 
surely not do his share toward keeping 
the Christmas gift business in the jewel- 
ry stores. 

Jewelers who fail to advertise at other 


seasons use prodigal space in news- 
papers at Christmas. Regular adver- 
tisers increase their space. It pays. 


Not only must the jeweler advertise 
his merchandise, but he must advertise 
Christmas. The idea of Christmas is 
actually of more importance than the 
articles sold as gifts. The people are 
sold more on the idea of giving pleasure 
to someone, than on giving someone just 
a piece of merchandise to use. 

The advertisements just before Christ- 
mas need not stress this point so much 
because it has already been driven home 
through a great volume of advertising. 
At this point in the Christmas cam- 
paign for business the people should be 
most minutely informed of the items 
that are suitable for gifts for those they 
wish to present gifts to, and of their 
cost. 

Gift list suggestions are eagerly 
conned by people with purchases to 
make. “What shall I give?” goes up 
like a wail of despair, and the jeweler 
who relieves the people of their troubles 
in deciding gets the business. The near- 
er Christmas approaches the more need 
there is that the lists be of lesser cost 
than the earlier lists. The public purse 
is getting thin, and it is being squeezed 
tighter. Lists of items of a lower cost 
will then be more apt to “ring the Christ- 
mas bell” than those of a more costly 
order. 









—— 


+5 iS a SSE Po ENE. oS 


_— 


i 
alas he eS 









ne» sath 


Re eee Sass las 


— 


edie 


sete: 


Sc TOE) oe 











November 7, 1929 











THE JEWELERS’ CIRCULAR 








RU ns oo es ee Ss es 36 
American Gem & Pear] Co......... 88 
po ee 68 
Arax Jewelry Mfg. Co., Inc......... 44 
Ave Ctewe BGG: Ges. soci ccs 36 
Asiatic Art Jewelry Co., Inc........ 44 
Po eae ee a cr es 86 
CS 1 oe | oa 7, 36, 44 
po a ee ere 36 
ee 8 ae 36 
Baum@old Bros., Tic... ....... 6.005. 44 
Becker, Garistian, Inc... ........... 44 
Becker-Heckman Co. .............. 112 
Bellevue-Stratford ................ 116 
Pe arr 44 
Birnbaum, Pressel Co., Inc.......... 44 
PR SE 5 Sia vies Ga es wsive orse 36 
SS eer Pere 40 
TI BS ig ok bos 6 0nd meee wes 44 
Boyajian’s Sons Co., Inc............ 44 
Bradley Polytechnic Institute ...... 108 
IRS Ps ok Swiss Fs ee ee ws 44 
Brooklyn Purchasing Syndicate..... 123 
po a ee re 44 
EePOwe TOFOSMOPS 6 oc ccc cee 41, 42 
Bulova Wasen CO... 0... cee eeees 91, 92 
Burstow, Kollmar & Co............ 36 
eo 44 
Chatham & Phenix National Bank.. 96 
Chemical Bank & Trust Co......... 96 
eS eo re 40 
Ce SU COO ries ei ix acsassa BS 
Clinton Refinine Co., Inc........... 36 
i a eS 0 10 
re 34 
Corbett & Bertolone, Inc........... 44 
Cortepert Weteh Co. ... 6. cee eses 44 
Crescent. Rime Go., Inc... ....6....% 36 
oe oe 37 
Cropaman, Cuaa. 5., & Co.........% 80 
Crees Tee GO... on ncn cc cseees 112 
oe ee eee 38 
Dattelbaum & Friedman........... 44 
ig A Sa 110 
Dennison Manufacturing Co........ 34 
Ep URTENE. Niy sc sta eure dct <ia o's «s 44 
Oo 44 
Dingeldein, August, & Son.......... 44 
Dougherty, Chas. T., & Co., Inc...... 80 
Dousnerey, G, V.,.Co.,. IMC......... 44 
Durafoure, Max, Lid.............. 44 
Matern: Pear COso. oi eicese css ws 44 
A SE ree 78 
Eitelbach, Walter, & Co............ 80 
Elgin American Manufacturing Co.. 14 
Elgin National Watch Co.......... 100 
Eiwyn, 100, Co., IMC... 6.0 cies. BD 
ne 84 
Forstner Chain Corporation........ 11 
Frances Bead Stringing Studio..... 94 
Franco American Precious Metals 
ey. EOS ee eRe 108 
Preeeitt, JUNO, TNC... ic ae sca e's 44 
Freand, Henry, @ Bro............. 3 
Friemeone. 14, Cor, IMe..... 2 i cee 36 
es NEN DS doe doh te swe wes 36 
General Alloy Co., Inc... .........: 36 
a SS 24 
Goldsmith, Chas. P., & Co.......... 44 
Goldsmith, Stern & Co............. 4: 





INDEX TO ADVERTISEMENTS 





dy | rr rr 76 
Gorham Co. ...... Inside Front Cover, 3 
Gottlieb, Fred’k M., & Co............ 98 
Governor Clinton Hotel............ 112 
Rp ENON a oo ee sc ee eta 82 
Peete Tre SOM. 6 os. 116 
Hammel, Riglander & Co.......... 106 
PU IE Re cans cs ks 640s orks eae 124 
pe a re 37 
Fo@maponter; Blew A... . 20. i cass 36 
See 2. Gr WE Oe sc once cice ccs 44 
Hedges, William Oe ee 78 
Helen Manufacturing Co........... 36 
yt RE aS, So a ag a ee 44 
ERE Cae 116 
Holmes & Edwards Silver Co........ 45 
We NS ok sg kc + odo wie's'c oe) OO 
Hubbard, Cmaries A............... 125 
Imperial Cat Gines Co... .........%. 94 
ee a 6 44 
International Silver Co...45, 46, 47, 48, 
49, 50 
Mi aay hk a i eae 96 
Jamel Tete Mie. CO. cick wh cece ce 36 
Jecumon, wenn a. 6 Co... 6 oc case 36 
Be Se ee ao rere 44 
pO a re 78 
(A ES ORG ogo eke Sake cade ls 6 
sewel-Gem Co., Iiic................ 44 
Jewelers Adjustment Bureau....... 94 
Jewelers’ Institute of New York....112 
a Sa, eae ba a 40 
BS Ste a er ree 94 
Johnson-Matthey & Co............. 44 
SUMNER, SIRE oo. oi. enn, BY 
ee Ue 76 
Kellar, Charles, MR irik a acess as 13, 4 
Kerpen re i 
Oe er Pf 
Meme. Merumer B....... 6c. cee ess 44 
Ie ee a aie say 15 
SE re 37 
eS er 44 
Mreisrer; Jacaqaes, @ Co; .........5..: 9 
Lae Prente, Altred. & Co........... 44 
Lederer, Henry, & Bro., Inc........ 27 
ROPES V MEOP Pica s antic aes ses . 44 
Lees & Sanders, Lid............... 116 
RN I AMEE orice 21s were 0. 6 ss. 000 108 
er re eee 44 
Lewis, Mandell RY es ree ee 128 
Lewy '& RN er She cis 
POpe Cormue @ OG. cee ccc cses 44 
Lion Safety Pin Clutch Co.......... 116 
Lorech; Albert, & Co:, Inc.......... 66 
Pie WOTEN CO. ni ic ck ec cnc 44 
Maddock & Miller, Inc............. 44 
Martin-Copeland Co............... 26 
Mayers, Osterwald & Muhlfeld, Inc.. 70 
Mazer, Joseph. Co., Inc........... 88 
pe OOS. SE ot > 33 
pe a. 28 
Middletown Silver Co.............. 18 
pe Ee a ee ee 86 
Modern Novelty Co., Inc.........36, 88 
Morris, Norman M............:... 44 
MS BIN oo ory twits stb ces se se 44 
i re 44 
Teeene,. ua Oe Os Pic oa ks hace 74 


Newark Manufacturing Jewelers.... 36 


Inc.. 36 
Inc.. 25 


New Jersey Jewelry Mfg. Co., 
Nov-e-line Manufacturing Co., 


Bee er NN I occa Walsiv'aw oeeses 116 
Oppenheimer Bros. & Veith........ 76 
Cp eee 44 
Pennant Watch Supply Corp....... 112 
Pen-O-Graphic Pen Co.............. 44 


Self-Winding Watch Co. 


Perpetual 
19, 20, 21, 22 


Picard, Victor A., & Co., Inc........ 8 
Pickel® Brothers ..........6...60. 44 
Poole Clock Division—Morse Prod- 
ME 2 sis ie oi twink harm Once 44 
Providenee Stock Co............... 30 
Rifkin @ De Jong, Inc; .............- 84 
Te re 94 
a fn, Oe”, re 
Outside Back Cover 
Rogers, Wm., & Son............. 48, 49 
Rogers, Lunt & Bowlen Co.......... 63 
RS ee eee 44 
Rosenthal China Corporation....... 12 
Rueckert Manufacturing Co. ....... 125 
Rufeisen, Henry, Inc.............. 36 
St. Louis Watchmaking School..... 123 
I naa =< 4 
PUM NE OI os oye is ws ws aevdnwnni Oh 123 
Snape, (As & Sons. cic. ds. cas es 44 
wma Pree. & CO... oc no kee ccs 44 
Silberfeld, Arthur, Inc............. 82 
| ae en 44 
SUNT EIEN So ches Sie Ban cranial 29 
Spyco Smelting & Refining Co...... 110 
SUMMMINE EP OOMB. BN. oka os ns os aicie's 44 
uae. Ween Cane Co... 32... bce 4 
Starke, Baward, @ Co... .......2..-. 88 
nce ls, ed a hn rr 64 
SUNS A OS oa aes 8 eee sows 23 
oy ee 8 eae 44 
eM EN or oe Oe Sik Seca a. ace wee 94 
TO FORD ae x ow. nid sc se usels ss wd 36 
oO Fa: 94 
Supreme Stone Importing Co........ 44 
PRURMIGR ORE MF a arc, ode. visite werd Relacs 116 
amma LCG ec ics cc wacs 44 
6 ee ee er ree 44 
Beer, Tee Fee ok eo isin dia 128 


United Business Publishers, Inc.126, 127 


Evie ee 86 
Lf i ee a er 72 
eo i 82 
NWimOONON OC UNORENN hk 5 6<ds eco cree doc doves 125 
Wachenheimer Brothers, Inc......31, 32 
TI Sg nado ciated do kice olecas 36 
Wallace, R., & Sons Mfg. Co........ 
Inside Back Cover 
Wattnam Wateh (o...........%... 16 
Lg Ae A OT ea 44 
Washburn, C. Irving............... ae = 
Wefferling, Berry, Wallraff Co., Inc. 36 
Warmer @ Davis Co... . .cecccses “417 
Wiedmann, Martin H.............. 36 
WUT O os ide ooo sha Saws Oe ee 38 
i ED ee es 
I cee ne eg 125 












120 





THE JEWELERS’ CIRCULAR 


November 7, 1929 








Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c a word. 

Heavy type, 10c. a word; minimum 
charge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $7.50 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 





Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 








STENOGRAPHERS, bookkeepers,_ typists, 
clerks furnished, no charge. Fulton Agency, 
93 Nassau St., Cort. 5051, New York. 


ENGRAVER, by married 
best of references. 
Charlottesville, Va. 





POSITION AS 
man, A-1 designer ; 
Write P. O. Box 204, 


YOUNG MAN, experienced retail salesman, 
seeks a responsible position with a well 
established and progressive concern. Ad- 
dress “B., 4015,”’ care Jewelers’ Circular. 








EXPERT ENGRAVER, watchmaker and 
jeweler above the average wants position 
in Florida after Jan. 1. S. I. Echelbarger, 
Brownsville, Pa. 





DESIGNER with many years’ experience on 
fine platinum jewelry, desires permanent 
position in New York. Address ‘‘O., 4054,’’ 
care Jewelers’ Circular. 





POLISHER, LADY, on fine platinum jewelry, 
with many years’ experience, wishes posi- 





tion for four or five days per week. 
Address ‘“‘H., 4053,’’ care Jewelers’ Circular. 
BOOKKEEPER - STENOGRAPHER, thor- 
oughly experienced in all detail work; 
capable of taking complete charge. Ad- 
dress “G., 4135,” care Jewelers’ Circular. 





CLOCKMAKER, young man, 24, selling ex- 
perience, A-1 references, desires position 
in New York City. Address “G., 4197,’ 
care Jewelers’ Circular. 





DESIGNER; first class original and practi- 
cal designer on all kinds of jewelry desires 
position or will do work at home. Address 
““A., 4076,” care Jewelers’ Circular. 











YOUNG LADY has had four years’ experi- 
ence office detail work, knowledge of 
stenography and typing, desires position. 
Address “R., 4,” care Jewelers’ Circular. 





AN EXPERIENCED SALESMAN, young 
man, desires connection with a _ reliable 
retail concern in the Maiden Lane vicinity. 
Address “P., 2,” care Jewelers’ Circular. 








WATCHMAKER, experienced as salesman 
and railroad watch inspector; fully experi- 
enced in all lines of watch repairing. Ad- 
dress “J., 4201,’ care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER, 20 years of 
experience, Al mechanic, close timing, de- 
sires permanent position. Address “V., 
47,’ eare Jewelers’ Circular. 





create, 
work, 
Ad- 


JEWELRY DESIGNER, ability to 
and experienced in practical 
wants position with reliable firm 

"Riu, Be, care Jewelers’ Circular 


also 


dress “A., 57,” 





ENGRAVER, JEWELER and stone setter, 
20 years’ experience, desires a position in 
State of New York or New Jersey. Ad- 
dress “P., 40,” care Jewelers’ Circular 





SALESMAN, retail, with 14 years’ experi- 
ence, desires connection with a reputable 
concern handling trade of better class. 
Address “O., 12,” care Jewelers’ Circular 








HUB AND DIE CUTTER. expert on ladies’ 
and gents’ rings, also silver novelties; up- 





to-date designer. Address “F., 27,” care 
Jewelers’ Circular 
HUB AND DIE CUTTER, artistic and prac- 


tical tool maker, wishes nermanent position 
with small concern. Address “H., 29,” care 
Jewelers’ Circular. 





WATCHMAKER, 22 years’ experience on 
American and Swiss watches, seeks steady 
position New York or Brooklvn. Address 
“E., 26,” care Jewelers’ Circular. 





SALESMAN, good following. vast acauaint- 
ance, better retail trade, East and Middle 


diamond and Swiss watches 
22,” care Jewelers’ Circular. 


West: fine 
Address “D., 





FIRST CLASS modeler and designer for hol- 
lowware and flatware manufacturing, 20 
years’ experience, is open for a _ position. 
Address “L., 36,” care Jewelers’ Circular. 





WATCHMAKER AND ENGRAVER would 
like to locate with a reliable concern per- 
manently: married, age 35; A-1 reference. 
Address “Y., 15,’’ care Jewelers’ Circular. 





FIRST CLASS ENAMELER on hand enamel; 
18 years’ experience on high grade work: 
best of references. Address “W., 48,” care 
Jewelers’ Circular. 





SALESMAN, WATCHMAKER. manager of 
store, buyer. and window-trimmer, 20 
years experience; age 38, married: at 
present employed. Address “X., 4072,” 
care Jewelers’ Circular. 





SALESMAN, 22, Christian, married, desires 
position with high class retailer. with 
future possibilities: six vears’ experience; 


YOUNG MAN, 22, five years’ experience, 
desires position with manufacturing or re- 
tail jewelry concern; now employed: best 
references. Address “V., 9,” care Jewel- 
ers’ Circular. 





CERTIFIED WATCHMAKER open for posi- 





tion at once; capable of taking charge; 
also sales experience; 20 years in the 
business; A-1 references. Address “K., 
$208,’" care Jewelers’ Circular. 

YOUNG LADY, thorough knowledge of 
double entry bookkeeping, nine years’ ex- 
perience with diamond and jewelry con- 


cern; full charge; excellent references. 
Address “E., 4194,” care Jewelers’ Circular. 


FIRST 





CLASS WATCHMAKER, A-1 me- 
chanic, 20 years of experience, desires 
permanent position; salary $55, New York 
or vicinity. Address ‘“Z., 55,” care Jewel- 
ers’ Circular. 





FIRST CLASS JEWELER, age 31, specialist 
in finest repairings, special orders, new 
work in gold or platinum, open for posi- 
tion; go anywhere. Address “Circular, 
182,” 1104 Heyworth Bldg., Chicago. 





CREDIT 


MANAGER, 15 years’ retail ex- 
checking credits, managing, ad- 
vertising, buying, window trimmer, also 
A-1 salesman; married: best references. 
Address “T., 45,’’ care Jewelers’ Circular 


perience, 





HUBCUTTER AND DESIGNER, expert on 


rings of modern character, original de- 
signer for jewelry in general, desires posi- 
tion. Address “X., 14,” care Jewelers’ 
Circular. 





YOUNG 


BOOKKEEPER, 


LADY, bookkeeper, stenographer, 
executive ability, seven years full charge 
of wholesale diamond, watch and jewelry 
concern: highly recommended. Address 
“B., 20,” care Jewelers’ Circular. 


STENOGRAPHER, young 
lady, seven years full charge diamond 
platinum jewelry office, wishes similar posi- 








tion; former firm out of business. Ad- 
dress “C., 21,” care Jewelers’ Circular. 
BOOKKEEPER, YOUNG LADY, well edu- 


cated, thoroughly experienced, can assume 
full responsibility of office; has had over 
ten years’ experience. Address “G., 28,” 
care Jewelers’ Circular. 





BY FIRST CLASS combination watchmaker, 


jeweler and engraver, 25 years’ experience, 
an expert on Swiss. bracelet watches; 
salary required, $50 per week. Address 
= 37,” care Jewelers’ Circular. 





SALESMAN, extensive followin 


diamonds, 
jewelry, large, small towns iddle West, 
South and Pacific Coast, jobbers and re- 
tailers, desires permanent connection ; high- 





furnish best references. Address “W., est references. Address “G., 4082,” care 
4108," care Jewelers’ Circular. Jewelers’ Circular. 

MANAGER, live wire, thoroughly experi- BOOKKEEPER, SECRETARY, stenographer, 
enced in merchandising, credits, collections, thoroughly experienced, desires position 
advertising, window trimming, seeks con- with diamond importers; can take com- 


nection with responsible outfit Address 


“—D., 4133,” care Jewelers’ Circular. 





SALESMAN, MANAGER, high class, capable 
experienced, best class 


man, thoroughlyv 
trade: best references as to _ honesty, 
character and ability. Address ‘M., 4176,” 


care Jewelers’ Circular. 





POSITION at 


WATCHMAKER WISHES 
yedrs of exnperi- 


once: will go anywhere: 
ence on high grade and wrist watches; 
$50.00 per week to start. Address “G., 
4185,” care Jewelers’ Circular. 





WATCHMAKER. experienced, competent on 





all grades, sales abilitv, best references, 
desires permanent position with pleasant 
surroundings. Address “Watchmaker,” 
2069 East Grand Blvd., Detroit, Mich 
JEWELER. English, 40, newly = arrived, 


steady all around hand; platinum and gold 


work: fine repairs, stone setting: desires 
position. Address “F., 4196," care Jewel 
ers’ Circular. 





A YOUNG MAN of .25, with ten years’ ex 
perience in the jewelry business, 
position with a reputable retail concern in 
New York City or vicinity. Address “Q., 
3,” care Jewelers’ Circular. 


seeks 





watchmaker and salesman 
once; capable of 


FIRST CLASS 
open for position at 
taking charge: 19 years’ experience; A-1 
references: Ohio preferred Address “‘L., 
4210,” care Jewelers’ Circular. 





plete charge stock and records; best ref- 
erences. Address “K., 4140,” care Jewel- 
ers’ Circular. 





_ 


UYER AND MANAGER for watch depart- 
ment, also first class general salesman, de- 
sires permanent connection with first class 


firm; eight years present position; age 31, 
married; best references. Address “C., 
4178,’ care Jewelers’ Circular. 





WATCHMAKER, 38, 


mechanic, 23 years’ 
experience, open for permanent position: 
can take charge watch repair department 
and wait on trade; good references; New 
York. Address “B., 10,” care Jewelers’ 
Circular. 





I 


TIRST CLASS ENGRAVER and chaser, age 
37, 20 years’ experience on finest work, 
can also make all designs; only Al con- 
cern considered. Address Charles TP. 
Heppner, care Benkal, 872 Whitlock Ave., 
Bronx, N. Y. 





WATCHMAKER, 


high class man, wishes 
permanent position with first class jewelry 
-1 


store; have 15 years’ experience; A 
reference; age 30; daylight shop only; 
salary $50 a week. Address “H., 4199,” 
care Jewelers’ Circular. 





SNGRAVER, first class man, accustomed to 
the work of high grade stores, will take 
a holiday position for ten weeks or longer ; 


modern monograms and fine inscriptions, 
ete.: best reference. Address ‘Eastern, 
$202," care Jewelers’ Circular. 












eo 


REY ay 


DS 





iS ee cee 





















et ee 


ARES oS PERE err = 


Raa 


_ Ee SARC LA pa GRR TS Oe leny. i ces. 


Cai: Nace DGLISS sad! ede 

















November 7, 1929 





THE JEWELERS’ CIRCULAR 








121 





SITUATIONS WANTED—Continued 








SALESMAN OPEN FOR PROPOSITION fol- 
lowing lines: gold jewelry, marcasite novel- 
ties, bracelets; department stores, jobbers, 
retailers, New York City, State, New Jersey, 
Connecticut, Pennsylvania. Address “X., 
50,” care Jewelers’ Circular. 


LADY, trustworthy, 
knowledge diamond 
desires position with reliable 
jewelry concern as bookkeeper, stenog- 
rapher; best references. Address ‘“Z., 18,” 
care Jewelers’ Circular. 


YOUNG MAN, 24, experienced watches, 
jewelry, mountings, silverware, thoroughly 
experienced office detail man, counter 
salesman, stock, repair clerk, shipping, re- 
ceiving ; personality, appearance, reference. 
Address “A., 19,’”’ care Jewelers’ Circular. 





capable, 
importing 


YOUNG 
thorough 
business, 








WANTED, small snappy manufacturer’s 
line for jobbing trade, Middle West 
territory, by experienced salesman who 
can produce business. Address “D., 
4171,” care Jewelers’ Circular. 





SALESMAN, middle aged, Christian, very 
well known and established with better 
class of retailers and wholesalers in all 
territories, coast to coast, seeks dignified 
and permanent connection with a highly 
rated line; capable of substantial results. 
Box 902, 110 Livingston St., Brooklyn, N. Y. 





JEWELER, ENGRAVER and stone setter, 
first class congenial workman, steady and 
reliable. wants permanent place, retail 
store. now or January ist; present em- 
ployer retiring: southeast; give full par- 
ticulars. etc. Address “Y., 52,” care Jewel- 

ers’ Circular. 


YOUNG MAN, experienced salesman and 
window trimmer, seeks connection 
with a prominent establishment on or 
near the Avenue. Address “A., 1,” 
eare Jewelers’ Circular. 


EXECUTIVE AND SALESMAN, enjoying 
the confidence of most large wholesale 
houses east of Mississippi River ; Chris- 
tian; best of references; good sales 
record; at present employed. Address 
“X., 4125,” care Jewelers’ Circular. 











FIRST CLASS jeweler and diamond setter, 
married, 32 yvears of age, executive ability 
as manager of retail store, desires connec- 
tion with high class concern; thoroughly 
experienced in estimating and selling; ex- 
cellent references. Address “C., 13,’ care 
Jewelers’ Circular. 

INSTALMENT MANAGER; only first 
class store with permanent position 
considered; highest references; open 
record for past 15 years; gentile, 
married. Address “J., 31,” care Jewel- 
ers’ Circular. 








FOREMAN, DESIGNER, platinumsmith, 
diamond setter and special order salesman, 
desires responsible executive position with 
retail store having a high class clientele 
and modern’ shop; efficient production 
methods: excellent references; January: 
$100 per week. Address “A., 4162,” care 
Jewelers’ Circular. 

WATCHMAKER, now employed, pos- 
itively first class on all types, seeks 
permanent position with fine store, 
Manhattan, or Brooklyn, downtown; 
salary $50. Address “B., 4163,” care 


Jewelers’ Circular. 








YOUNG MAN, 24, single, neat appearing, 
desires position where hard conscientious 
work will be repaid by learning the jewelry 
business; pay no object; attended Chicago 
School of Watchmaking one year; will go 
anywhere: reference. Address Forest 
Mayo, General Delivery, South send, 
Indiana. 


SOUTHERN REPRESENTATIVE of 
proven ability, extensive following 
south and southwest, wants connec- 
tion, A-1 organization with established 
reputation. Address “W., 11,” care 
Jewelers’ Circular. 








MANAGER;; instalment manager, buyer, ad- 
vertising, is open for permanent position ; 
15 years’ experience; married, Gentile; 
South or Southwest preferred; thoroughly 
understand every department of instalment, 
merchandising and collecting; highest ref- 
erences as to integrity and ability; all 
replies answered. Address “K., 32,’’ care 
Jewelers’ Circular. 


WANTED, first class watchmaker; steady 


position; state experience and salary; ref- 
erences required. Shaw Jewelry Co., 800 
Main St., Fort Worth, Texas. 





SALESMAN; Carter, Gough & Company 
wants salesman with experience in Middle 
West. Apply in writing, Park & Mulberry 
Streets, Newark, N. J. 





MAN OF PLEASANT CHARACTER and 
keen salesmanship, many years of experi- 
ence in the watch trade, desires to affiliate 
with large concern as watch salesman, 
estimator on repairs and the fixing of 
prices; chances for opportunities; would 
also consider management of medium sized 
stores; best references as to character and 
ability. Address “P., 4216,” care Jewelers’ 
Circular. 





PRODUCTION MAN with many years’ ex- 
perience in various branches of the jewelry 
trade, is open for immediate connection 
at a moderate salary in or out of town; 
an expert on tools and machinery, having 
had charge of production for leading man- 
ufacturers of ring mountings of all de- 
scriptions; progressive man capable of 
originating new ideas, organizing plant 
and assuming full charge. Address “A., 
4169,’ care Jewelers’ Circular. 





SALESMAN, executive, available immedi- 
ately; eight years’ experience platinum 


bracelets, watch cases, mountings, 
mounted, semi-mounted; New York, 
Boston, Philadelphia trade, jobbers, 


manufacturers and retailers; seeks con- 
nection with reputable house. Address 
“—P., 16,” care Jewelers’ Circular. 

















Lines Wanted. 


5e. a word; minimum charge, $1.25 





PACIFIC COAST REPRESENTATIVE 
wants side lines on commission basis; 
best of references regarding character and 
proven § ability. Address °*T., 7,” care 
Jewelers’ Circular. 





SALESMAN, maintaining Chicago office, 
with substantial following among job- 
bers, mail order and credit stores in 
Middle West, Northwest and South, 
open for lines of costume jewelry, 
watch bracelets, etc.; straight commis- 
sion. Address “Circular, 176,” 1104 
Heyworth Building, Chicago, III. 





SALESMAN, traveling south and all of 
west, considering change January 1 for 
strong line of reputable platinum manu- 
facturer; clientele of best accounts and 
leading instalment operators, calling on 
them over twenty years. Address “C., 
4168,” care Jewelers’ Circular. 





SALESMAN with producing ability, main- 
taining Los Angeles headquarters, hav- 
ing large following on Pacific Coast, 
seeking ring and mounting line suit- 
able for instalment and jewelry stores ; 
commission basis; only well rated con- 
cerns will be considered. Address “S., 
6,” care Jewelers’ Circular. 








Side Lines. 


Se. a word; minimum charge, $1.25 





WANTED, SALESMAN calling on retail 
jewelers to represent a manufacturer of 
compacts and novelties; commission basis ; 
state territory, references and experience. 
Address “O., 38,” care Jewelers’ Circular. 








Help Wanted. 


Se. a word; minimum charge, $1.25 








WATCHMAKERS;: must be first-class on 


9« 


need apply. Katz & Ogush, Ince. 3 
60th St., New York. 


casing movements and repairing; no others 
N. 


EXPERIENCED ENGRAVER or engraver 
and watchmaker for first class store; send 


samples, references and full particulars 
in first letter. Alberts, Jeweler, El Paso, 
Texas. 





JEWELER, good on repairs and_ special 
order; permanent position; references and 
salary expected first letter. Address 
Southern Manufacturing Jewelers, 402 
Liberty Bank Bldg., Savannah, Ga. 





WANTED by uptown New York manufac- 
turer, young man, under thirty, with ex- 
perience in picking out and matching dia- 
monds; apply giving references, etc. Ad- 
dress “E., 4183,” care Jewelers’ Circular. 





WATCHMAKER, experienced on all kinds 
of watches and clocks; steady position for 
right man; must have reference. Address 
or call at Alex Bolonyese, 241 So. Orange 
Ave., Newark, N. J. 





WANTED AT ONCE, good all round jeweler 
and diamond setter for repairs and some 
new work; all year round job; 44 hour 
week; state salary, age and _ reference. 
Allied Jewelers, Inc., Atlanta, Ga. 





SALESMEN FOR DECEMBER, all or part 
time; men experienced selling watches and 
jewelry to better class trade; apply by 
letter only, stating age, experience, salary. 
Mears & Co., 2 Maiden Lane, New York. 





CREDIT MAN WANTED, one who is a goog 
salesman; salary secondary but excellent 
future assured; Cleveland, Ohio, store. 
Reply at once to “G., 46,’ care Jewelers’ 
Circular. 





WANTED AT ONCE, experienced watch- 
maker for first class store; steady posi- 
tion; send references and state salary 


expected. Address Brown’s Jewelry Store, 
532 Donner Ave., Monessen, Pa. 

WANTED AT ONCE, watchmaker, jeweler 
and engraver; send particulars in first 
letter; steady all year position, Northern 
New York. Address “K., 53,” care Jewel- 
ers’ Circular. 








WANTED. HIGH GRADE WATCHMAKER, 
fast and accurate, capable of repairing and 
timing railroad and wrist watches: salary 
$60 a week: permanent position; apply with 
references and full detail. A. Schnack 
Jewelry Co., Ltd., Alexandria, La. 


WATCHMAKER, knowledge of plain en- 
graving; permanent position, immedi- 
ate; send reference. R. C. Green’s 
Son, Pottsville, Pa. 








WANTED AT ONCE, WATCHMAKER, who 
can do clockwork and light jewelry re- 
pairing; state in first letter reference, 
salary expected, etc.; a steady position for 
the right man. Kirkman’s, 18 W. Main 
St., Freehold, New Jersey. 





JEWELER WANTED FOR REPAIRS ; 
young man preferred; permanent position ; 
a chance to finish trade: wire, or special 
delivery, reference, experience and salary 
expected. Address D. & B. Manufacturing 
Jewelers, Knoxville, Tenn. 


EXPERIENCED jeweler and engraver, at 
once, New Jersey; send all information 
in first letter. Address “D., 4164,” 


eare Jewelers’ Circular. 








SALESMAN WANTED to cover New York, 
Brooklyn and Suburban territory for a 
prominent watch and diamond jobbing con- 
cern; one who has a good following among 
the trade Address “D., 4182,” care 
Jewelers’ Circular. 





WANTED AT ONCE, YOUNG MAN with 
some bench experience; opportunity to 
finish trade and become permanently con- 
nected with a good store; state full partic- 
ulars including wages in first letter. Ad- 
dress Parker The Jeweler, Fair Haven, Vt 








(Special Notices continued on page 122) 
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HELP WANTED—Continued 








WATCHMAKER AT ONCE, experienced 
front man; steady position, salary 
$50; references. Doling’s, 95 No. 
Pearl St., Albany, N. Y. 


SALESMAN, to carry a manufacturers line 
of high grade 18K white gold ladies’ and 
gents’ mountings and semi-mounted; with 
a good following, for New York retail and 
department stores; starting January, 1930. 
Address “P., 41,’’ care Jewelers’ Circular. 

SALESMAN: we require a traveling repre- 
sentative, fully experienced with large ac- 
quaintanceship, to sell line of highest class 
platinum and diamond mounted goods; 
wonderful opportunity for right man. Ad- 
dress Chas. P. Goldsmith & Co., 20 W. 36th 
St., New York, N & 











YOUNG MAN who can do some jewelry 
repairing, and also capable of waiting on 
retail trade in an old established high 
grade shop; give age, married or single, 
nationality, wages expected in first letter. 
Landen & Son, 18 Vernon St., Springfield, 


Mass. 


WANTED, five experienced jewelry salesmen, 
for our new store about to be opened in 
Cleveland: must be of neat appearance 
and live wires; unusual opportunity to 
connect yourself with a large and success- 
ful organization, where ability will be 
well compensated. Phone for interview 
Saul Isroff, Main 4504, Akron, Ohio, or ad- 
dress reply to 113 South Main, Akron, Ohio. 
Shaw’s Jewelry Store. 


For Sale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 











EXCEPTIONAL GOOD BUY, small store and 
shop; will invoice as low as $500. Ad- 
dress L. N. Bink, Ligonier, Ind. 





FOR SALE, well known jewelry business in 
Pensacola, Florida, established 19 years 
Address P. O. Box 1253, Pensacola, Fla. 





SMALL JEWELRY STORE, plenty of re- 
pairs; good opportunity for a watchmaker ; 
very reasonable price. Address Gleicer, 
101 West 45th St., New York. 





FOR SALE, REPAIR SHOP, doing a good 





SALESMAN, for western territory, to carry 
a manufacturers’ line of high grade 18K 
white gold ladies’ and gents’ mountings 
and semi-mounted: with a good following, 
to retail and department stores; as a side 
line: starting January, 1930. Address “Q., 
42,"" care Jewelers’ Circular 





WANTED AT ONCE, young man as second 
watchmaker, clock and jewelry repairer ; 
one who can help wait on trade; a fine 
opportunity to learn and improve under 
best of conditions; send reference, state 
salary and full particulars in first letter. 
G. J. Schuck, Bryan, Ohio. 


CAPABLE SALESMAN, window trimmer, 
preference to one versatile with vari- 
ous branches of business; furnish ref- 
erence, record, salary, ete. Everitt 
Jewelry Co., Albuquerque, N. Mex. 








WANTED AT ONCE, first class watchmaker 
and engraver, one who can repair watches 
in factory like manner, also mount dia- 
monds; must be an A-1l mechanic, good 
habits; $60 per week, permanent position ; 
inspector; reference and sample engraving 
first letter. W. L. Robertson, Rawlins, 
W vo. pa 

WANTED, thoroughly experienced man 
to manage credit jewelry store, for 
large chain organization; splendid 
proposition for the one who can qual- 
ify. Address Jos. Gumm, Jackson, 
Michigan. 








SALESMAN WANTED FOR 1930 to cover 
Florida, Georgia, Alabama, Mississippi and 
Louisiana, to sell manufacturer’s line of 
mountings, diamond mounted jewelry and 
emblems; in reply state age, experience 
and references; all communications con- 
fidential. Address The Dorst Company, 
2100 Reading Rd., Cincinnati, Ohio. 


WATCHMAKER competent on _ small 
Geneva movements and complicated 
watches; steady position; send refer- 
ences, state salary, age, etc., in first 
letter. Address “E., 4172,” care 


Jewelers’ Circular. 








SALESMEN for fast selling line of silver- 
ware, cutlery, household and gift items, 
to represent factory to department store 
jobbing trade; popular priced merchan- 
dise; volume sales; commission basis; real 
proposition for resident or traveling man; 
write territory and lines you now carry. 
Address ‘“‘D., 4037," care Jewelers’ Cir- 
cular. 


CHICAGO REPRESENTATIVE wanted 
by importer of a well known Geneva 
watch; must be acquainted with the 
exclusive jewelry stores in Chicago and 
mid-west territory; highest references 
required. Address “F., 4184,” care 


Jewelers’ Circular. 











business; cheap rent; have other business. 
Address 32 West Duval, Jacksonville, 
Fla. 

JEWELRY STORE FOR SALE in small 
city; must sell on 


account of age and 
health. Address “A., 4212,” care Jewel- 
ers’ Circular. 





ESTABLISHED, newly equipped jewelry 
store, lease and fixtures; real opportunity 
for quick buyer. “Jewelry Store,” 737 
Boardwalk, Atlantic City, N. J. 





JEWELRY STORE WITH STOCK for sale; 
10,000 neople to draw frem:; plenty repairs; 
$500 down. Address Box 642, Moosup, 
Conn. 





FOR SALE. opportunity to buy a good watch 
concern including good will and stock of 
good auality. I. Efrus, Inc., 12 John St., 
New York. 

FOR SALE, long and well established store, 
located in northern Indiana town of 2000. 
no competition; enough repairs to keep 
one man busy. Address “B., 4006,” care 
Jewelers’ Circular. 








JEWELRY STORE FOR SALE located on 
principal thoroughfare: will sell entire 
stock and fixtures or half interest: best 
town in Florida. Address Jonas Koch, 307 
Fifth Ave., New York. 





JEWELRY SHOP FOR SALE; completely 
equipped, including drop hammer for man- 
ufacture gold or platinum: cheap rent. 
Room 706, 36 West 47th St., New York. 
Telephone Bryant 1339. 





NIFTY JEWELRY STORE, fine business, 
established 25 years, central Indiana, popu- 


lation 12.000, $4.000 reason, h2ve two 
stores. Address “T., 4167,’’ care Jewelers’ 
Circular. 





ESTABLISHED jewelry and novelty busi- 
ness; repair work $500 a month; wonder- 
ful location; complete stock and fixtures; 
very reasonable. Address “A., 4190,” care 
Jewelers’ Circular. 





BEAUTIFUL LITTLE STORE in heart of 
Hollywood; four hundred fifty § dollars 
takes all; fixtures, safe and location: no 
stock for sale. Frank A. Whiteley, 5564 
Hollywood Blvd., Hollywood, Calif. 





MUST SACRIFICE JEWELRY STORE in 
Northern New Jersev: good going business 
in busv growing town: no reasonable offer 
refused. Address “Y., 17,” care Jewelers’ 
Circular. 

WILL SELL PART INTEREST in very old 
established jewelry and optical] store, to 
practical man, capable of managing; have 
other interests and want a manager with 
own investment in business; salary $50. 
Address “J., 4187,’ care Jewelers’ Circular. 








FOR SALE, very old established jewelry 
and optical business, county seat in New 
Jersey: fine stock, modern fixtures: best 
location, long lease; at inventory, or will 
consider stock reduction, with sale of 
lease and fixtures. Address ‘“H., 4186,” 
eare Jewelers’ Circular. 





JEWELRY STORE, established over fifty 
years; always made money; rent $50; 
invoice about $8,000; can reduce stock to 
any figure after Xmas, or will sell now 
as is; good factory town, 11,000; no chain 
jewelry stores; 30 miles from Indianapolis. 
Address ‘‘N., 4211,” care Jewelers’ Circular. 


FOR SALE, up-to-date jewelry office, doing 
a wholesale and retail business at Borough 
Hall, Brooklyn; elegant fixtures, doing a 
large watchmaking business; with or with- 
out stock; wonderful opportunity for 
watchmaker; small capital will handle; 
rent reasonable. Address “S., 44,’ care 
Jewelers’ Circular. 

















For Dale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 





JEWELERS SAFE FOR SALE, cheap. 
Martin, 193 Centre St., New York. 





INTERESTING COLLECTION of antique 
watches and movements; write for list 
and price. Address “D., 4191," care 
Jewelers’ Circular. 





SAFES, new and used, cheap. 
West 29th St., New York. 
wanna 3305. 


Acme, 44 
Lacka- 





FOR SALE, stop watches, football and split 
timers, ladies’ and gents’ watches of all 
descriptions in 15 jewel, good quality. I. 
Efrus, Inc., 12 John St., New York. 





FOR SALE, 32 strings, genuine ox blood 
coral with imitation pearls between; 
$75 the lot; sent on memo if required. 
Address “Circular, 181,” 1104 Hey- 
worth Bldg., Chicago. 





WATCHMAKERS ATTENTION! Secret for- 
mula of the most wonderful French watch 
cleaning solution sent for only $1; brings 
back that new bright factory finish; guar- 
anteed not to rust; pin a dollar to this 
ad and send for it today. Address Moreau 
Jewelry Shop, Houston, Texas. 





FINEST mahogany jewelry fixtures, two 
horse-shoe cases, six eight-foot glass 
counter cases, one hundred lineal feet wall 
cases two-feet deep with electric lights in- 
side and torches outside; fine large mir- 
rors and mirrow partition, also large mir- 
rored room for gift department; must see 
to appreciate ; a wonderful buy for someone, 
but immediate action necessary. Can be 
seen at D. Buchanan & Sons, Richmond, 
Va. 





COMPLETE EQUIPMENT, modern 
jewelry store, for sale cheap; stock has 
been sold; owner retiring; showcases, 
walleases, motors, machinery, crystals, 


mainsprings, big lot of watch and 
jewelry materials, Dennison trays, 


safes, etc.; cases are solid mahogany ; 
cheap, to move quickly; write immedi- 
ately for list and prices. Address H. 
R. Boving, 125 South Broad St., Lan- 


caster, Ohio. 





FOR SALE, three 8-foot wall cases, one mir- 
ror section, all plate glass, solid mahogany, 
electric lighted; three 8-foot show cases, 
solid rosewood and mahogany counters, all 
plate glass, Jorgeson make, cost new, $2550: 
one Diebold safe, $800; watches $800; 18K 
wedding rings, $134; 18K ring mountings, 
$109; rings, $150; clocks, $182; hollow- 
ware, $182; colored glass, $91; flat ware, 
$381; leather goods, $87.90; pearls, $45.70; 
compacts, $16; novelties, $55.65; buttons, 
$31.05: brooches, $23.62: total $5638.92: 
in addition to the above there is an electric 
polishing lathe, electric soldering machine, 
erystal fitting outfit; ring stretcher; 
Sangamo regulator; cabinet and material 
about $200; all the above for $3300 cash, 
or offer; county seat, population 12,000; 
rent free to January 1, 1930. Communicate 
with J. Ziegler & Co., 35 E. Wacker Drive, 
Chicago. 
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Business Opportunities: 
5c. a word; minimum charge, $1.25 





QVERY EFFORT is made by The Jewelers’ 
‘ircular to keep its advertising columns 
lean. Advertisers under Business Oppor- 
unities, etc., must furnish trade references. 
innouncements must pass the strict censor- 
ship requirements of the Jewelers’ Circular. 








MR, JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. A. 
come. 415 Swetland Building, Cleveland, 

oO. 


HIGHEST CASH PRICES PAID for dia- 
monds and diamond jewelry; bank 
references given. I Efras, Inc., 12 


John St., New York. 


DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 


ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 


M. Gordon, Room 603 Province Bldg., 
Boston, Mass. 














DON’T SELL your stock and fixtures until 
you see us; we come to see you at our 
own expense: we will pay you more. 
B. Wolff & Co., 156 E. 42nd St., New York. 


I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 








HIGHEST CASH PRICES 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail: national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 E. Madison St., 
Chicago, Il. 


WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, III. 


ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co., 653 
Broadway. New York, established 1889. 


PAID for your 








DO YOU WANT TO REALIZE MORE for 


your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory: but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and _ receive your. cash. 
nog Bros., 333 Washington St., Boston, 
ass. 





Wanted to Purchase. 


5c. a word; minimum charge, $1.25 








ANTIQUE JEWELRY, o'd gold and 
silver, at highest prices; keep this ad- 
vertisement for reference. Byfield, 


219 North Michigan Ave., Chicago. 





WILL BUY 24 silver tea spoons, and 18 
dessert spoons, Louis XIV pattern, made 
by Dominick & Haff, about 25 years ago. 
vane Howard, 780 Madison Ave., New 

ork, 





Watch Work for the Trade. 


5e. a word; minimum charge, $1.25 











A SKILLED STAFF awaits your watches of 
all makes for rebuild and repair; reason- 
able charges; send trial. Leo Hoffer, 507 
Glenn Bldg., Cincinnati, Ohio: 





GUARANTEED WATCH REPAIRING ; 
only genuine material used; experienced 
on railroad work: no trash wanted. S. G. 
aay. 120 West Hollingsworth St., Lakeland, 
Fla. 





amine 


Special @rder Work and 
Repairs for the Trade. 


5e. a word; minimum charge, $1.25 











GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pistol 
repair work: send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc.. 
509 Fifth Ave., New York. 


To Let. 


5c. a word; minimum charge, $1.25 











WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; small 
or large stock; we will see you per- 
sonally at our own expense and give 
vou a bona fide cash offer; (or send 
surplus stock and get cash by return 
mail); best references. Colmes Broth- 
ers, 11 Beacon St., Boston, Mass. 





FINANCIALLY strong jewelry chain store 
organization, desiring to open one or a 
chain of stores in San Francisco and on 
the Pacific Coast: wire or write (airmail) 
St. Germain & Murley, attention Mr. 
Magener, 145 Sutter St.. San Francisco, 
Cal.: fine location and the services of an 
experienced manager are available at once, 





ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel! Maltz Co., 1005 Mallers 


TO LET, small light office suitable for bench 
work. Address Room 1404, 64 West 48th 
St., New York. 





OFFICE SPACE, good light for diamond 
setter, watchmaker or dealer; cheap rent. 
E. Rauchman, Room 806%, 71 Nassau St., 
New York. 





BENCH ROOM FOR RENT, good for en- 


graver or diamond setter, watchmaker or 
diamond dealer. Sechnelwar Mfg. Co., 
Room 805, 74 W. 46th St., New York. 





WILL SUBLET PART OF OFFICE, fur- 
nished or unfurnished ; unobstructed north 
light, suitable for diamond dealer. Apply 
Rudolph Schweiger, Room 1609, 48 West 
48th St.. New York. 








#liscellaneous. 


5c. a word; minimum charge, $1.25 





WATCHMAKERS, increase your ability 
through the a 4 recommended books: 
“Rules and ractice for Adjusting 
Watches,” and “Practical Balance and 


Hairspring Work;” circulars on request 








Bldg., Chicago, Ill. 


Walter Kleinlein, Waltham, Mass. 





We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 


PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 


32 Years at the Same Address 











THE WASHBURN 


MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 


Now Made in 


18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R. P.—Sterling 


SAFETY CATCII 
Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN jiektien 

















ScHEUER'§ | 
"Wear Them With Pride” re 


180 Broadway 
New York City 





Every Description 

















Learn Watchmaking 


We help you secure 


and become independent. 
Send for free 


a position. Easy to learn. 
catalog. 
St. Louis Watchmaking School 
Dept. 6 
St. Louis Mo. 
Under the same management since 1886 




















































THE JEWELERS’ 





14 Maiden Lane 


Telephone 
Cortland 6496 


FIRST BY MERIT 


The Hand contribution to the cause of honest retailing is the Hand Auction! A 
dignified sale, the advertising value of which, and the stimulation of yourself and 
your clerks to Better Salesmanship and more up-to-date Merchandising following 
the sale, will be worth Ten times its Cost! You can prove our Leadership by 
investigating our record! We must stand or fall on that record! The actual facts 
and figures are an illuminating record of unequalled success in the field of auction- 
eering. The customers we have served; the wholesale jewelers who know us per- 
sonally; the Banks and Trust Cos. and United States and Canadian Courts who 
have placed in our hands Estates for !iquidation; these can furnish the evidence 
upon which you must decide who is best fitted by character, by experience and by 
proved ability to conduct your sale. You are advised and helped in every way by 
one who, because of long experience in adjusting the financial ills of his thousands 
of clients, is able to give you the kind of help that will mean to you a Hopeful 
Prospect of Future Prosperity! 


Hand. conducts all sales personally! No substitutes! Hand can sell only your 
own stock! No inferior merchandise sold under your reputation! Associated and 
conducting all sales with me is Mr. Chas. J. Wilbur, an auctioneer of great talent! 





IN CANADA! 
EWART, SCOTT, KELLEY & KELLEY, 
Barristers, Solicitors 
To James L. Hand, Esq. 
Auctioneer, 
New York, U. S. A. 
Dear Mr. Hand: 
For the past few weeks, you have been conducting for 


114 Metcalf St., 
Ottawa, Canada 





CIRCULAR 


“AMERICA’S LEADING JEWELRY AUCTIONEER” 
JAMES L. HAND 


Cable Address 


“Handsale” New York 


November 7, 1929 


New York 





































IN CUBA! 


From the “JEWELERS’ CIRCULAR,” April 4, 1929 
James L. Hand, Jewelry Auctioneer, 14 Maiden Lane, New 
York, while conducting a stock reduction sale for L. H. Rowe, 


















































clients of mine an auction sale of a jewelry stock in this city. 


I do not wish to let this opportunity pass without conveying é 
in which you have to sell the art collection belonging to Francis Faurez, a 


my clients’ appreciation of the manner 


handled this sale. Throughout you have looked after their 


Daytona Beach, Fla., was recently called to Havana, Cuba, 


prominent sugar planter. Despite the fact that two-thirds 


interests and your dealings both with themselves and with of Mr. Hand’s audience spoke only Spanish the sale was a 
the public have been fair and above reproach. success. He had interpreters on the floor to assist him with 
You are at liberty at any time to refer to me any enquiries the sale. 


from prospective clients in this district. 


conducted this sale in Ottawa. 


With best wishes to both yourself and Mr. Wilbur, 
LEE A. KELLEY. 





I shall be only too 
glad to advise such people of the manner in which you have 


After disposing of this collection, Mr. Hand returned to 
New York, and last Tuesday night left for Ottawa, Can., to 
sell out the stock of C. A. Olmstead & Sons, in business in 
that place for many years. 








The aggregate stocks of fifty representative stores, selected at random from the many satisfied Hand cients, amounted to 


OVER FIVE MILLION DOLLARS! 


No Doubt the Largest Selling Record of Any Auctioneer in America! 








Square Deal Miller, Detroit, Mich. 
Estate C. L. Haskins, Saratoga Springs, N. Y. 
Jos. Reininger Estate, Easton, Pa., for Easton Trust 
Co., Executors. 
A. C. Thomas Jewelry Co., Wheeling, West Va. 
F. W. Hoffman Estate, Albany, New York. 
David Goldman, Milwaukee, Wis. 
J. Chas. Ernst, Charleston, West Va. 
Kranich Bros., York, 
Davis & Freeman, Atlanta, Ga. 
Hadley B. Dodge, Lynn, Mass. 
Stelfox Co., Austin, Texas. 
C. B. Wheelock & Co., Peoria, Ill. 
The Fred Brodegaard Co., Omaha, Neb. 
J. M. & W. Westwater, Columbus, O. 
Duhme Jewelry Co., Cincinnati, O 
Freidberg’s, Detroit, Mich. 
A. Thoma & Sons, Piqua, Ohio 
Kingsbacher Bros., Pittsburgh, Pa. 
Edwards Jewelry Store, Pittsfield, Mass. 
J. Fuchs, Chillicothe, 0. 
Wells & Wikander, New Haven, Conn. 
Meyer-Leach Jewelry Co., Chattanooga, Tenn. 
C. R. Bennett Co., Palm Beach, Fla. 








Henry Healy, Brooklyn, N. Y. Green-Joyce Co., Columbus, 0O. 

J. W. Nichols, Uniontown, Pa. Geo. Kapp, Toledo, O. 

R. 8. & J. D. Paterson, Pt. Huron, Mich. W. A. Sturgeon Co., Detroit, Mich. 
August Jacobs, Quincy, Ill. L. W. Vilsack, Pittsburgh, Pa. 
Harvey Fritz, Oil City, Pa. H. J. Lohmiller, Escanaba, Mich. 
Chambers & Stewart, Mt. Clemens, Mich. Wentz & Price, Sharon, Pa. 


H. J. Bridger, Brooklyn, N. Y. R. J. S. Roehm, Detroit, Mich. 
Estate of S. Goodman, New Haven, Conn. William Frasier, Durham, N. C. 
Hasbrook China Co., Columbus, 0. Geo. W. Feldman, Franklin, Pa. 


H. J. Shupp, Wilkes-Barre, Pa. 
A. E. Seidel, Pittsburgh, East Liberty, Pa. 
F. C. Kaekel, Prop., Werner Jewelry Store, Grand 


Philip Present, Rochester, N. Y. 

Emil H. Leffert, Council Bluffs, Iowa. 

C. J. Hueg, Jersey City, N. J. 

Taylor Chapin, Oneida, N. Y. 

Welte & ‘Wieting, Peoria, Ill Castelberg’s, Chester, Pa. 

E. C. Wettengel’s Gem, Cincinnati, O Henricksen Jewelry Co., Duluth, Minn. 

Holts, Incorporated, 4 sales, Newark, Paterson, New E. Gundlach & Co., Hartford, Conn. 
Brunswick and Plainfield, N. J. Owens-Cotter Co., Tampa, Fla. 

J. D. Wood & Co., Lancaster, Pa. Button-Oliphant Co., Bridgeport, Conn. 


Desboullons, Savannah, Georgia. L. H. Rowe & Co., Daytona Beach, Fla. 

Chas. L. Bryant, Danbury, Conn. W. G. Corwin, Southampton, Long Island. 
Cross Co., Chester, Pa. Wm. H. Enhaus & Son, New York City. 
Estate Chas. Hartdegen, Newark, N. J. BE. H. Wetherhold & Son, Allentown, Pa. 

Carl Mayer Co., Austin, Texas. Scott & Bousquet, Montreal, Canada 


Narcisse Beaudry, Montreal, _ Canada. Olmstead & Son, Ottawa, Canada. 


E. J. Sheer, Rochester, N. 





Investigate the Record, the Character, the Financial Responsibility of the man to whom you entrust not only your stock but your 


reputation as well. 


SEND TO-DAY 


FOR THE 
“HANDBOOK ON ACUTIONS” 
IT’S YOURS FOR THE ASKING 














Be sure he is the kind of man you wish behind your counter, the type you can 
safely introduce to your friends and customers—one to whom you can trust your 
reputation and business welfare. 

It tells of the methods that have made “HAND SALES” so invariably successful. 
It gives facts and figures it is essential you should know before deciding who shall 
conduct your sale. Every statement in this interesting book is based upon facts 
and every statement can be proved by the written word of reputable jewelers. 
SEND FOR IT TODAY. 


To all Jewelers, no matter how large or small their stocks, the Hand services and methods are available! 





WRITE ME TODAY! DO IT NOW! 
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“New Rueckert Cases 
Always Make a Good 


Impression”’ 


Rueckert Sample Cases are scientifically de- 
signed and constructed to meet every demand 
of the Jewelry Industry. We will be glad to 
submit Cases for your requirements. 





No. 2121-S Two Stack Case 
Equipped with Sesamee Lock 


RUECKERT 


MANUFACTURING CO. 


162 Clifford St. Providence, R. I. a 
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Monarch 
of } 
The Hammer 
From MICHIGAN to WISCONSIN 


to ILLINOIS to NEBRASKA 
BACK -TO-WISCONSIN 





—all in the period of a few weeks. 
Mr. Chas. A. Hubbard has just re- 


turned to his own headquarters after 








, HOTEL VICTORIA 





Newbury at Dartmouth Street 
Copley Square, Boston, Mass. 


Quiet, refined and homelike. In the heart 
of the Back Bay. Telephone in every suite. 
(Rates $2.50 per day and upwards.) The 
Victoria has been noted for many years for 
its unexcelled cuisine. Its Restaurant and 
Grill are features unique in themselves. 


LOUIS P. LaFRANCHE, Proprietor 





| NORTE CARR EE AN A EEE ERIE 


Get the Most Money for Your Merchandise | 
and Make New Friends and Customers for 











Your Store 


1290 Ocean Avenue 


by Securing the Services of 


S. ZACONICK 


“The Dependable Auctioneer” 


My sales are conducted in a refined and interesting way, 
thereby safeguarding your reputation and bringing new 
customers to your store for future patronage. Will gladly 


furnish references. A few dates open. 


Write or Wire for Details to 


S. ZACONICK 








Brooklyn, N. Y. 






















a mighty successful business trip. 


Close outs and stock reduction sales 





—conducted for well-known jewel- 


ers in a fine, dignified way. 


Mr. Hubbard has a few open dates 
during the coming season and will 
be glad to send details to anyone in- 
terested. 





I7 Years of Success 





as a 


JEWELRY AUCTIONEER 


Have just concluded another 
tremendous sale in Wisconsin 


Chas. @ Hubbard 


AUCTIONEER FOR ESTABLISHED JEWELERS ONLY 
ONE OR'MORE ASSISTANTS WHEN REQUIRED 


10 South Wabash Ave. Chicago, IIL 
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P. Publications 














































Other U. B. 


Metal Trades 
The Iron Age 
Hardware Trade 
Hardware Age 
Hardware Age Catalog 
Textile 
Drv Goods Economist 
National Dry Goods Reporter and 
Drygoodsman 
National Dry Goods _ Reporter 





Wholesale % 
Shoes and Hosiery 5 
Soot and Shoe Recorder 4 
Hosiery Age Ls 
Jewelry & Optical : 


Jewelers Circular 
Optical Journal 
Jewelers Circular Buyers Directory 





Automotive i 
Automotive Industries ig 
Automobile Trade Journal and z 

Motor Age Fi; 


Motor World Wholesale 
Commercial Car Journal and Opera- 
tion & Maintenance 

Automotive Industrial Red Book 

Chilton Catalog & Directory 

Chilton Aero Directory and Catalog 
Oil 

Oil Field Engineering 

Petroleum Register 

Allen’s Superintendents Hand Book 
Toys 

Toy World 
Plumbing ©& Heating 

Sanitary & Heating Age 
Warehousing 

Distribution & Warehousing 


Insurance 
The Spectator 












by the 
hundred 
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United Business Publishers, Inc. 
239 West 39th Street New York City 


OFFICERS: 
A. C. Pearson, Chairman C. A. Musselman, Vice-Pres. 


F. J. Frank, Pres. Arnold L. Davis, Sec’y F. C. Stevens, Treas. 
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Boot and Shoe Recorder 


Internationally known as the dominant publication in the 
shoe and leather industries, its editorial leadership, advertis- 
ing supremacy and industrial standing are recognized 
wherever shoes. are made and sold. 


Serving a retail industry doing a volume of two billion dol- 
lars, it shows the shoe merchant how to invest his time, 
energy, brains and capital to make a profit on each. 


Founded in Boston in 1882—strengthened by the recent ad- 
dition of The Shoe Retailer (heretofore the strong second 
paper in the trade) its new and consolidated, paid in ad- 
vance circulation covers 85% of the entire retail shoe distri- 
bution field. 


Hosiery Age 


Serving the entire hosiery industry as its distribution publi- 
cation, it specializes in “getting more hosiery sold right” in an 
alert industry selling over $600,000,000 worth of hosiery to a 
hosiery conscious public. 


It gives complete coverage of the important store outlets. 
Organized in 1922 as the Hosiery Retailer, and now pub- 
lished in New York, it is the newest member of the U. B. P. 
family. It has a 90% retail circulation. 


Editorially it gives promise of dominating leadership in 
ideas, merchandising practice, and fashion and market pres- 
tige. Published monthly. 





Boot and Shoe Recorder Hosiery Age 
239 West 39th St., New York City 
Controlled by 


United Business Publishers, Inc. 
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~ EDWARD R. TYLER 


6237 CHAMPLAIN AVENUE, CHICAGO 















HE ACID TEST of years leaves no spots on my repuiation. 
My clean methods require no misrepresenting or fill-in of 
shoddy goods. Everything sold on honor. A benefit for future, 
not a ruined business. I sell the merchandise jewelers wish 
sold, personally conduct sale, write the advertising, shape store 
and stock, which guarantees success. I have associated with 










me a high-class gentleman, giving the services of two auctioneers 
for one price. Legitimate jewelers that wish to reduce, close 







out or raise money, write or wire for particulars. 






















Write any of these references as to fulfillment of promises 
















Keller & Sons, Appleton, Wis. Kraehmer & Son, Galena, IIl. Roland Esterly, Duluth, Minn. 

L. F. Chadband, Bloomington, III. J. H. Wallace, St. Catharines, Canada J. W. Eckert, Tampa, Fla. 

Thomas J. Dale, Kenosha, Wis. Schiedt Bros., Lewistown, Mont. Joseph-Meyers Co., Memphis, Tenn. 
Calhoun Co., Nashville, Tenn. Olsen & Ebann, Fort Wayne, Ind. R. W. Bayley, Beaver Dam, Wis. 
Fessler & Demmel, Waterloo, Iowa Duval Company, Jacksonville, Fla. J. E. Kerr, Panama City, Canal Zone 
Claud Wheeler, Columbia, Mo. A. C. Becken Co., Chicago, II. Otto-Rehbein, Oshkosh, Wis. 
Liesemer Bros., Detroit, Mich. H. T. Craig, Champaign, II. Clint Snyder, New Castle, Pa. 





A. R. Von Dette, Bennington, Vt. 


MANDELL E. LEWIS 


WORLD’S FAMOUS DIAMOND AND JEWELRY AUCTIONEER 









Highest Type of Auctioneer for Legitimate Jewelers Only 
Record of Service Unparalleled for One Third of a Century 


My long and extensive experience enables me to give the very best service possible 


I Can Raise Money for You—Quickly—Honorably—Successfully 
Any Amount You Need 


$20,000.00 —$40.000.00—$60,000.00—$80,000.00—$ 100,000.00 
Or More 


Reduce Your Stock—or—Close Out Your Business Completely 


NOW IS THE TIME TO BOOK SALES 


Wire or write for date. All correspondence strictly confidential. 


IT WILL PAY YOU TO GET THE BEST 


MANDELL E. LEWIS 


221 West 82nd Street-8-D, New York City 275 East Palmer Ave., Detroit, Mich. 







































‘O sell successfully these days, you must sell style. By selling style. 
you are giving your customers what they want. That means you will make 


more sales and make them easier. More important, there are always profit- 











New DiANnA TRAY in striking cascade green and 
silver. A stunning tray for display. Assortments for 
sixes and eights, in 26- and 34-piece sets. Choice of 5 
patterns, including the new Mode, $33.50 to $44.50. 


able prices to be had for up-to-the-minute style merchandise. § Wallace, 
: alert to the style trend, now offers you Diana, a new design in presentation 
i 
! trays. Styled in the mode of today, Diana possesses the straight, swift lines 
Nancy Deane ano Ff Modern art allied to a TEN 
BUCKINGHAM—two ss lO fee , ota 
popular patterns in si P stvlis 
Wallace Silver Plate. imple and stylish color 
scheme. Silver plate shown in such a 
stylish setting is almost sold at first 
glance. g The Diana presentation tray 
is available in two sizes—the 26- or 
34-piece size and the 50-piece size. 
f 






Each size comes in a different color 
scheme (see captions for color schemes). 
§ Catalogue showing the various pres- 


entation trays will be sent you on 
Mopve—Wal- i 





lace’s newest : ; wai’ 66 pari: ee 
ame , request. Just write ‘“‘Presentation Trays 
New Diana TRAY for 50 pieces in the fashionable new pattern —the I J s 
color, ashes of roses, contrasted with silver. Choice of mode in sil- 

5 patterns, including the new Mode — $64.50 to $65.50. ver plate. on your letterhead. 


Sell Sivle 
R. WALLACE & SONS MFG. CO. 


Shoots — Wallingford, Conn. 


NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
411 Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 
Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 


in Silver Plate; Early American reproductions in Pewter . . . . . . . . « « « « Founded in 1835. 





MEMBERS OF THE ST 22 4.2 ne Sih Vv RS MIT HS GutiLpbD oO F AMERICA 


























OLD cs —_ at MODERN as YOUTH ITSELF 


Presenting “Debutante”, inspired by modern woman’s own 
ideal of Beauty in Silverware...and presenting to jewelers 
chosen by the new management of Wm. A. Rogers, Ltd., the 
especial advantages of a policy of direct dealing that assures 


maximum merchandising cooperation, and unstinted profit. 


WwW" A ROGERS HEIRLOOM 

















